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Scheuer day4: 


In these days of rising retail operating costs more careful 
attention is being given display plans and display budgets. 
Every display purchase must be serutinized from the 


standpoint of function and relative cost. 


It is for this very reason that SCHEUER plastic display 
fixtures become the best values in the industry. this 
proven by the quality clientele which our line of modern 
display units enjoys among the world’s most progressive 


retailers. 


With SCHEUER you ean be sure to obtain the finest 
plastic display fixtures manufactured. superior in design. 
workmanship and quality. and you obtain all of this at 
moderate cost. Careful investigation will convince you 
that SCHEUCER display units are the finest and the best 


values in the market. 


Our complete line will be on display during 
SPRING MARKET WEEK. 
Room 632. Hotel New Yorker. December 5-10. 











CREATIONS, IN.:C. 





SCHEUER 
FIXTURES 


————e 307 WEST 38h ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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X-318 “POINSETTIA" Comura—The Christmas poinsettia in beautiful design, bright, blended, velvet- 
like reds accented with yellow centers and graceful arrangement of leaves, is silk screen processed 
onto a flexible gold foil. Use either in upright or horizontal position. Size: 23” x 90”....... Each $4.75 
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‘Merry Christmas } 
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X-317 “MERRY CHRISTMAS" Comura. The seasonal greeting, in beautiful Old English lettering, with 
dainty green and red holly leaf and berry edge design, is silk screen processed in gold and red oil 
color only 7% gauge crystal clear plastic. When mounted on glass, mirror or plain colored surfaces, 
the design seems to float in air or be painted directly on, for the clear plastic background disappears. 
Use on windows, cases, wall surfaces, throughout the store. Size: 15” x 90” Each $4.75 








X-238 “SNOW FLAKE BALLET'—The grace and beauty of the falling snowflake dramatized in this lovely 
design, combined with Christmas tree and ornament decorations. Half-tone silk screen processed in 
10 oil colors onto flexible Comura stock. Use with designs X-236 and X-237 (lower left) for window 
treatments, ledges and wall areas throughout store. Size: 15” x 90”...... Te ere 








TRADE MARK REG. U.S. PAT. OFF. 


(COMMERCIAL MURALS) 


In stock for immediate delivery. Smart Christmas 
Comuras to fill your special and last minute 
needs. For your Christmas interiors and windows. 
Silk screen processed in many brilliant and soft 
oil colors, some on crystal clear plastic or flexible 
gold foil or flexible Comura paper stock. See 
our catalog for many other designs. Order now 

by telegram, phone, or airmail. We will rush ese Pro Png Beat 


them to you. suggestions for ‘‘How to Use.”’ 
Send for your copy today. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 














X-312 '"/ OVLANC WORKERS" Comura Toys, blocks, 
Candy canes in bright colors against rich green 
background, depicted with humor and whimsey, 
for toy department decor. Silk screen processed in 
10 ol colors, onto flexible Comura stock. Sculp- 
tured effect technique gives illusion of depth. Use 
on wall areas, elevator banks, etc. Size: 30” x 90” 

UKGRG RE CRE EEER CERMADUR CAACRELENE ED Each $6.75 








SPECIALISTS IN MERCHANDISE PRESENTATION - DEMONSTRATIONS + DISPLAYS + EXHIBITS 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
sation and the members of your department. 


THE COVER 


This display is by N. Waldron, 
Frederick Loeser & Co., One 
side of the window represents the interior of 
a home on Christmas morning, while outside 
in the snow there is a wagon and a dog 
drinking from the bird fountain. A holly tree 
covers one end of the house. .. . (Full color 
photograph by Worsinger, New York City.) 


Arthur 


Inc., Brooklyn. 


OUR NEXT ISSUE 


Coming up in the November issue is a detailed 
report on contemporary display in Paris in a well 
illustrated article by Clara Baldwin. . . . Also on 
the foreign side is a discussion of current display 
conditions and trends in Holland and Colombia. 

. There will be several splendid articles on dis- 
play happenings in the United States, plus the 
regular features by Roehl, Cooney, Ware, Jones, 
Brinker, et al. 
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A Macy's 
Grows In 
Brooklyn 


Opening of the new Brooklyn Macy’s poses the familiar question: 

Whose mannequins will model the Macy merchandise? 

ANSWER: Mary Brosnan’s 

And why has Macy’s chosen Mary Brosnan mannequins despite the blandishments 
and special inducements of other makers? 

ANSWER: Because Mary Brosnan mannequins are the dominant, salesmaking beauties 
of the Visual Merchandising world. Restyled and remoulded oftener than automobiles, 
they anticipate the advanced fashions they so strikingly display. 

That’s why more stores show morE Mary Brosnan mannequins in MORE windows 


MORE Often than any other mannequins ever made! 


Dot Williams, President 
498 SEVENTH AVENUE, NEW YORK 18 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 
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An aura of elegance in distinctive 


TAFFEL ribbons for smart packages 


combining glamour and matchless 


quality with forceful sales appeal. 


Tee rele BROS., inc. 


95 MADISON AVENUE ¢ NEW YORK 16, N. Y. 
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THESE OTHER RUBNER 
HOLIDAY DISPLAY MATE- 
RIALS ARE ALSO AVAILABLE 
TO YOU AT MAHARAM 
BRANCHES AND DEALERS: 


ICE CLOTH 

SNOW PAPER 

FOIL CLOTH 
MULTISTRIPE JEWEL CLOTH 
FOIL STRIPED NETTING 
PLUSHEEN CLOTH 
SPANGLETTE CLOTH 
GIANT SPANGLETTE 
RHINESTONE CLOTH 
LUSTRE LAWN CLOTH 


Maharam’s general 
Line of Christmas 
fabrics, papers, units, 
glass ornaments, 
wreaths, Princess Pine 
roping is TOPS . 
There’s “Everything 
for Display.” 
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50” JEWEL CLOTH 


Tu Stuer and Gold 








extra wide, heavy quality, 


YE... © 


easy draping JEWEL 


CLOTH — A wonderful width for your holiday decorations. 


economical width 


50” is a practical, 


Fewer seams are 


necessary. A superb display material, stunning as an underdrape 


or background curtain. Can be pleated, shirred or puffed. 


MAHARAM, 


“The Display Center of America” 


is proud to be 


the first to introduce this new, high quality fabric. Stocked at all 


branches countrywide . . 


immediate delivery. 


*Other Christmas colors on 
special quantity order only! 


“The House of Service” 


& 
FABRIC CORPORATION 


130 West 46th Street 


CHICAGO 
6 East Lake Street 


ST. LOUIS 
927 Century Building 


New York 19, N. Y. 


. Or contact your nearest jobber for 


DROCRESSIVE 


i) 


MERCHANDISE 
PRESCNTATION 





LOS ANGELES 
1113 So. Los Angeles Street 











J. Grefig, Window Display Di- 
rector, A. G. Spalding & Bros., 
Fifth Ave., 
Sylvania Birdseye Reflector 
Lamps for the quality of light- 
ing that creates sales. 


N. Y., relies on 


DISPLAY WORLD 
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réuothe2 OF AMERICA’S FOREMOST 
STORE WINDOWS EFFECTIVELY USES 
SYLVANIA BIRDSEYE REFLECTOR LAMPS 


r 
¥ bring out the textures, the inviting, 
warm colors of sporting merchandise in 
the windows of A. G. Spalding & Bros., 
Fifth Avenue, New York, J. Grefig, Win- 
dow Display Director, depends on versa- 
tile Sylvania Birdseye Reflector Lamps. 
From coast to coast, discriminating de- 
signers are painting with light... using 
these proved lamps as their tools for 


my | 


2 
» SPAL DING? 


LE: 





greater window sales appeal—without 
alterations, without extra fixtures! Why 
not use them to fill your lighting needs? 
Can be used with snap-on one-tone and 
two-tone color filters that easily, inex- 
pensively add strategic color to your dis- 
plays! Write Sylvania Electric Products 
Inc., Lighting Division, 213 Derby St., 
Salem, Massachusetts. 








1948 











YLVANIA 
RIC 


ELECTRIC LIGHT BULBS; FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; 
PHOTOLAMPS: RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 


ke 





OCTOBER, 1948 DISPLAY WORLD 













Marc A. Bieler, Display Director, 
BONWIT TELLER & CO., Philadelphia 


BONWIT 
TELLER , 


Philadelphia 
chooses... 


cal Moi 


MANIKINS WITH MAGNETISM 





...the manikins 
of fashion 





Significance 


", 0 eneLr graceful 
postures, the new French 
coiffures and their 
decidedly feminine charm, 
make them, to our way of 
thinking, the perfect 
manikins for a store such 
as Bonwit Teller of 
Philadelphia." 


".. AS @ Matter of fact 
they practically stopped 
traffic on Chestnut 
Street the first two days 
they were in." 





Store Executives, Managers, Merchandise 
Men, Display Directors: See your Korrect- 
Way distributor for full information on 
the manikins that are making fashion head- 
lines in fashion-wise stores all over 
America! Korrect-Way distributors are in 


all principal cities, or write us. 


' 
\ 
‘ 


khorrect-way displays. DIV. OF AMERICAN FIXTURE & MANUFACTURING CO., SAINT LOUIS 3, MISSOURI 
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SPECIAL OFFERS 
KALAMOTORS 


FOR HOLIDAY DISPLAY ANIMATION 








ad 4 SPEEDS MOUNT HG we JACK —" 
@ MULTI-SHAFT OPERATION 26 40m : 
@ PRECISION BUILT FOR LONG SERVICE naan 





S56 RPM 
CLOCK wise 








@ Four speeds...eight different basic motions 


@ Re-usable...time after time in thousands 
of ways 


@ Easy to use... unlimited flexibility 
@ Adaptations possible in endless combination 


@ Provides static displays with amazing selling 
power—with motion 


@ Consumes less electric current than a 25 watt 
light bulb 


@ Lifetime lubrication 


@ Abundant power in small package: 8” x 3%" 
x 4'".1/20 H.P. for all moving displays 





JACK SHAFT GR 
ou 


Display Men! Advertisers! Put the selling punch of anima- 

tion into your point-of-sale displays! Only 1,300 of these 
rugged KALAMOTORS available now... for immediate (€ 
delivery! Company has discontinued sale of this standard 
item and wishes to close our stock. They pay for them- , 
selves. Order a motor today. Try it. Price differential will / ¢ 
be adjusted when additional quantities are ordered. 






4R2.Pm 
CLOCK WISE 








\ \ 
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WHILE THEY LAST AT THESE LOW PRICES! 


50-60 CYCLE 105-120 VOLTS (A FEW 105-120 VOLTS D.C.) 





IN LOTS OF 1 MOTOR ° , ° ° ° , ° : ; $15.00 EACH 
IN LOTS OF 5 MOTORS . . , ° ; ° ° , ; - 12.50 EACH 
IN LOTS OF 10 MOTORS . . ° ‘ , ° ° ° ° 10.00 EACH 


Transportation Charges Included) 











ADDRESS DEPT. DW 


KALASIGN of AMERICA 


KALAMAZOO MICHIGAN 
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MODEL M2228 
Capacity 22" x 28" 


MODEL MK1422C 
Capacity 14" x 22" 
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FOR THE BIG PUSH 
ON THE SELLING FRONT 


Pregein merchandising programs increase the 
demand for Point-of-Sale advertising . . . Sign 
printing must not only carry the message but be 
of a Standard which upholds the quality of the 


merchandise and the store. 


Equipped with the latest Sign Department Units 
. . « these Line-O-Scribe Operators produce high 
quality signs, that are ... clear... forceful... 
voices of your visual merchandising program. 


May we send you complete details? 


THE MORGAN CO. 


3984 AVONDALE AVE. CHICAGO 41 





BLISS DISPLAY CORP. 
460 West 34th St. 


BONAFIDE DISPLAY & 
DECORATIVE Co. 


61 West 37th St. 


BRUNN & BERTHEIM 
425 Fifth Avenue 


THE L. J. CHARROT CO. 
36-38 West 37th St. 


L. A. DARLING COMPANY 
47 West 34th St. 


DECORATIVE PLANT CORP. 
136 West 24th St. 


‘ANKEL DISPLAY FIXTURE CO., INC. 


493 Seventh Avenue 


GENERAL DISPLAY CORP. 
500 Fifth Ave. Bldg. at 42nd St. 


THE GRENEKER CORP. 
250 West 54th St. 


VICTOR HAIDA DISPLAYS, INC. 
149 West 24th St. 


DAVID HAMBERGER, INC. 
115 West 31st St. 


A. LUTZ 
3 West 18th St. 


MADISONIA, INC. 
164 West 25th St. 


MANHATTAN MANNEQUINS, INC, 


119 Prince St. 


MESSMORE & DAMON, INC. 
400 West 27th St. 


MILEO MANNEQUINS 
7 West 36th St. 


NAEGELE-HORNER, INC. 
164 West 24th St. 


RADIANT GLASS FIBERS CO. 
11 West 29th St. 


SCHEUER CREATIONS, INC. 
307 West 38th St. 


SHENKER DISPLAYS, INC. 
8 East 12th St. 


SHERMAN-WEIR, INC, 


Showrooms — 209 East 26th St. 
Factory — 222 East 92nd St. 


NAT SIEGEL, INC. 
39 West 37th St. 


W. L. STENSGAARD & ASSOC., INC. 
30 Rockefeller Plaza 


rIMBERTONE DECORATIVE CO., INC. 
324 Lafayette St. 


TIMELY SERVICE, INC. 
1269 Atlantic Ave., Brooklyn 


ZARIA DISPLAYS 
404 Sixth Avenue 



































Wrke? Week , Noble) Yorker , Lecember 5— /o 
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DECORATIVE PLANT CORP.% 


136 WEST 24th STREET, NEW YORK II, N. YA 
— WAtkins 4-4405 
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In All Sincerzty, We Consider These 
The Most Beautzful 


ORNAMENTS 


Ever Deszgned 
for 
CHRISTMAS! 


and they're exclusive with Greenwich 
























1 

MPORTED from Czecho-Slovakia, these orna- 
I ments exhibit a taste, delicacy and appeal 
that will leave you spellbound. They are beaded 
k glass and glass tubing... in silver and colors 
i}? . and each of the twelve designs is utterly 
original and captivating. If you are interested in 
giving your displays a completely different touch 
... Write, wire or phone your order today because 

the quantity is limited! 





, PO oo cccctessecexcd $4 a dozen.................. $45 a gross 
| (average size 21% to 314 inches each) 


NOTE: 


A larger size is illustrated in our catalog. 
This is #308......at $5.25 a dozen......$60 a gross. 


oe 
Aytd a) ty 4-03 


IF YOU DO NOT AS YET HAVE 
THE NEW GREENWICH DISPLAY CATALOG 
WRITE FOR YOUR COPY TODAY 
IT’S 32 PAGES OF FOLIAGES AND 
DECORATIONS FOR CHRISTMAS 


IMPORTED HOLLY WREATHS GREENWICH 


Flat NURSERY COMPANY 





ee RG ict csitcsirarwanseeae $12.00 doz. — 14 inch.................... $14.00 doz. 
2 West Broadway - New York /7,N. Y. 
Full Round 
Diameter Overall Overall e 
14 inch Ri rAiPt chine $18.00 doz. SA ERR ic zvdass cx ceccanduniuaeaees $ 7.50 ea. America’s Largest Distributor 
I inicrsxnerncinsnnnicnstesice 22.00 doz. pe 9.00 ea. 
| SERED 27.50 doz. an lenis iaaaataaaa of Natural and Preserved Decorations 
20 inch 3.50 ea 42 i) en ee eee Ree 17.00 ea. R > Ww h T d T 3 s 
rae a asuaseccaiaeevaien : . opin 
Pe ititciccteneescs 4.00 ea. NR iinet at 25.00 ea. ~_ ee 
White 50% Additional. Prices on larger sizes Upon Request. 


FOR PRINCESS PINE PRICES, SEE LAST MONTH’S AD OR OUR CATALOG PAGES 1 AND 2. 
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Don't be half-sure when you buy JEWEL CLOTH for 
display and related purposes. Insist on Gustave 


Rubner’s 


JEWEL CLOTH and be completely sure that it 
WILL NOT TARNISH PREMATURELY 
WILL NOT HARDEN 


Tarnishing and Hardening are the two bug-a-boos in metallic display 
cloth. You'll be safe every time if you specify Gustave Rubner 


Jewel Cloth. and look for this familiar seal of quality: 


hyee News: Now you can have Rubner’s JEWEL CLOTH 50 inches 


lbh 


Gs wide as well as 36 inches wide. Ask for genuine Rubner 
‘, 
. Jewel Cloth at your favorite display jobber. 


GUSTAVE RUBNER, INC. 


5925, Broadway New York 63, N. Y. 
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Our 1949 Spring Line 





Reflects 
The Empire Trend 








In Fashion 











BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING - 460 WEST 34th STREET, NEW YORK 1,N. Y. 
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§ pecialized Audiences 


for Your Advertising 


y 


y 


v 


and How to Reach Them 


O keep abreast with constantly changing 

conditions and new developments in the 
fields of industry, science and the arts, forward- 
looking men and women read business papers 
and professional journals. In addition to the 
editorial content, the informative advertising in 
these publications is today a major source of 
factual news and helpful working material. 


Advertising in business papers makes it pos- 
sible to reach specialized audiences with spe- 
cialized messages. In order to select the right 
media and to adapt messages to the interests of 
the subscribers, advertisers need the information 
in A.B.C. reports. Paragraph 10 in these reports, 
for example, gives a breakdown of the paid 
subscribers by occupation or business. Other 





- 
ou _ 





questions essential to successful bu/iness paper 
advertising and answered by the information in 
A.B.C. reports: How much paid circulation? 
How much unpaid? How was circulation ob- 
tained? What do people pay for it? How many 
subscribers are in arrears? What is the renewal 


percentage? Where does the circulation go? 


With the answers to these questions, adver- 
tisers are in a position to evaluate media and to 
write advertising of interest to the specialized 
groups that receive the publication. Always make 
A.B.C. reports your starting point in buying 
advertising space. This paper is a member of 
the Audit Bureau of Circulations. Ask for our 


A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 





DISPLAY WORLD 
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ABC 


AUDIT BUREAU OF CIRCULATIONS=Facts as the Basic Yardstick of Advertising Value 


948 
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ACTION! 


SANTA’S WORKSHOP 














G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


|. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2, The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84'' display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory, Brooklyn, N. Y. 


Santa and Reindeer Yes, there is a Santa Claus 








G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4' G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45'' wide, 35" high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
cicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5'' wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory, Brooklyn, N. Y. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children's 

GREGORY MOTORS INC faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 

] red bulb giving the appearance of burning embers 

making it a light and action display. It is electrically 


CONSULT US ON YOUR ANIMATED PROBLEMS operated by a patented Gregory motor, 110 volt, A.C. 


320 BRIDGE ST. BROOKLYN I, N. Y. or D.C. current. It it packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn, N. Y. 
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on 
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New York in December promises many things— 


most important, of course, MARKET WEEK ... 


N e A Py D e | e with Spring and Easter displays on parade! 


And as always, the inspirational Christmas 


Mi A R 4 be T windows up and down Fifth Avenue. 
One hundred and twenty-five N. A. D. I. members 
W a k KK will exhibit, for display directors and key 
personnel, their latest creations for Spring and 
NEW YORK-DEC.5 thru 10 Easter selling .. . four floors full! Be sure sah 
to attend, for it promises to be the greatest | 
HOTEL NEW YORKER gathering of display in history. Remember, 


December 5 thru 10. 
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“A Silent Sales 
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Force for the Modern Store’ 





or 


SKIRT and 
SLACK RACK 


The newest 
rack on 
heavy plate glass is modern 
in appearance and protects 
garments without interfering 
with display. 
maple, large capacity, sturdy 
construction. i = 
Has either 100 slack 





long. 


clips chrome plated. 


$135.00 


STURDY METAL 


GARMENT RACK 


Sturdy, 
garment rack with patentea 
base. A very — mode! 
rack. 
Sturdy and 
beauty of design and gen- 
eral utility this rack is un- 
excelled. With 7 x 11 card- 
holder. 


$95.00 

















"16 SIZE DIVISION MADE EASY—AT LOW COST 
For Stockroom Use 


The white pressed card- 
board divider has been 


proved successful for 
many years. An excel- 
lent divider for stock- 
rooms. Very inexpen- 
sive. 

All sizes from 1 to 50 
Actual size 12” high 4” 
wide 











10¢ Each 


Round lumarith (non-in- 
celluloid) 

Cannot 
fall off the rack. Beau- 
ful in appearance. All 
in stock 
from 1 to 54, also half 
sizes. Actual size of di- 
diameter. 
Fits any rack. 








America's Greatest 


SPOTLIGHT VALUE 





Outstanding advantages: 360° rotation . . 











New Plastic 
BLOUSE and DRESS HANGER 
Inexpensive blouse and dress hanger... No. 505-L. Here's 
a light weight, inexpensive hanger 17 inches in length 


with nickel-plated revolving hook. 
Available in crystal and colors . 
_._/ a | apne es eee ae ene tier Serie ani 





90° vertical arc movement .. . Heat-treated 
Presnel lens . . . Air-cooled body . . . Light 
weight . . . Base tapped for tripod . . . Cast 
aluminum. Optically correct adjustable tele- 
scopic mount with precision optics. Two 
ground condensing lens and combination, 
color-corrected precision ground focusing 























lens. Large to small spot, soft to sharp 
focus . . . (Former 
list price $37.15) .. 25 | 50 
Each .... 

The New 


“SEE SIZE" 

Our latest plastic size divider with interchangeable 
sizes. Can't fall off the rack. Made of heavy moulded 
plastic with a window in which the proper size is in- 
serted. Can show one size on one side, another size 
on the other. 714” long by 33%” wide. In white or 
black plastic. Sizes from 1 to 60, including 

half sizes ... Also A-Z for layaways. Com- 35¢ 


plete with insert. (Extra inserts 7'’2c each) Ea.. 











JOBBER INQUIRIES INVITED . 


NATIONAL HANGER co., ve. 253 w. 2o7H STREET 


Re; 


esentatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, 
Phone Number 25994. 


. WRITE FOR CATALOG 


NEW YORK CITY | 


Mr. Harry Intrilligator, 60 South St., Boston, Mass. 
Phone Hancock 0504. 


Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, IIl. 
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Need Hotel Reservations? 


Complimentary Service 
Mail a card or letter to 


LEONARD HICKS, JR. 
& Associates 6 


522 SO. WABASH AVE. 


CHICAGO 5, ILL. Ol 
Wabash 9045 Teletype CG 648 


... and Don’t Miss the CHICAGO DISPLAY 
MANUFACTURERS EXHIBITS FOR SPRING! 


Every show room will be brightly lighted and 
brimming over with new ideas in a great variety 
of designs and new materials to make your job 
smarter, more efficient and easier. Save this 
manufacturer's index below for your convenience. 



























THE ADLER JONES COMPANY DAZIAN'S INC. MAHARAM FABRIC CORP. 
521 S. Wabash Ave. 125 N. Wabash Ave. 6 E. Lake St. 





Chica 5, Ill. Chi 1, Ul. : 
HAR. 9624 STA. 7928 sci I. 
BOTANICAL DECOR. SUPPLY 
a GARRISON-WAGNER CO. en 
Chicago 6, Ill. 20 E. Congress St. sake taal ‘ 
RAN. 3144 Chicago 5, Ill. dies an Buren St. 
WAB. 7081 Chicago 7, Ill. 
HAR. 6986 
inte oy Ave. EARL W. GASTHOFF CO. 
Chicago |, Ill. Chicago Off.: 180 W. Randolph St. 
peg Wee Danville, III. ° ’ amas galeria: sed 
. Washington Blvd. 
CRYSTAL FIXTURE CO. HECHT FIXTURE CO. Chicago 6, Ill. 
226 S. Wabash Ave. 315 W. Quincy St. DEA. 2046 
Chicago 4, Ill. Chicago 6, Ill. 
HAR. 8777 FRA. 7885 W.L. STENSGAARD & 
L. A. DARLING CO. KENNEDY-MICHELE DISPLAY INC. ASSOCIATES, INC. 
222 W. Adams St. 58 W. Loke St. 7“ N. Justine St. 
Chicago 6, Ill. Chicago |, Ill. Chicago 7, Ill. 
FRA. 7967 STA. 3476 MON. 0418 
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Street This Christmas 


Great sums are being spent to make this famous shopping center the most glamorized thor- 
oughfare in the world this Yuletide. Huge white and gold Reindeer will perch on every light 
pole. Over a quarter million light bulbs will be used for the harness and reigns draped from 
each deer — a thirty-foot sled and fifteen-foot Santa will be suspended at each end of the 





"loop" district. 
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(Above) Workmen hoist reindeer to top of light pole to try it out for size. — Acme Photo. 
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15,900 


sales opportunities 


through Display World’s big 


MARKET WEEK SPRCIAL 


NOVEMBER ISSUE . . . OUT NOVEMBER 15 
Perfectly timed for 


SPRING MARKET WEEK 


Hotel New Yorker . . . December 5-10 
DISPLAY BUYERS ARE GOING TO MARKET 


Spring Market Week has become an established display event and will attract the country’s big 
display buyers. Nearly 100 display houses have reserved five entire floors for their exhibits at the 


Hotel New Yorker. 
SPRING DISPLAY NEEDS — LOADS OF DISPLAY PROPS... 


More aggressive selling plans by retailers everywhere will require greater attention to display 
support for white goods sales, Spring fashion events and Easter promotions. Display requirements 
will be heavy. Tell them — show them what you have to offer. 

GET A FRONT SEAT IN THIS COMPETITIVE MARKET... 
You know that the display business is competitive again. You'll have to strike hard to get your 
share of Spring display budgets. Surely you can’t afford to miss any selling help — DISPLAY 
WORLD can help you as it is doing for most display houses. 

A DIRECT MEDIUM FOR DISPLAY SALES... 
You can send your sales message to the bulk of the display buying power of the display field 
through DISPLAY WORLD'S MARKET WEEK SPECIAL — a large, feature-full edition that 


display buyers are looking for. 15,500 sales opparveiitiins for you at reasonable advertising rates. 





Make Space Reservation Now to Insure Representation 


We are making plans to take care of all advertising requirements, but we may have 
to limit the size of this special number and in that case late orders cannot be handled. 
Send yours in now and be sure to get in. 


DISPLAY WORLD, cincinnani 1, on10 


COMPLETE COVERAGE THE _ knwo DISPLAY MARKET 
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FOR PERFECT COLOR 
IN DISPLAY AND 
STORE LIGHTING 


ECONOMICAL 
SAFE, EASY TO APPLY 










Colored lighting is made easy with PAINT-O-LITE. It is ideal 
for use on both spot or flood bulbs as well as on fluorescent 





light tubes. Window display, show cases, interior display AVAILABLE IN 8 COLORS 
and wall treatments all lend themselves perfectly for color 
lighting with PAINT-O-LITE. It will not crack, chip or peel, RED - YELLOW - LIGHT BLUE - GREEN 


AMBER « PURPLE - DARK BLUE * MAGENTA 


and is easily removable by wiping off with a dry cloth. Each 
or combine them to your own shade 


tube of PAINT-O-LITE will color approximately 











40 light bulbs or 12 four foot fluorescent tubes. $2 25 
e 


ok i ee ee oe a 


ECONOMICAL COLORED WINDOW LIGHTING: PRACTICAL COLORED FLUORESCENT LIGHTING 
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PLEASE CONTACT OUR OFFICE NEAREST YOU 








DAZIAN’S wwe tess ! 
) 














ESTABLISHED 1842 | 

| Please send further information on PAINT-O-LITE. 

The World's Largest Display Fabric Organization 
| STORE 

142 WEST 44th STREET © NEW YORK 18, N.Y. 

260 TREMONT STREET @© BOSTON 16, MASS. ce a eee nT ne a en | 

125 NO. WABASH AVENUE e CHICAGO 2, ILL. | | 

ADDRESS 

731 SO. HOPE STREET © LOS ANGELES 14, CAL. 

630 BOOK BUILDING e DETROIT 26, MICH. | _— oe ia | 
7 
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East — West 
Neth — Sauth 





foN. 
MADISONIA 


PROVIDES AMERICA’S OUTSTANDING MANIKIN REFINISHING! 





On your premises orin our factories 














NEW YORK DALLAS 
164 W. 25th Street 1209 S. Industrial Boulevard 
New York 1, N. Y. Dallas 2, Texas 
PASADENA SAN FRANCISCO 
1881 N. Fairoaks Avenue 577 Howard Street 
Pasadena 3. Calif. San Francisco 5. Calif. 
° * 





Florida “ON PREMISE” Tour now in progress 


WRITE FOR OUR FREE BOOKLET 


MADISONTIA., Ine. 


America’s Largest Manikin Refinishers 
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Presenling am Entirely New Line of 
Aristocrat 


. Mannequins 


Original, highly styled 
models sculptured by 
one of New York's 
leading artists. 


Twelve models to 


choose from, each one — —— 


a beayty. 


hin. 


| 



























































Choice Territory Open 


NEW YORK 


50 GREENE STREET 


seeneeteneeedet 




















































































































Top quality, in papier 
mache or composition, 
with perfect body pro- 
portions. 


Beautiful horse hair 
wigs, in any style de- 
sired. 


Write for photos of 
this new line of quality, 
fashion - right manne- 
quins. 


For Good Representatives 


MANNEQUIN CO. 


NEW YORK CITY 13 
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Right Size... 


Women’s Fairy Shoe 
Forms are available in 3 
popular sizes. 














And the Right 


Heel Height... 





Women’s Fairy Shoe 
Forms are available in 6 
heel heights. 
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Vari ties to Choose From 
: / j : 


Fi 
&. i 


se és 4 
nee | 


Don't distort your display shoes. Demand Fairy Forms. They are flexible and | 
adjustable — in a complete range of models to assure proper fit for your shoes. 


WRITE FOR CATALOG. 


SHOE FORM CO. INC., AUBURN, N. Y. 

















And the Proper 


Heel Style... 





Women’s Fairy Shoe 
Forms are available in 2 
heel styles. 


















PLAIN TU-TOE ZEPHYR 
TWINKLE TOE 




















STANDARD 


In the Right 
Top Style... 


In the Correct mela Gaaaelaah ae 


Toe Effect... Color... 





Women’s Fairy Shoe 
Forms are available in 18 
beautiful colors. 


Women’s Fairy Shoe Available in 2 styles, in 
Forms are available in 3 both open and closed 
toe effects. tops 
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WUITER, ane HOLIDAY 
Ban. PLAY ? 


pr 


* FROSTEE” \’ | 











LIGHT WEIGHT — CUTS EASILY — CLEANS EASILY 





Simple as A B C to make any size or shape. 



















Manufactured by 











WINDOW 
DISPLAYS 


FROSTEE DISPLAYS will stimulate interest and 
maintain the urge to buy merchandise which is on 
display while the viewer gazes with admiration 
upon the realistic Frostee Synthetic Sno setting. 
Frostee Sno is a display material that is flexible 
in its uses. The same Blocks can be used many 
times for holiday and winter merchandise dis- 
plays. Because of its adaptability to these two 
seasons, an elaborate, Frostee Sno display will 
cost you less than you think. 





fol 4 om: 
DISPLAY JOBBER --f-HE HAs 


FROSTEE SNO BLOCKS AND FLAKES IN STOCK 
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Carry Stock of 


FROSTEE FIREPROOF 
DISPLAY PRODUCTS 


ALABAMA 


ngham—Fix-Play Co. 
le—General Displays 
Allied Creative Displays 


ARIZONA 
Window Ad 


enix—Arizona 


ertising Co. 
£ 


CALIFORNIA 
Angeles—Albright Display 
service 


e House of Aladdin 


Maharam Fabric Corp. 


c 


H 


Paper & 


Francisco—Sales 
Supply Co. 
Ivan Cohen Display 


rman Tunick 


COLORADO 


er—Decorative Materials & 
Sales Co. 


CONNECTICUT 

rt, Conn Phe Conlit 
Company 

Haven — Fren-Zee Store 

up. & Fixture Cc 

DELAWARE 

Inte ite Dis y 

‘ t f De vare 


DISTRICT OF COLUMBIA 
Display er 
Displays 


Display Service 


FLORIDA 
Mendow Display Co 


GEORGIA 


-Fulton Paper Co. 
vin S. Roos 


ILLINOIS 
Dunlap Studios 
go—Adler Jones, Inc. 
tanical 

Co. 
k & Meier 


nn-Dee 


Decorative Supply 


Displays 

zian’s, Inc. 

e Garrison-Wagner Co 
Brinckley Display 


INDIANA 
e—R. A. Minear Display 


C¢ 


Jersey City 


IOWA 
Des Moines—Kes] Displays 
George Kucharo 


KANSAS 
W ichita—Grove-Anderson Ce 


KENTUCKY 


Lexington—D. L 
play Co 


Corman Dis 


MARYLAND 


Baltimore — Baltimore 
Industries 


Display 
Hanover Display Center, Inc 
Becker Sign Supply Co. 
Smith Display Service 


MASSACHUSETSS 
Boston—Marcus Window Display 
Service, Inc. 
New England Decorators’ Sup 
ply Co. 

Windo-Art Display Co 
Murray 
Display Service 
Worcester—Dashoff DisplayCorp. 
I.ondon Display & Fixture Co 


Springfield 


Window 


MICHIGAN 


Detroit—Display Creations 


MINNESOTA 


Minneapolis—Advance Sign Dis 


play & Advertising Co. 
L. E. Hier Display Equipment 
Co., Inc 


Shur-Nuff, Inc. 


MISSOURI 
Kansas City—Harvey J. Max 
well Co. 
St. Louis— Creative Displays, 
Inc. 


The Garrison-Wagner Co. 


NEW JERSEY 
Werther Display 
Newark—Display 


rrim-Rite Co. 


Center 


NEW YORK 
Albany—Rayge Displays, Inc. 
Brooklyn—National Sawdust 
Buffalo—Samuel C. Dutch & Son 

Stanford Display Studios 
Jamaica Salesmaker 
Inc 
New York City—Arts & Flowers 
Bonafide Display & Decorative 
Co. 


Display, 


L. J. Charrot Ce 
James A. Cole Co., Inc. 


The Ke 
Ris-Art 
Texkra 


Syracuse 


Decorative Plant Cory 


Display 


rh 
Arts Service 

‘rvan Co 

Display Cx 

ft Sales Ce 

—Merriam Display Sup 


ply Studio 


NORTH CAROLINA 


Charlotte Thompson Display 
Materials 
OHIO 
Akron—Winter-Wayne Service 
Cincinnati — General Display 
Corp 
Reinermann Fixture C 
Dayton—LeRoy W. Fryman Dis 
play Equip. 
OREGON 
Portla Benedicts, Inc 
PENNSYLVANIA 
Allentow Rileigh Window Dis 
] wervice, Ine 
Harris \ Rile Z Winde W 
Dis} i Service, In 
Kingston—Rileigh Window Dis 
pl Service, Inc 


Philadelp 


Anker 


Co, 


Free L: 


Pittsburg 


Memphis 


hia—Advance Displa 


um Mfg. Ce 


Decorating & Fixt 


ince Display eervice 


h—Art R. Cohen Cx 


TENNESSEE 
Wray Williams Dis 


play Co, 


TEXAS 
Austin Harold Eichenbau 
Displays 
Dallas—Marshall E. Moody 
Fort Worth—Charlie Mann Dis 
plays 


Sparkw 
Houston 
Servic 


Norfolk 


Milwauke 


Displz 


London 
Toronto 


piles, 


ay Display Ce 


-L. E. 


e 


Clark Displ 
VIRGINIA 


L ’n E Display Service 


WISCONSIN 
e—Midwest Manniquin 
ivs 


CANADA 
Madison 
Bingham Display Sup 
Ltd 


Display 





Ask your display jobber's salesman to show you dozens of sales stimulating 


winter and holiday displays for windows or interior that can be made with 
Frostee Fireproof Sno. If you are located in a metropolitan city listed above, 
visit your jobber's show rooms and get desired information about the popular 
“rostee display items. 











VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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Art In Display At Harrod’s, 


SERIES of exhibition displays en- the opening of the fall fashion season each — requisite for the special windows is that the 

titled “El Arte en La Calle”, or art year, and for the displays eight or ten of displays not offend public morals and _ that 

in the street, is one of the most im the most distinguished artists of Argentina they be within the bounds of good taste; 
portant events on the year’s display calendar are invited to set up the store windows otherwise the sky is the limit. 
for Harrod’s department store in Buenos along the main shopping street of the city, These settings are generally worked out in 
\ires, as well as being a most unusual dis the Avenida Florida. The only restriction small scale prior to the construction of K 


large scale props and forms for the design 


This exhibition series heralds or specification given to the artists as 
In addition temporary sets on full scale may 


play teature 


be set up on window scale stages located 
in conjunction with the display shop and 
workrooms on the fifth floor of the store 
building prior to moving the sets down to 
the window area. That way the artist can 
work out the detail of his design before it 
is transferred to the window. a1 

\s an example of the displays being de- 
signed in the series, one setting which was 
arranged by Emilio Petorutti, a well known 
cubist painter, for the knitted wear section 
used a black baroque frame. <A lone figure 
was worked out in different colored wool 
yarns with red predominating. This figure 


was centered against a neutral background 
and angora sweaters arranged on discs 0! 
white completed the design 

For another one of the artists’ windows, 
Rudolfo Castagna used an abstract 
done in tones of orange and _ beige, 


the plane to the right representing the lo 
\ half form with a paper sculptured tac 


—Juan Carlos Castagnino did the display pic- 
tured above for Harrod's, while the one aot 
the left was done by Rudolfo Castagno— 
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Buenos Aires 


black and 


vening gown and cape, while a small angel 


ms wore a white velvet 
i candelabra to the right of the design 
paper sculpture. FEve- 
ing accessories and jewels sparkled in the 
‘ky of deep blue velvet beyond the window 

ng, and a string of pearls was fash- 


made of 


alSO 


into the new moon. 


Juan Carlos Castagnino, a very modern 
noted for his muted colors, arranged 
scene on a windy day tor anothet 
Figures cut from ply 
attire 
themselves against an im 
\ figure to the center right 


cene carried flowers and was swathed 


irtists’ series. 


ind wearing casual sports 


{ 


O brace 


g1 y wind 


hane The newsboy to the extreme 
is made of tabric cut and pasted 
vall panel His newspapers bore 
‘’s signature. The background fot 


ne was partially three dimensional, 
nted on different planes in muted 
brown, beige, gray, and green, 
both with cutouts and with real 
essory window designed by Horatio 


done in white and shades ot 


and the door 


stretched 


two walls 


hy tulle 


Were 


oOvel wooden 


bove, by Horatio Butler. . . . At the right, 

©y Emilio Petorutti. Each display in the series 
Pictured by a 
artist— 


was well known Argentine 


DISPLAY WORLD 


frames, with paneling made of paper ribbon 
Dressmaker forms, along with papier mache 
vines and paper sculpture cherubs and bas- 
kets 
of blues and purples 
neutral. 

Pure art plays a 


in the varying shades 


The background was 


were all done 


very important part in 


By 


CLARA BALDWIN 


the displays tor Harrod’s, not only during 
the artists’ series for the fall openings, but 
other such as 
in commemoration of special dates and na- 


on a great many occasions, 


tional events. The examples are numerous. 


For instance, from a= series of windows 


[Continued on page 96] 
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T Franklin Simon’s, display director 
Winston Jones used a set of i pres- 
sive backgrounds for pres: nting 

autumn fashions which used the copy “We 
make a point of gray, your one most signifi. 
cant color for Fall’. Inspired by mid-19th 
century documents, the design, executed by 
\nnot, suggested a sculptured motif The 
multi-steps of the process started with the 
sketch on plywood which was later cut out 
and after sand was applied the whole was 
then tinted gray, hence giving somewhat the 
impression of stone. Interest was continued 
with the valance of vines, grapes and leaves 
carried across the front of the window and 
handled in the same manner. 

The blue backwall was stippled in taupe 
and the floor was completely filled with 
white pebbles. Accessories were grouped 
around the copy card which was clipped to 
a golden pole and decorated with a gray 
velvet bow. 

Display Director Charles Lenhart made 
an apt tie-in at Arnold Constable’s by way 
of “Celebrating 123 yvears of Fashion Pro- 





ovel Touches In Current 


gress with New York City’s Golden Jubilee 
-the 123 vears referring, of course, to the 


founding of the store. s| 
The series of eight displays started wit tel 
1825, identified as “The Age of Innocence the 
and progressing up to “The Look of Toda 13 
Fall “48°. The designated eras include shi 
such as “The Victorian Belle 1869", “Th sol 


\ge of the Flapper 1929”, etc., and as in th 
accompanying illustration “The Gilded Age bac 
1884”. 
The influence of eacl period of time 
reflected in the fashion of the hour and 


each was typified by the fashion sketel 5 
This hand painting was done on a_ frost M1 
glass panel and interestingly and effectivel ea 
illuminated trom the back of the panel b 
strong orange light. Each glass panel was 
framed with plywood panels) which wer 
covered in gold display pape Phe costume 
of “The Gilded Age” was painted in blues 
and blacks while the mannequin in_ the 
foreground wore a black and wine brocade 
skirt with black bodice The large whit 
urn held yellow chrysanthemums and gilde He 


] 


oak leaves and the gold theme appeare' 


again in the side walls, which were paper 





in gold, and in the satin draperies. The 
floor was covered in dark brown felt 

“It's The Little Old New Look” made t! 
headline in a series of Bloomingdale win 
dows when Edward von Castelberg, window 
display manager, characterized the ) yea 
ago “Look” in consonance with the Golde 
Jubilec Delightfully nostalgic were th 
scenes which according to the present da 
seemed very happy and carefree \s wit 
ness the view of a “tonsorial parlor” whet 
clients took their ease as they awaited the! 


—Top, by Winston Jones, Franklin Simon & Co. 

oe Center, by Charles Lenhart, Arnold 

Constable & Co. . . . Left, by Edward von 

Castelberg, Bloomingdale's. . . . (All photo- 

graphs by courtesy of Virginia Roehl Studio 
New York City) — 
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9 By VIRGINIA ROEHL 
CW Or ISp ays Virginia Roehl Studio, New York City 
Jubile turns. Numerous Wild West posters and a 
to tl triy shelf with a collection of antique 
shaving mugs appeared on the gray pat- 
ed wit terned papered side wall. A large sign in 
locenct the adjoining window announced “Haircut 
{ Toda lsc.” A large mirror and row of chairs, 
include: shelf for hair tonic and other shaving acces- 
aria | 17 sories were all painted in a sketchy way 
s in the in red, black and yellow on the white 
led Age backwall. The real metal chairs had orange 
apres 
me was \n engaging faun treated in an autumn 
and 1 th made appearance in six windows at 
sketel S Kiith Avenue when Display Director | 
frost Sidney Ring presented autumn fashions. In 
ectivel each of the six displays the faun was bal- 
anel b inced in a different pose on the gold wire 
nel was unit which in some instances was carried 
h wet lhagonally and in others horizontally. 
ostum The little faun was created of chicken 
n blues V1 then draped with dyed gray cheese 
in the loth, touched with gold and further dec- 
ocade rated in gold, gray and vellow transparent 
white ik leaves which had a soft crumpled effect. 
| gilde Here and there were used a bunch of grapes 
ppearel which were designed in the same trans- 
papert parent media as the leaves. Too, the faun 
The \ large gold necklaces and bracelets ot 
s. The gold wire unit was anchored t 
ade tl th wide black satin ribbon to a_ gold 1] 
le win ft ed column Striking red accessories | 
window hosen for the black wool dress of the 
() vea I nequin ] 
Golder unusual settings used by Display | 
re the tor Gene Moore for the Golden Jubilec 
nt da ws at Bonwit Teller’s unfolded a truly 
is wit iting story. The mood of the decora ! 
whet t units reflected the Chinese feeling j 
the: rent in old prints taken trom the period 
[Continued on page 118] 
. Co. mmediately above, by Sidney Ring, Saks- 
rnold tth Avenue. . . . Upper center, by Gene 
| von oore, Bonwit Teller. . . . Upper right, by 
hoto- Sutcliff, James McCreery's. . . . Right 
tudio nter, by Henry Callahan, Lord & Taylor. . 


ght, by John R. Foley, R. H. Macy & Co.— 
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Display In The Land Of 


hut one is over- collections in the world. She has cleverly 
display of Poly- intermingled many of them with accessories 
nesian and Oriental handicraft and artware on the shelves and in the showcases which 
is immediately indicates that the merchandise 


ISPLAY advertising the Hawaiian Upon entering the first 
islands is a tascinating challenge to whelmed by the = lavish 


one who has been accustomed to. the 
comparatively drab surroundings of civic casually arranged as at a bazaar. This 
centers on the mainland. Nature presents a the treasure house from which are assembled is of island 
notes handblocked with native designs by a 
local artist are ingeniously linked with long 
tied 


origin. Greeting cards and 
perennial display in technicolor which is, enticing articles in the show window, 
on one hand, violently exotic and on the set apart trom the main structure, that 
tenderly subtl \t the same time catches the eye on approach. This little wrappings of cellophane, gay ribbons 
low is simply decorated with woven lau between, to simulate an amusing lei. These 
are casually tossed over bare plum branches 


other, 
she generously offers her media to the dis wink 
playman who its— alert to potentialities hala and palm fronds, giving natural pre- 

the merchandise. As one pro- along with other tantalizing gifts. 


Don the Beachcomber, to my mind, although ference to 
a restaurateur isplay who has — ceeds, as 1f drawn by a magnet through the Flowers and gifts as displayed at the Royal 


recognized the attraction of natural re shop into the patio and the dining huts  Hawatian hotel also show us what can be 
beyond, one senses the displayman’s touch done with a little ingenuity and local ma- 
again we find the sort o! 


in the islands. A 


sources. His dramatic advertising invites 
patronage of his dining places scattered over in the artfully placed Hawaiian idols and terials. Here 
the mainland and now for his newest spot concealed lighting and again at the luncheon thing we expect to see 
I at Waikiki. Here customers are buffet where Don tickles the palate with profusion of color, mingled with the artistry 
of tapa cloth, carved woods and woven pal 
fronds, vies with the delicacy of coral an 


cated 
attracted by the composition of grass huts salads served from gigantic shells and 
of tremendous size which immediately spell appetizers from an oversize monkeypod 
Hawai! the malihini (newcomer) who is — calabash filled with shaved ice. shells. 

shocked by the unexpected cosmopolitan ait Mrs. Lynn Conlan, who has charge of the John McCulloch, who designs and execute 


f Honolulu on his arrival. shop, possesses one of the largest shell the displays for this shop, assumed t 





1948 


rerly 


ries 
hich 


dise 


and 








( 





CTOBER, 1948 








Mahealani 


ago after ten 
mainland. Prior to 
business for 


position about a year years 
loral work on the 
he was in show 
in Europe as well as in the States. 
His window and _ interior clearly 
ate the influence of theatrical experi- 
in lighting and arrangement. The 
ges are made approximately every 12 

or to coincide with boat arrivals. 
rly this spring, McInerny’s, Honolulu, 


some 


displays 


ed their new store which embraces 
temporary thinking in design and floor 
ngement. Display areas strategically 


d to attract customers and direct traffic 
growing awareness of the im- 
tance of visual advertising. As a matter 
act, J. Reilly, general manager, main- 
that a well executed display is far 
valuable than printed advertising. 
type of thinking is naturally a great 
to Bob Yorita, display manager, who 
been creating displays for McInerny’s 


ate a 
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—Upper left, opposite bage, flowers and gifts 
displayed by John McCulloch at the Royal 
Hawaiian hotel. Upper right, Hawaiian 
notepaper displayed by J. Hoover Payne for 
Patten's Book Store, using a sea-washed palm 
tree stump as a prop. Lower left, the 
interior of Ross Sutherland's, attractively done 
in masculine, island-toned colors. Lower 
right, one of six back-to-school windows at 
The Liberty House— 


—In the shops of Pacific Display Company, 

Florence Hastings and Audre Christensen add 

finishing touches to a scaled model of a Hono- 

lulu community theatre. . . . Hawaiian cologne 

is displayed at the Leilani Gift Shop by 
Phyllis Scott-— 


standing that are reluctant to disturb tradi- 
tion with “new-tangled” ideas 

There are two 
islands. On the one hand we 


thought in the 


find a desire 


schools Oot 


to resemble the mainland as much as possi- 
ble. We see it in dresss on. the 
street, particularly. 
heavy wool suits, tight 
obviously a throwback to the reform of the 
Since there is a demand 
found 
on display in You 
can imagine how this would tax the im- 
agination of an Eastern or mid-Western 
displayman in the heat On the 
other hand, colorful aloha shirts and cotton 
print dresses admit the fact that this is a 
tropical climate and afford the wearers the 
comfort it is only natural to seek. And 
we find, where this type of apparel is 


people's 
One is amazed at the 


collars and ties 


early missionaries. 
for this type of attire it is naturally 


many of the windows. 


of summer. 


now 
displayed, there is an attempt to represent 
the informality that is part of the charm 
of Hawaii. 

Because of the constant demand from 


By MARSHALL L. WILLIAMS 
Visual Sales Consultant, Anahola, Kauai, T. H. 


for the past 19 years. Occasional trips to 
the mainland give Bob an opportunity to 
study current trends first-hand and _ the 
rest of the time he refers to DISPLAY 
WORLD and top fashion magazines for 
inspiration. Displays throughout the store 
and in the windows are handled in a simple 
straightforward manner. window is 
changed every week with the help of two 
girls and three who constitute the 
display department for the entire store plus 
the old building which is still in operation. 
Department merchandise 
and assist with the accessories. The lavish 


Each 


boys 


heads select the 
use of growing plants and soft music im- 
parts a friendly, casual atmosphere which is 
conducive to pleasant shopping. 

The Liberty House, of Honolulu, which is 
currently celebrating its 98th anniversary, 
represents the conservative dignity of plan- 
tation stores throughout the territory. It is 
not unlike mainland long 


many stores of 


tourists and other visitors for souvenirs and 
gifts to take or send back to their 
and friends, there is a welcome, 
interest in merchandise representative of the 
islands other than the usual calabashes, lau 
hala hula skirts. Conversa- 
tion hand blocked 
pottery, and many other articles made from 


families 
growing 


weavings and 


pieces such as linens, 
native materials are appearing on the mar- 
ket and this in turn is influencing the trend 
It is the tried and true formula 
of taking inspiration for display from the 
merchandise. When there is to tell, 
the rest is easy. 
Pacific Display 
attractive 
conventions 
Payne, designer for the 
group of 


of display. 
a story 
Honolulu, 


merchants 
func- 


Company, of 


creates props for the 


as well as for and civic 
tions. 5. Hoover 
organization, is 

island inspired units that promise to give a 
“new look”, if you will pardon the use of 


{Continued on page I1oj 


working on a 














36 


DISPLAY WORLD 


by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Two units make up this smart win- 
dow reflecting the spirit of the Yule-tide. Arrange- 
ment is particularly interesting. 


Properties: The reindeer in this display may be 
constructed of three-dimensional paper sculpture 
done in modern style. Single mannequin displays 
fur coat. Copy card is shown in center foreground. 


Arrangement: This seasonal display consists of two 


detinite units. It well palancea and. nicely 


yrrangea. 


Properties: An irregular opening in the window 
reveals a white horse, gaily decorated with colorful 
paup!Ies. A select arout ot nouse furnishings con 
isting ot lamps and table 


is shown at the right. 
‘A 
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Arrangement: Several elements are noted in this 
Christmas gift window. It is simple in construction 
and colorful. 


Properties: A huge cornucopia filled with gaily 
wrapped packages is set against a background of 
tir branches and metallic Christmas symbols. Ladies’ 
gift items may be shown among packages and 
on the floor of window. Copy card is displayed 
at right. 
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COMING UP 


Arrangement: Two units are noted in this men's 
Christmas display. Arrangement is neat and un- 
cluttered. 





Properties: An assorted group of men’s furnishings 
is neatly arranged in front of a cozy fireplace 
which may be decorated with holly or fir branches. 
Copy card is tacked on wall at left. 








Arrangement: This display consists of one definite 
unit. It is appealing and amusing. 








Properties: Santa Claus takes the spotlight in this 
window: He is surrounded by numerous gaily 
rapped packages. The display serves as a re- 
inder to shop early. 


























Arrangement: One definite unit is noted in this 
Christmas window displaying children's wear. 


Properties: Two youngsters are seen peering down 
the chimney of a house-top: A ladder is flanked 
against the house and children’s apparel is dis- 
played on roof-top along with copy card. 



































38 


DISPLAY WORLD 





Chicago Displays O 


aause between seasons 
i lull in tl 


Callie 


e perennial autumn scene 
tl at allowed | 
exploit varied subjects with minor promotions 


\ display at Goldbl 


i 


Chicago displaymen to 


itt’s, by Ray Bianchi, 


captured the feeling of needed warmth for 
the first crisp days when the “frost is on 
the pumpkin and the fodder’s in the shock” 
by a rural setting \ three-dimensional 
scarecrow and a rooster of papier mache, 
cornstalks 1 cks, and a fragment of a 
barn-yard tence were decorations for warm 
wear tor children Copy read “When the 
frost 1 the pumpkin and scarecrows 


young pumpkins to 


Goldblatt’s budget priced.” 


All of Goldblatt’s 15 Chicagoland stores 


simultaneously announced the company’s 
34tl anniversary sale with streamers 
ittached back of the window glass \t the 
State street store fur-trimmed coats achieved 
new elegance lor a new season with a 
center unit of hazlenu tree branches, 


Attached to the 
branches was an enormous palette of papier 
wheat and the 
vegetables in gay fall 


sprayed — pink-orange. 


mache embossed with sea- 


garde 1 


son's 


colors. 


\ gnome on one branch magically painted 
the props in confirmation of the copy: “Jack 
Frost paints a picture in rich, glowing 


autumn colors in preparation for new ele- 


P ANCE One of the series of four windows 
is illustrated 

That “bold look” for men became even 
more audacious with the handling Reed 


Schlademan, display manager, gave to men’s 
colorful matching hose in a 
setting at The Fair that departed 
conventional men’s window. 
with an 
off-center 


sweaters and 


masculine 
from. the wear 


wo sweaters on display forms, 


animated gesture, were grouped 


—The first two displays are by Ray Bianchi, 

Goldblatt Brothers. . . . Lower left, by Reed 

Schlademan, The Fair Store. . . . Lower right, 
by John W. Nugent, Madigan's— 
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er Change 


before a 
burlap. 
orative 


background of natural colored 
To give the window a highly dec- 
treatment and that would still 
retain its masculinity, a sand-blasted man- 
zanita tree appeared to grow down from the 
ceiling, filling in the opposite side. Copper 
tubing, ornamented with huge, solid coppet 
leaves encircled the continued to 
floor until it reached the 
Lighting hidden in the egg- 
crate ceiling was deflected by the metal and 


one 


tree and 
coil across the 


proscenium. 


j 


cast a warm coppery glow that highlighted 
the merchandise. A complementary trame 
~ ° . - hich 
for this picture was made of cypress which, 


finished with 
a special mixture of wax and varnish for a 
satin tone devoid of high gloss. Copy en- 
closed in a matching 
“The Bold 

Customers alighting 
the fashion floor of 
Madison street, 
reminder of the 


together with the ceiling, was 


frame an- 
Fall’. 
from the elevator on 
4030 \Vest 


confronted Ww a 


cypress 
nounced Look for 
Madigan’s, 
were 


approaching season. A 
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plati rm display featured two wool daytime 
dres of wine, accented by new bronze 
tone jewelry. “Autumn” of papier mache 
letters in wood tones was tossed about on 
an oli-white ground and a deer of papier 
mache in natural colors hurdled a fragment 
of a wooden fence. Completing the autumnal 
scene were preserved leaves in_ brilliant 
fall colors that ascended the full height of 
flanking structural bends utilized for con- 
cealitig fluorescent tubing. As an experi- 
ment, John W. Nugent, display manager, 
applied a special lamp paint to the tubing 


for a iusion of fall shades, thereby eliminat- 
ing the use of colored bulbs. Colored wood 
chips and scattered leaves were arranged in 
amoeboid shape on the flooring. The in- 
terior display is shown. 

At Carson Pirie Scott & Co. display took 
a turn toward an art gallery exhibition with 
Director Clement Bradley as _ the 
master painter. Under the title of “A Por- 
trait of a Lady”, signed by Lilly Dache, 
John Fredericks and other noted designers, 


Display 


and accessories were modeled by 
framed in the manner 


millinery 
millinery heads and 
of compositions in oils, as pictured. 

A search of the antique market produced 
many suitable examples of Victorian  pic- 
ture frames, some of which were hung on 
walls and others placed on baroque bases, 
gilded to match the frames co simulate small 
console cabinets. For diversification two 
additional “portraits” were left unframed 
and exhibited, one on the especially designed 
hat box of the featured designer and an- 
other mounted off-center on the cabinet. 
Three windows devoted to millinery with a 
minimum oft glove, a 
necklace, or a fur along 
with three matching windows displaying 
accessories exclusively, comprised a= series 


accessories mo: sean 
neckpiece 


1 


that unfolded a fall accessory story from 


head to toe in tones of beige with lighting 


keved to contrast or harmonize with the 
merchandise. Props were arranged in re- 
verse order in each half of the window, 
hus producing a display in each section 


Of Pace 


itself, the two 
implication, 
which 1s 
panorama of a fine art ex- 


uplete within sections 


window. By 


Ing one 


e series, a section of 


Was a 
hit that compelled attention. 
Window displays, effectively handled, do 
es. This fact was demonstrated 
when Chas. A. Stevens & Co. de- 
ed tour major windows to a promotion 
sponsoring “the shoe for 
was so overwhelming 
ven's Shoe Box enjoyed the largest 
with totaling a 
ore than any day. In 
many orders from customers were 
the stock dwindled rapidly. 
ed by Arthur Gault, display director, 
the theme: “Shenanigans .. . in 
with new city-country tweeds,” the 
dramatized the importance of 
the right shoe for fall costumes. 
IN ferent shoes in real alli- 


nd lizard were displayed, with one 


Nanigans”, 


e Response 


its history, sales 


previous 


styles of 
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—At the right, by Clement Bradley, Carson 
Pirie Scott & Co. . . . Center and below, by 
Arthur Gault, Chas. A. Stevens & Co.— 


window devoted to each of four colors: 
red, green, brown and black. In each win- 
dow a single mannequin, seated on large 
boxes covered in gray and white tweed- 
effect carpeting, modeled a suit or coat of 
tweed complementing the color of her shoes 
and handbag. 

Other were grouped around the 
figure on the boxes and on the floor beside 


styles 


the copy sign. Colognes appropriate for 
wear with tweeds and reptile accessories 
completed the merchandise story. A_ blow- 


up of a full page newspaper advertisement 
was pinned on the gray-blue wall to stress 
the news value of genuine reptile shoes for 
wear with tweeds. 

Another window at Steven's by Gault, 
while less productive, was more dramatic. 
With an East Indian atmosphere for a 
glamorous showing of “Bali” bras, the set- 
ting would also be appropriate for beach- 
wear standard mannequin 
was given a bronze complexion. A sarong 
and turban were made of fabric, dipped in 
plaster and wrapped around the body and 
head, leaving the thorax uncovered to model 
a bra. Two easels of natural rattan, where 
a selection of the bras was hung, acted as 
merchandisers. In the leaves of the two 
palmetto trees clear lights were concealed 
to shed a romantic South Sea island glow 
over the entire picture. Copy was tuned to 
the poise and freedom of a Balinese dancer. 

The following displays are not illustrated. 

Ray Bianchi presented a_ fantasy for 
“Black Magic” perfume for Goldblatt’s, 
developing a theme that stressed the occult 
powers of the supernatural forces. An 
over-sized magician’s black silk top-hat, out 
of which smoke (fibre glass) mys- 
teriously obscured a half mannequin adorned 
with jewels and tiny black feather plumes. 
“Black Magic” containers were suspended 
in mid-air by white fastened with 


accessories. A 


arose, 


ribbons 


By 
SHIRLEY WARE 


black plumes to repeat the feather motif of 
the especially designed perfume cartons. An 
ingenious means of presenting a compre- 
selection of the merchandise was 
supplied by the brim of the top-hat while 
a mannequin in sheer black, vaguely dis- 
cernible through a translucent black drape, 
echoed the supernatural qualities intended 


hensive 


to be expressed. “As Bewitching as our 
mysteriously enchanting nymph Black 
Magic perfume” was printed on the feature 
card held by a white hand that in turn 


held a magician’s wand, a perfume bottle 
and a black plume. 

For Joseph Salon Shoes, 544 North Michi- 
gan avenue, the romance of the dance was 
interpreted with a draping of 
black netting held by hands of 
papier mache and attached to the wall by 
gilded sconces. An _ over-sized, 
mask and long-stemmed fabric 
metailic were 

[Continued on page 111] 
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DISPLAY CONDITIONS 
AND TRENDS 


DISPLAY WORLD 


England and 
Alaska 


This article continues the series dealing with conditions and trends in display 


in various parts of the world. Each of the authors is a well-known authority 


on display in his particular region. 
for the issue of November 15. . 


(The following is by L. J. Pryer, display 
manager for Bentalls, 


kid ) 


Kingston-on- Thames, 
england 


ISPLAY in 
into thre¢ 
multiple 

display 


England can be categorized 
that of 
display 


parts, namely: 
display, exhibition 
In the first of 


manufacturer who its selling- 


and store those 


categories, the 


wise is using display not too intelligently 
but at least he is getting coverage. 

The second category has had a very fine 
advertisement in the recent British Industries 
Fair where I would venture to say that a 
good 70 per cent was well designed, with 
10 per cent of this” brilliant — bearing in 


materials which dis- 


their 


mind the limitation of 


designers have at disposal 


play 
Various small trade exhibitions and publicity 


drives for government-sponsored campaigns 


have proved that exhibition display, given 
full scope, can hold its own with design in 
any country in the world But how fat 
this is the work of the professional display 
man and not the architect is hard to ascet 
tain for, upon inquiring for the names of 


the designers responsible for the execution 


of these various exhbits, more often than 
not one finds It 1s someone tar removed from 
the display profession itself and, in conse 
quence, sometimes the actual presentation 
of the merchandise is rather lost in the 
overall design of the stand. 

Store display is suffering very badly from 
the reluctance on the part of management 
to pursue a progressive display policy. This 
has naturally been a result of the conflicts 
which have beset the nation over the last 
ten vears and the sellers’ market has been 
one which has allowed management to fotst 
the goods upon the public without any need 


think of the 
the 


whatsoever to future policy ot 


the company and ot presentation of the 


moment. 


The fourth article . . . scheduled 
deals with Holland and Colombia. 


But, as in all countries of the world, the 
sellers’ market in England is rapidly turning 
over and whether managements will be quick 
that it will be 
the full 


selling is 


enough to realize necessary 
their 


something on 


again to power of 
windows in 
which [I would not 


Two things line’ up 


Once use 
store 
definite 
this, 
answering the question as to how things are 
with the 
land. The professional displayman attached 
still the majority ot 
places, quite a lowly position on the execu- 


elve a answer. 


against one 


professional displayman in Eng 


to a store holds, in 


tive side and he is not a who is 
called into 
views upon the all-important job of display 
selling. A the heart 


of London are, at the moment, trying a new 


Man 


conferences to determine his 


few stores situated in 
method of presentation and in various stores 
throughout the provinces of England display 
the but not sufh- 
clently well interpreted to warrant any over 


is coming into windows 
enthusiasm on the part of the viewers. 

The displayman unfor- 
tunately suffered from the small-mindedness 


professional has 


of managements in the vears preceding the 


war and during the war, and it will take 
some little time before he is able to grasp 
the potential power of his job and so con 
vince all those about him that he, and he 
alone, can be the means of visual merchan 


dising in his particular unit 


Phe 


mito 


itself can be 
that 
and two above (multipl 


industry 
distinct 


for categories 


display cut 


two parts: which caters 
OTM 
display and exhibition display) and = which 
able to turn 


good examples of exhibition 


is very ably machined to be 

these 

stand planning and multiple display 

and thy side of thre 
1 


which deals with display as 


out very 
units; 
that 


shops 


othe industry 
used by 
and stores and which is still 30 vears behind 
the times. 


We 


do not have the pleasure of such a 
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thing as a Display Market 


Week and, at 


the moment, all manufacturers seem loath 
to show others exactly what it is the are 
offering. Whether this  small-mindedness 
comes from a lack of ideas or their own 
poor sense ot salesmanship it is ha d to 


tell, but until we can have such things as 
Display Market Weeks when there will be 
a definite time for all displaymen to see the 
various manufacturers’ offerings for the 
coming season, they not expect to do 
the volume ot which should be 
theirs if they pursued a progressive policy, 


can 
business 


One of our greatest troubles is obtaining 
fabrics for drapes, which, if obtainable, have 
to be against the surrender of coupons. As 
the allocation of coupons to a store for its 
personal use is extremely small and has to 
cover 


any shortage due to pilfering, ete, 


on coupon merchandise, few can be 
allotted to the display departments for their 
own use in purchasing materials necessary 
for their The other materials in 
short supply are too numerous to mention, 


but two more which, if more plentiful, could 


very 


windows. 


alleviate a lot of the troubles of the dis- 
playman are timber and hardboards. These 
are only obtainable by government license 
against housing construction and so. one 


has to get into odd corners to buy salvaged 
materials, which many 
limitations upon originality of the 


design. 


necessarily creates 


the 


I am happy to state that of recent months 
there has been quite a rebirth of the use of 
mannequin figures in store windows, but I 


am atraid that it is impossible to check 
beyond the Doomsday Book (circa 1084) to 
trace the original birth of some which are 
still being used! However, one large 
English manutacturer has recently com- 
pleted a range of fashion styled figures 


influenced display in 
The majority of display 
figures used in England have been imported 


which have definitely 


the store window. 


from the continent of Europe, the main 
suppliers being France and Denmark, but 
these have suffered also from the limita- 
tions Imposed by economic conditions in 


their respective countries. 

Decorative papers and artificial flowers 
made in England the last 
ten years but here again it is the same old 


have been over 
story of limitations of supply, together with 
stodginess of design. Some of the excellent 
papers which I was able to bring back from 
\merica and which have been circulated to 
various manufacturers in England have all 
desk with a polite note: 
“Unable to supply’. I am not. sufficiently 
with the manufacturing of paper 
artificial flowers, but I do think once 
again that more originality could be used 
in England. The other staple ingredients of 
display in this country at the moment seem 
to be fibrous plaster and “perspex” and, 


been returned to my 


conversant 
and 


apart from one or two specialist houses, the 
majority of this is crude. 

No lighting whatever is permitted for 
display whether in the store window or in- 
terior. So we do not know what lighting 


interpretation will be carried out when, at 
distant time, the government gives 


permission to use this added display interest. 


some fat 


There are various” restrictions on the 
Importation of display materials and cequip- 
ment, and 


the dollar 


purchased from 
nt ol 


nothine can be 
countries. A certain 
[Continued on page 116] 
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Why California Display 





\LIFORNIA display is different be industrial empire. The Californian plays door scenes in our windows.” 
cause California is different. It has oftener than does the Easterner, and _ it Display Director Ernest Nardini of Th 
been a part of the United States tor seems he plays harder. Broadway-Crenshaw agrees that California 
a hundred years now, but the days of thi Roger Pickett, promotional director at display is different. 
Dons—though gone—are not forgotten. The Rathbun's in) North Hollywood (a San “There are several factors that give ou! . 
mark Spain and Mexico left on California Fernando Valley suburb of Los Angeles) windows a different appearance from _ thos¢ 
is not limited to the architecture or to thi says, “The so-called ‘California Way of in the East,” Nardini says. ‘Perhaps. the It 
names of streets and towns but even per Life is an informal way of life and has a most noticeable is the fact that we ar Qt 
vades the Calitornian’s philosophy of lite definite effect on display. The percentage surrounded by so many natural resources 
Phe Spans! had a word for this of sportswear sales to total sales is far and that we have a climate that makes 
philosophy « e—o!l ther several words higher in California stores than in Eastern California) a= year-round playground and \ 
in the form of a toast stores, so its only natural that a~- larger resort 
Salud pesetas vy amor vy el tiempo para percentage of our displays and promotions “These natural advantages have a great 
gustarlas’—which toast, loosely translated should be devoted to sportswear deal to do with the planning of our windows 
means “Good health, a litthe money, a littl “Since, nm most cases, a sportswear dis We have greater freedom in working out 
love and the time to enjoy then calls tor some sort of outdoor back backgrounds for a series and greater tree- 
Calitormians have never quite lost this yround, and since Calitornia is blessed with dom in the actual display of merchandis 
attitude—although it has been diverted to | unexcelled = scenery—both in variety and This gives our windows a — somewhat 
other channels Phe modern Californian ts beautv—we go in heavily for colortul out different look—what we like to call t 
tar more lkely to play 18 holes of golt o1 ‘Casual California Style.” 
a warn ummer atternoon than he as to —Upper left, by Glenn Baugh, Silverwood's. Nardini points out that, as a rule, alt 
take a siesta. He devotes that same vast .. . Upper and lower right, by Louis Craig, fornia display windows reflect the spacious 
amount of energy to his recreation that he F. C. Nash & Co., Pasadena. . . . Lower left, ness inherent to the West as a whole 
has devoted to building California's great by William Blackburn, Bullock's-Wilshire— “Color and lighting are two very import 
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Cana 


lactors in our displays,” Nardini says. 
emphasis on color, of course, stems 
tly trom our way of life and our love 
itdoor living. California scenery itselt 
lorful, and we bring those vivid colors 


ur homes and use 


nly natural 


| 
ur 
i 
, 
H1¢ 

WS a 


the 


magnificent 


nen 


re d 
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COUTS¢ 


nces 


istern type,” 


rom 
or 


g¢ val 


are painted to make a better 


them in our clothing 


that we would place a 


deal of emphasis on color in our dis- 


window backgrounds, in many 


contrast 


merchandise and to. give the 

feeling of space. 

whole, I think California stores 
job of lighting in thei 


“California 
full use 
effects 


continues. 
to 


SOM ¢ 


Nardini 
not 
lighting, 


make 
the 


are atraid 


and ot 


ily beautiful 


there are a number of othe 


between California display 


Nardini said. “We ¢ 


and 
an all 


the other stores, whether they be 
Western. And we all have the 
to do a consistent job of high- 
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styled, well-balanced display that will do 
a bang-up selling job the vear ‘round. In 
California, we dress our windows to mirror 
the California way of lite 

California display is influenced by othe 


factors than climate and topography, though 


The motion picture industry, for example, 
wields great influence on California display. 

Anthony Golff of Milliron’s says, “The 
motion picture has made Californians 


naturally show-conscious—and, consequently, 
display 


“We 


motion picture techniques in lighting an 


CONSCIOUS 


have been able to use many of the 


construction in our windows.” 


In commenting on the effect the motion 
picture industry has had on California dis 
play, Display Director Mary Kay Kerwin oi 


—Upper left, by Leo Rauch, Buffum's, Long 
Beach. Upper right, by Anthony Golff, 
Milliron's. Lower left, by Glenn Stinson, 
Sear's—Santa Monica. Lower right, by 
Mary Kay Kerwin, Haggarty's— 


ROBERTS 


Is Differen CARLYLE” 


\ngeles 


trom the 


out that Los 
able to draw 


Hagegarty’s pointed 
stores, especially, are 
various studio supply houses 


tor interesting 


and effective props. 


“We have used many motion picture props 
in our windows,” Miss Kerwin says. “Fur 
ther, we are able to borrow actual props 
from the private warehouses of a number 
of the major motion picture studios 

“Consequently, the California display di 
rector doesn't have to fake antique props 
The real thing is usually available from 
one of the motion picture supply houses.” 

Display Director Louis Craig of F. ¢ 
Nash & Co., Pasadena, is one of the most 
enthusiastic boosters of California display 


as compared to display in other sections of 
the nation. 

“Or all the states in the Union,” Craig 
says, “I can think of none which offers so 


many wonderful opportunities for a display 


man to create colorful and dramatic window 


and interior displays 
[Continued on page 74] 
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“There’s Gold In California’ 


\GIC words that thrilled a nation in 

1848) live again a hundred years 

later In 1848 the discovery ot gold 

in California sent a horde ot men racing 

West by clipper ship, by covered Wagon, by 

foot and horseback, but in 1948 it’s a gold 

rush for high styles, promotional ideas and 

merchandising ideas to help retail stores all 

over the country sell more people a greatet 
volume of merchandise 

Newspapers, motion pictures, magazines, 

newsreels and telling the Cali 

] 


fornia story day atter dav to mullions of 


radio Ale 


people all over the country They stress 
the fact that California 1s a way of lite 
ind an attitude of mind, as well as a spot 
always 
attitude of 


attitude ot 


m the map. We in display have 
; concerned with an 
mind or, to particularize, that 

causes people to purchase 


We in the display manutacturing business 


in Calitornia have long realized the neces 
sitv of giving to our clients the type of 
California promotional assistance both in 

eas a in physical properties that will 


By NED WIENER, Vice-President 
The Tabery Corporation, Los Angeles 


cause their customers to buy \nd we have 
long realized the necessity of working more 
Closely with the manufacturers of the met 
chandise to be sold in the retail stores, so 
that the merchandise and the displays may 
turn, the 


be caretully coordinated In 


clothing industry in California has recog- 
nized the important aid given by proper dis- 
play and its members have been very happy 
to work with our display manufacturers in 
the creation of sales-compelling ideas. 

\ very good example of ideas and met 
chandise being tied together in one package 
is the California promotion book issued by 
This is an 
composed of the leading cloth 
ing manutacturers in 


promotion book covers. the 


the California \pparel Creators. 
organization 
Calitornia, and the 
entire field of 
California exploitation. Color, styling, ma- 


terial and promotional COps the displays, 


—Typical of the California touch in display 

aids is the group shown above. It features 

yucca corral fencing, metal branding irons, 
and cut-out art work— 


the radio tie-ins, newspaper ads were all 
covered in this one book, with each par- 
ticular item being so designed as to do its 
part in completing the whole California 
picture. Here in one book are display ideas 
galore, tested for effectiveness and design, 
lines of clothing just 
Here in 
one book is a complete story for any alert 


to go with the new 
being issued by the manufacturers. 


store to capitalize on by increasing its sales 
without the necessity of resorting to mark- 
Here for one of the first times in 
the history of merchandising an entire group 
of industries worked together, lending all 
their facilities to the one important job of 
giving the customer the best possible service 


downs. 


in a complete promotion. 

\nother famous first for California dis- 
play was the “Men’s Roundup of Fashions” 
at Palm Springs last October, where a major 
fashion show was presented as though it 
were in the windows of a retail store. Each 
window was complete with window proper- 
clothing, and the entire 
coordinated as 


ties, mannequins, 


set-up was as caretulls 
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DISPL MARKET MONTH 


Cpaciall E vents Weak, Sanucry |7-22,1949 








A ERE is your opportunity to collect a wealth of ideas that 


are new! See the latest in California styling in the natural back- 
ground which has inspired the variety and versatility of fashions 


for which California is noted. 





Visit world famous stores and study new, revolutionary methods 
of store planning. 

Here is a trip that will pay substantial dividends in new ideas. 
The California Display Industry looks forward to welcoming 
you to their Third Annual Display Market Month featuring a 
Special Events Week, January 17 through January 22, 1949. 
Take an advanced course in merchandising while you enjoy true 
Western hospitality in the warmth and beauty of January in 


California. 


California is truly the fabulous land of display. 


SHOWING AT BILTMORE HOTEL AND INDIVIDUAL SHOWROOMS 





Better make reservations NOW! write FRANK ACKERMAN, Rm. 512, 112 W. 9th St., Los Angeles 15, Calif. MA. 6-5379 





PACIFIC PROMOTIONS 
SILVESTRI STUDIO 
DAVE STARKMAN 
THE TABERY CORP. 
WEIFELD CREATIONS 


ST LN clom aon 
CALIFORNIA DISPLAY STUDIO 
CARRATA COMPANY 


AL HALVERSON, INC. 
B. A. JACOBS CO. 
KAPLAN PRODUCTS & TEXTILES 


CRYSTALLINE PLASTICS CO. 
DECTER MANNIKIN CO. 

P. L. DE LUCA CO. 

EDDIE CHAIN CORP. LOR SALES CO. 
FITZGERALD DISPLAY CO. MAHARAM FABRIC CORP. 


COAST FLOWER MFG. CO. 
EMIL CORSILLO, INC. 


fDAETAAACYEDe 
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—The cut-out map of California is 
supplemented with cut-out art work 
and palmetto leaves. Left, be- 
low, blond wood cut-out horse's 
head, 28 inches high; the sombrero 
forms a display shelf; leather is 
used for trimming. . . . Lower right, 
a displayer symbolical of the gold 
gold— 








possible witl 


regard to color and = promo 


tional ideas behind each window grouping 


Phese two examples will give some idea 


ot thr igh standing and important plac 
that display has achieved in merchandising 

Calitornia This standing was not at 
tained | accident or over-might, but has 


come about as the natural result of vears of 


effort on the part of the display manutac 
turing industry in cooperation with — thr 
retail stores and with the manutacturers ot 
ippare 

Not too many vears ago there were but a 
few displav manutacturers of any kind in 
i of California, or tor that matter any 
here on the Pacific coast, and lhkewis« 
there were tew high-stvled stores as we 
know them today With the tremendous 
expansion in population that has taken 


place in the last 20 vears in California and 


the development of the California way ot 





lite this whole display began to 
change. We in presented 


with a problem composed of a new 


industry 
display were 
group 
of stores with brand-new, carefully planned 
shops, the latest modern facilities and fea- 
turing the highest stvle merchandise. And 
at the 
now world-famous 


same time there was developing a 
fashion in- 
feel- 
gain 


Calitornia 
dustry, producing apparel with a new 
Ing of color and. life, that was to 
nationwide acceptance, 

New retail establishments and the growing 
group of manutacturers presented the dis- 
with demand after demand; 
tor the development of new 
development of new 
development ot better 
presentation 


play industry 
ideas, for the 
materials, and for the 
ideas in merchandise 
These 


people could not be 


satisfied with static ideas or old-fashioned 
routine something 


better, something newer to do a job com 


displays; they needed 
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settings and merchan- 
industry answered these 


parable with their 
dise. The display 
demands by developing new techniques ip 
display, by developing better ways of {is- 
playing merchandise, and by constantly be- 
ing alert to chances for improvement. 

As a result of the thinking and environ- 


ment surrounding it, this California dis- 
play industry developed certain character- 
istics which distinguish it from = display 


manufacturing operations in other parts of 
the country. For example, it was impos- 
sible to use anything but the most care- 
fully constructed displays in the beautiful 
surroundings furnished by many of our new 
retail establishments. Therefore the trend 
among California display manutacturers was 
increasingly to quality products and_ this 
trend is still predominant. Display prop- 
erties must be well constructed and finished 
with the best possible care in order that 
they may be in keeping with the stores that 
use them. For example, in a Christmas 
display one is most likely to find candles 
with a beautiful taper, turned from wood, as 
distinguished from cheaper and also less 
rich appearing Christmas candles made of 
an inexpensive tube. 

As well as the quality factor, a new trend 
in display made itself felt. Out went the 
old-fashioned “T" 
tomary methods of displaying merchandise, 


-stands and other cus- 


and the promotional type of window dis- 
play became more and more widely used 
Merchandise was shown in the natural set- 
ting that the California scene provided, and 
in a way which suggested its use Phe 
actual display of merchandise was accom- 
plished) through the use of atmospheric 
properties that lent themselves to the whole 
picture, other than just on a stand of one 
sort or another. Color, too, was used a 
great deal more as a result of these natural 
California; the brilliant 
stores and the bright 


surroundings in 
colors in 
California 
call for a judicious use of color and dis- 
tinctive finishes that blend well with these 
bright hues. 
All these 
[Continued on page 72] 


our new 


tones im oul New merchandise 


conditions together were re- 
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| 
% OR SCREEN, TELEVISION AND SPECTACLE 


Leaders in STORE WINDOWS because the Mannequin Wig itself and the interchangeable mannequin 
wig were originally Corsillo creations. More than twenty-five years’ experience behind each 

Corsillo wig —and they cost no more! 

Leaders on SCREEN, TELEVISION or in SPECTACLES like the nation’s three top ice shows, because, 
CORSILLO Wigs create tomorrow’s styles with a perfection of workmanship that makes for chic 
appearance and durability. 

And leaders in innovations like the NYLON Wig that have made 

the name of Corsillo internationally famous 
as pioneers and creators of wigs of quality! 
The Corsillo mannequin wig, an original 
creation, now has world-wide distribution. 


@ At all leading mannequin manufacturers 
and distributors and by direct salesmen. 
Further information on request. ' \\ DESIGNERS OF FINE HAIR PIECES 


HOLLYWOOD 

















































HILE the 


usually 


rest of the 
count on fall as 


nation can 
being a 
season featuring crisp, snappy days 

frost pumpkin and all that sort 
of thing \ngelenos can expect September 
October to them the warmest 
fact, other than the 
windows in the 
only indication of the 
and UCLA where 
husky young men smite one another hip and 
foot- 


upon the 
and bring 
davs of the year In 
lovely fall 
stores, the 


opening city’s 
leading 
autumn season ts at US( 
next week's 
them the 
what has hap 
Bowl on the last several 
think that an 


thigh as they practice for 
ball 
Bowl bid (Ot course, aiter 


Re SC 


game which may get 


pened in the Rose 


New Year days, one would 


SPLAY WORLD 


invitation to play in the annual Rose Bowl 


classic would be a fate to be avoided by 
any self-respecting West coast football 
team.) 

But let’s forget football and get back to 


display. For Bullock’s fall opening, Display 
Director J. W. Miles did a tie-in with the 
California Centennial, California 
color scheme of cinnamon brown, gold and 

The 
Back- 
windows 
A classical 
was in the center 
The column was topped 


using the 


off-white throughout the entire store. 
color theme was taupe. 
grounds in all of the 16 fashion 
were painted cinnamon brown. 
column in natural 
window. 


fashion 


gray 
of each 
with typical California foliage in gold and 
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It’s Autumn In California 


desert natural, as seen at the left above. 
Interior displays and counter and ledge 
treatments at Bullock's also carried out the 
California Centennial theme. The large 
panels over the elevators were moss green 
with applique art work depicting industries 
and occupations that figured in the famed 
gold rush and in the development of Cali- 
fornia. Columns on the main floor were 
done in cinnamon brown. Green, brown and 
gold stylized California desert foliage was 
arranged on the counter. The ledge treat- 
ments were especially interesting. One, for 
example, employed a large stylized Monterey 
cypress with various tools and implements 
the early California gold miners 
These arrangements used the 
brown and gold of the other interior dis- 
plays. Incidentally, the store counter cards 
carried out the same California Centennial 
theme. They were gold and taupe, with a 
mountain range sketched in across the bot- 
tom of the card. In the lower left hand 
corner was a sketch of a Monterey cypress 
with a and a_ pick leaning 
against it. 
“Mademoiselle’s 
the title 
Rauch for a 


used by 


also green, 


tree spade 
The Magic Word” was 

Display Director Leo 
recent series at Buffum’s, 
Long Beach. Needless to say the series was 
a tie-up with Mademoiselle magazine, each 
window featuring a different style shown in 
the current Some of the windows 
used a single mannequin — others 
in the one illustrated. In the windows with 
the single mannequin, the figure was stand- 
board box 
child’s 


used by 


issue. 


two, as 


ing on a large construction 


which resemble a 


was painted to 
building block. Fastened to the back- 
ground was a large reproduction ot the 


page in Mademoiselle illustreting the style 
the 
shown in the window. An open copy ot the 


—Top, left, and at the immediate left, by 
J. W. Miles, Bullock's... . Upper right, by Leo 
Rauch, Buffum's, Long Beach— 
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Right, by Stanley Thompson, The May Com- 
pany. . . . Center, by James C. Bowes, Ivers, 
Highland Park. . . . Below, by Louis Craig, 

F. C. Nash & Co., Pasadena— 


zine, together with suitable accessories, 

mn the floor. Two readers were used, 
lettered in white on a black back- 

id. One, carrying the title of the pro- 

n, ran at an angle across the back 
partially covering the photographic 

wup of the page from Mademoiselle. The 
er reader, carrying more specific in- 
ation about the particular style shown 

e window, was placed on the floor, 

g at an angle against the block on 

the mannequin stood. 

rown— Subtle Accent For Gray” was 

the title of an interesting accessory window 
Stanley E. Thompson did at The May Com- 
pany, as pictured next. A length of combed 
wood extended across the top of the shadow- 
box type window. Immediately in back of 
this length of wood was a section of wire 
mesh stretching from side to side and all the 


By 
JOHN L. COONEY 


way to the floor. The readers and the acces- 

sories were fastened to the wire. Since 

the accessories were brown, the wire and 

the combed wood top frame were painted 

gray to demonstrate the “subtle accent”. 

“Fall Spins A Web of Color” was the 

title of Display Director James C. Bowes’ 

fall opening series at Ivers, in Highland 

Park. In each window an arrangement of 

natural adobe bricks and small gold Ming 

trees were used to form the base for the 

brown wire spider-web that illus- 

the theme of the series. The series 

was really a promotion of Ivers’ fall colors. 

Each window was built around different 

colors of costume and accessories. In the 

larger windows, Bowes used the same 

spider-web treatment, combining it with 

cocoa brown ladders, branches of fall leaves, 

bunches of grapes and big chunks of red- 

wood bark. 

For a fall shoe promotion at F. C. Nash 

Pasadena, Display Director Louis 

used a large papier mache draped 

as a background prop, as_ pictured. 

pairs of shoes were suspended from 

eiling by threads and hung inside the 

Three more pairs, also suspended 

the ceiling by threads, were at one 

ot the frame —all aligned parallel to 

loor. Other shoes were placed on the 

and on a rack at the opposite side of 

window. The color scheme of the 

and background helped establish the 

mnal theme of this window. The wall 

ground was harvest yellow seamless 

The soft crepe drape, which was 

to break into the frame for added 

st and eye appeal, was a rich wine 

The papier mache frame was dark 
high-lighted by gold dry-brush. 

Kay Kerwin used a Persian theme 

recent Haggarty promotion that 

satin gowns and Dana’s “Emir” 

The copy read, “Haggarty’s 


[Continued on page 9o] 
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new mannequins from hollywood’ 


*the new plastic linen finish 


prevents chipping and breakage 
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—Edmund McKanna. .. . Right, a California 
setting used by Goldsmith's, Memphis, before 
the main entrance— 


nished free on request for windows and de- 
partments. Gold rush theme windows and 
which are available to all stores 
The manual includes at 
the display props 
shown in pictures and sketches. 

I found on my trip that the large stores 
had in most already used some 
types of California promotion. I talked to 
display managers, buyers, department heads 
and store They that 
there is magic in the name California and 
that tied in with California merchandise it 
will help them to sell more goods. Many 
of the stores had participated in the store- 
wide California display program which 
California Apparel Creators presented in 
1946 through the W. L. Stensgaard organi- 


displays 
are also sketched. 


the end a price list of 


instances 


executives. agree 
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The California Shop 


By EDMUND McKANNA 


Executive Director, California Apparel Creators, Los Angeles 


URING the early part of this summer 
the writer made an extensive survey 
of Western and mid-Western 
to determine the receptivity on the part of 
small, to the “California 
way of life” displays. 
trip, California Apparel 
Creators had sent out 5,000 copies of our 
manual entitled “Cali 
Fall 1948". This manual 
lists all of our manufacturers but 
“California 
these 


states 


stores, large and 


Prior to my 
sales promotional 
fornia Ideas for 
not only 
includes pictures and sketches of 
Shops”. The units which make up 
shops may be ordered by the stores direct 
from California. 
sketched 


mannequins 


Window displays are also 


along with pictures of actual 
sports figures for dis 
\lso 
included in this manual are suggested head 
mail 
well as 
Colorful 


California story are fur 


active 
playing men’s California casual weat 
lines for and direct 
also the 
actual 
posters to se ll the 


newspaper copy, 


copy approach to use as 


merchandise to be used. 


oa 


zation in Chicago. They found that these 
promotions had built store traffic, and that 
their customers had responded to the many- 
sided appeal of the California way of life. 
They emphasized the importance of the 
California market continuing to develop new 
methods of dramatically selling the Cali- 
fornia story through display. 

The 


manual but in 


received the 
because ol 


smaller stores had 
instances, 
the lack of display personnel, they had not 
to study it and adapt 
its contents to their They were 
particularly interested in learning how 
easily pictures and blow-ups could be ob- 
said that it had been 
[Continued on page 98] 


many 


had the opportunity 


needs. 


tained because they 


—Above, this display was used by Goldsmith's 
before the elevator bank on the fashion floor. 
Left, a California Shop treatment at 

T. Eaton & Co., Winnipeg— 


Villiom 


offi 





wittiin’ 's Letters enhance a 15’x 25’ ae — 


-oil mural map of the United 

s, designed and executed ; 
William’ Edgar McKee, the dramatic 
iocal point of the beautiful 
© new United Airlines ticket 
offige in downtown Los Angeles. 
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Two 


(The numerous variations of visual mei 
chandising possible are very well exem 
plified in the two examples which follow 


The first is by Leo Weyman, The Carrata 


Kd.) 
ALIFORNIA stylists are 


Company. 


spe Cialists in 


the designing of casual apparel for 
men and boys. We at Carrata pride 
ourselves on being specialists in the = de- 
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signing and production of mannequins. 
Therefore, last year when a committee from 
\ssociation of Los Angeles 
Apparel Guild of California 
had for 
“Palm Springs Round Up”, it 
logical for specialists in these 
two related fields to work closely together. 


the Menswear 
and the 
came to us to discuss a plan they 
their- annual 
was entirely 


Be \ 5’ 


This apparel group had planned an inno- 
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Experiments In Visual 


vation for its fashion showing that was to 
The 


be that of a department store’s battery of 


make display history. setting was to 


windows transported to the desert. The 
entire bank of windows was to be com- 
pletely curtained at the beginning ot the 


show, while live models were to present the 
clothes in the usual 
routine. However, after this type of show- 
ing, the curtains were to be withdrawn from 
and the apparel which had 
was to be again on 


fashion show runway 


the windows 


been modeled shown 
mannequins before complete California dis- 
backgrounds just as the garments 
dramatically displayed in any 
window in the country. 

When they had explained their plan, we 
went to work with the thought foremost in 
that the must be 


designed tor .a 


play 
might be 


store 


our minds mannequins 


specific purpose . . . to 
show California merchandise as it would be 
worn naturally by Californians. And_ this 
must be accomplished without altering the 
original style of the apparel designers. 

We worked hand in hand with designers 
and stylists from these groups to create a 
set of figures which displayed apparel in 
as lifelke a manner as is physically possible. 
Nation-wide attention to the “Palm Springs 
Round Up” last vear attested to the success 
ot this effort, i 
plans for a repetition of the event on Oc- 
tober 30 of this vear. 
this event, we were 
approached last California 
Dons to do the same type of thing for this 
which was to cover the 
top cities of the country, holding style shows 
] city. The 


and we are cooperating 1 


Following successtul 


spring by the 
group's Caravan 
each 


of California apparel in 





—The seven mannequins shown above were 

taken on the California Dons' Caravan this 

spring to key cities throughout the country. 
Leo Weyman is at the upper left. 

At the immediate left, one of the “store” win- 

dows used in the fashion showing at the Palm 

Springs Round Up— 
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s are a group of the menswear manu- 
they i 
ry relaxed and easy pose to re flect the 
styling of the clothes they dis 


urers and wanted mannequins in 


( fornia 


plaved Jecause the mannequins were 


on the road and because they were t 


own on a moving platform, they were 


lesigned for pertect balance, proper = con- 
struction and were very light in weight. 


ain cooperating with a manufacturers’ 


p, this company was called on to design 
the first men’s action mannequins for Cali- 
sportswear producers. These were 


the figures shown in the Calitornia Apparel 
Creators’ brochure described in detail else- 
vhere in this special California section ot 
DISPLAY WORLD. 

California styles have made apparel news 


ears and because of the close coopera- 


between the creators of these styles and 


the display firms of California they are now 
heing presented to the buying public as 
naturally This 
nent in visual merchandising which is pay- 


as possible. is one experi- 


Merchandising 


concerned. 
William 
Mannikin Company.—Ed.) 
since 1939 to be exact we 
manutacturers of both 
Like any other firm inter- 
looked 
idditional uses for our products. It occurred 
that there was a definite 
lorms to be used to far better 
han had been the case in the past. 


dividends to everyone 


The following is” by Decter, 
Kor years 
have been manne- 
juins and forms. 
ested in progress, we 
to us 
advantage 


We consulted manufacturers, retailers and 


around tor 


place for 
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—William Decter, president of Decter Manni- 

kin Company. Below are Catalina swim- 

suits on forms designed by Decter, as des- 
cribed in the accompanying article— 


that they 


agreed that improved counter appeal would 


merchandise managers and tound 


be followed naturally by an increase in 
sales for displayed merchandise 


We then 


ing manutacturer of sweaters and swimsuits 


went to Catalina, Inc., outstand 


and one of the pioneer firms of Los Angeles. 


We discussed our findings with executives 


their de 


desired 


of Catalina, they gave us the go-ahead s 


and we went to work with 


and 
styling, 


nal, 
stylists as to dimen 
and 


operate as tully as possible. 


signers 


sions, costs in order to co- 


Catalina knew that getting their dealers 
sold on the value of the right display ma- 
terial meant getting more window and 1n- 


\fter the forms were 


ready, the swimsuit firm presented the 


terior representation. 
idea 
of form-shown merchandise in its 1948 pro- 


By 


motional 
newly 


manual. In this they offered the 
developed forms to their dealers on 


a cooperative basis. The reaction was so 
excellent that a tremendous volume has 
already been shipped, and more are still 


being shipped to all parts of the country. 

That a garment sells faster through added 
attention value by being shown on a form, 
rather than counter or shelf, 
has been proven and again but the 
experience of Sylven Title, one of the men 
in our theory all 


stacked on a 
time 


organization, proves the 





LEO WEYMAN 
The Carrata Co. 
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And 
WILLIAM DECTER 
Decter Mannikin Co. 


Ray Crockett, of Catalina, In 
was showing his line in a 
hotel in Dallas Title 
Crockett was holding up swimsuits, one at 
a time, but was having difficulty 
couple of reluctant buyers. Title 
to his automobile and brought up a form 
and a full-sized mannequin. When the suit 


and a suit and 


over again. 
large downtown 
when walked in 
with a 


returned 


was shown on the form 
beach-robe displayed on the mannequin, the 
buyers’ reluctance immediately disappear 


[Continued on page 103) 
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New Executive Appointments 
At Burton-Rodgers, Inc. 

New executive personnel appoint: 5 
were started at Burton-Rodgers, Inc., 
cinnati display manufacturer, during 
tember when Paul C. Rodgers, president. 





announced that sales and design staffs e ; 
being shaken up to keep pace with a recently 
completed $100,000 equipment and plant 


modernization program. 

Key step in the reorganization was the 
appointment of Don D. Canfield as director 
of sales. He has been connected with the 
design and production of convention ex- 
hibits and merchandising displays in volume 
for the past 17 years. He resigned as New 
York sales manager for Gardner Displays to 
join the Burton-Rodgers organization. 

Announcement has also been made that 
Charles H. Zeiler was elected vice-president 
of Burton-Rodgers. Zeiler joined the 
organization in 1947 as assistant to the 
president, and has been in charge of pur- 
chasing, estimating, and production. Under 
his direction the firm has recently completed 
an extensive plant expansion program which 
assures Burton-Rodgers of having the finest 
equipped plant in this part of the country 
for the design and production of convention 
exhibits, itinerant displays, and = dealer 
point-of-sale units in quantity. 

Since establishment of the firm 14 years 
ago, Burton-Rodgers, Inc. has grown to be 
come one of the largest display manufac- 
turers in the country and now owns and 
operates a newly equipped completely mod- 
ern six-floor plant in Cincinnati 








"Show Business" Plastic 
Adaptable For Display 

One of the most brilliant of stage spe 
tacles today, the Shipstads and Johnson's 
“Tce Follies of 1949”, which will play to 


some three million people in 18 cities, has 
hefta- Chom Transparent Shades protect your made spectacular use of a new plastic 
TRADE MARK called “Plyon”, in forms easily adaptable to 


valuable window displays from sun-fading — a oe 


“Plyon” is a laminated glass fibre sheet 








~ ee . that has properties making it especially 
ove you unequalled Sun Protection plus useful for quick-change stage settings and 
© off ofe backgrounds that must be light in weight 
Visibility” for more sales and greater profits. for convenient transport, yet tough enough 


to take the impact of high-speed steel skates. 

It can be moulded into any number of 
graceful forms, ranging from a prop swan 
that can carry four people, to a boat that 









SEE PROOF! MAKE THIS FREE TEST! 








E MAIL 2 coupon for gener- : how unprotected ma- speeds over the ice like its nautical counte! 
ous test samples of : terial quickly fades part. 
Infra-Chem in popular colors and new to a costly sunburn loss! The plastic is said to take color per- 


colorless... : ; se , 
5 JUDGE 3 for yourself how fectly, either by dyeing or painting, and pre- 
are Infra-Chem in your Infra-Chem protects sents a sleek, smooth, translucent surtace 














display windows in material from sun damage — keeps val- especially suited to dramatic lighting effects 
the brightest sunlight you can find ... vable displays safe and fully salablet “Plyon” is manufactured by the Swedlow 
Plastics Company, 3757 Wilshire boulevard, 
Los Angeles 5. 
VA MAIL THIS COUPON TODAY _ geile 
eg || a Tee 4 . 
{ | | ee SHADE COMPANY rsz(en) go | ae Club 
| P 0. Box 2135, Dept.1K Terminal Annex, Los Angeles 54, California 1 | es eeting 
1 1 rhe first meeting of the fall season was 
1 | | held by the Milwaukee Display Club the 
j Yes, mail me full information, plus ~ Name Position “" | evening of September 21 at the Schlitz 
{ test samples. | want to see Infra- | 3rown Bottle. Following dinner a short 
1 Chem’s amazing “Sun Protection ~ Store Name : business session was held, after which 4 
plus Visibility’ for myself! i style show was presented by Einar Lars : 
and Carol Williams, display director and 


Street — City State stor 
fashion coordinator, respectively, of Gim! 
CAUTION: Infra-Chem is the secret discovery of Transparent Shade Co. Don’t be 


misled by imitations. No other company can offer you Infra-Chem. 
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“display 
originals” 


@ Bullock's-Pasadena is universally acknowledged to be the most beautiful 
department store in the United States. 
@ We are justly proud to have been selected by this great firm as one of the manufacturers of their 
display fixtures. @ other fine stores using Grant & Sons, Inc., "Quality Line" of fixtures 
include such famous names as Wallach's, New York City; Rike-Kumler, Dayton; 
J. L. Hudson, Detroit; Hutchins Bros., San Antonio. 
@ Backed by 30 years of fixture manufacturing ‘know how, we have the finest facilities in the West 
for the design and construction of window display fixtures and decoratives. 
@ Our three story building of 25,000 square feet contains complete wood, metal and lucite shops; 


plating tanks, spray booths, artificial flower department and a staff of fine artists and designers. 


@ Visit our luxurious showrooms and see what the largest fixture house in the West 


GRANT & SONS 


offers you in products of outstanding quality. 


Send for our new illustrated fixture brochure. 


INCORPORATED 
921 S. Los Angeles St. = LOS ANGELES 15, CALIFORNIA 
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California Menswear Display 


ATURALLY, 11 One 


displaymen throughout the country as 


were to poll 
to whether Calitornia displaymen are 
matter of menswear display, 
decided 
“pro” side, 


superior in. the 


he would find a difference in 
ion. On the 


recorded that 


opin 
however, it must be 
department 


many [astern 


stores and men’s” specialty chains have 
hired California displaymen to direct their 
menswear displays. Other Eastern store 
executives make a fetish of studying Cali 
fornia displays during Los Angeles market 
trips 

Ot course Calitornia does have an advan 


tage due to its topography. Within an hour's 


drive ot Los Angeles, lo! example, the 
week-end vacationer can find mountain re 
sorts, desert hideaways or the many miles 
of California’s justly famous beaches. Be 
cause of this wealth of ideal vacation spots 
close at hand, the Southern California male 


By J. T. THOMPSON 


Is not quite as conservative in his manner of 


dress as is his. Eastern brother. This 
“vacation” style dress has carried over into 
the Californian’s business life. The dark 
business suit, white shirt and conservative 


tie combination is not the de rigueur style 
houses. In 
male em- 


business 
encourage their 
sports clothes, feeling that 


of dress in California 
tact, 


ple yvees to wear 


many firms 


more informal and more cheerful 
than the colorful 
Eastern employers. 


it adds a 
atmosphere less garb 
preferred by 

It's only natural that with the great bulk 
ot the being extre mely 
tul, the able to do 


eye-catching and attractive display. 


merchandise color- 


displayman 1s more 


—Upper left and lower right, by Irvin P. 

Walden, Harris & Frank. ... Upper right, by 

Glen Baugh, Silverwood's. Lower left, by 
Charles M. Art, Mullen & Bluett— 


Then, too, California displaymen art 
partial to outdoor settings as backgrounds 
ior their windows. And California claims 
scenery second to none—both in beauty an 
variety. 

Irvin P. Walden, display director tor th 
16 Harris & Frank stores, says: “We prefe 
outdoor settings because most Californians 
actually live outdoors. The outdoor pati 
for example, is the Souther! 
California home life.” 

Walden also pointed out that the use 
outdoor background settings is simplified b) 
the wide variety of props and photograph 

California’s natural 
local supply 


center of 


blowups of 
offered by 
But 


sources. 


there are other differences betwee! 


California menswear displays and display: 
in other sections of the country—differences 


other than the style of merchandise th 
[Continued on pave 0 


background used. 
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d consecutive year 


ATA men and boys 
ins for their 
alm Springs Roundup 


Representatives 


TED DEXTER ROLLY DILLON BILL RODGERS 


1150 South Los Angeles Street Los Angeles, California 


JACK CAMERON, JR. 

606 Hillside Road, Glenview, IIlinois 
LOTHAR F. DITTMAR 

174 Crestwood Road, Fairfield, Conn 


JACK CAMERON 
2420 Ridgeway Ave., Evanston, Illinois 








For example, there’s a noticeable trend to 


the use of the larger sizes of mannequins 


The leading specialty shops and department 
stores now show a preference for size 39 and 
displayman’s 


40 mannequins—evidently the 


recognition of the statistics that reveal 
Californians grow larger than the untort 
unate inhabitants of less-favored states, 


Further, the “man of distinction” 


type mannequin is rapidly disappearing from 


Suave 
the windows ot leading California stores 

rough-hewn, heavily 
\ction 
actually in the 


being replaced with the 


tanned mannequin. mannequins 


mannequins position of a 


tennis plaver serving or a golfer intent on 


sinking a difficult) putt—are also popular 


with Calitornia specialty shops 

Californians are not too fond of the snug, 
neatly tailored effect in their clothing. They 
loose fitting, 


shown 1n_ the 


prefer th drape styles, and 


this preference ts manner 1 


which clothing is prepared for display 

Not only is all of the clothing 
before being used in a display, but it 1s, as 
Irvin Walden 


ther words, pins are not used in 


presse d 


says, “pressed to. fit” In 


fitting 


othing to mannequins or forms in_ the 
eading stores’ displays Almost any cde 
sired ettect Cat he evained by care ful 
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pressing, with the added advantage of re- 
taining the life-like drape effect. 

This important 
that the display departments of such leading 
Harris & 
Frank and others have their own specially- 
completely equipped 


pressing operation is so 


specialty chains as Silverwood’s, 


trained pressers and 
pressing rooms 

afraid to 
“added 


California displaymen are not 


use what have been described as 
frills” in their menswear displays. But they 
are able to handle these “frills” and_ still 
retain the definite masculine appeal of the 
window. Colored widely 
and effectively backgrounds 
and on the merchandise itselt. 

However, as with all display, the overall 
California menswear display 
can not be attributed merely to the mechan- 
crait. 
theme and are free of the 


lighting is also 


used—both on 


excellence ot 


ics of the Displays have a clearly 


defined stereo- 


typed look common in menswear displays 1n 


other sections. 
“The intelligent us¢ of color,” Says 
Charles M. Art, display director for Mullen 


—Above, by Harold Kelly, Desmond's. . . . 
Below, left, by Glen Baugh. . Lower right, 
by Roger Pickett, Rathbun's— 
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& Bluett, “is one of the most noticeable 
features of most California menswear dis- 
plays. All too Eastern displaymen 
seem afraid to use color in their menswear 
windows. As a result, most of their displays 
look somewhat drab when compared with 
California displays. I think that the in- 
creasing popularity of colorful California 
clothing in the East will result in many 
changes in Eastern menswear display during 
the coming years.” 

Glen Baugh, Silverwood’s display direct- 
that the difference between Cali- 
fornia menswear displays and those of the 
East is attributable to the “California way 
of lite.” 

“It's a bit difficult to explain,” he said 
“It's a combination of the climate, the 
scenery, the recreational opportunities and 
the manner of living in California. 

“These things all affect the buying habits 


many 


or, Says 


“ 


of the public and, naturally, also affect 
display.” 
Irvin Walden’s recent “Palm Springs 


Roundup” series at Harris & Frank is an 
excellent example of the colorful California 
The “Palm Springs 


showing of mens- 


menswear displays. 
Roundup” is the annual 


[Continued on page 125] 
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Now Available! 





It has everything! Everything are sculpted with amazing life- 


you need for persuasive, smooth like contours! All of these, de- 
and easy selling! You'll see new signed from the display man’s 
Decter forms for every type. any viewpoint—for effective, dramatic 
display! You'll find compelling — windows and interior displays 
California-stvled Mannikins that that create sales! 


The new 1949 Decter catalog is yours for the asking! Just 
mail the coupon at the right and see for vourself the Decter 


formula for creating traflic-stoppers. buying-shoppers! 


61 


of California-Styled 


Shopper-Stoppers 
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DECTER MANNIKIN CO. 
2617 W. Pico Blvd. 
Los Angeles 6, Calif. 


YES— please send me a « opy of the new Decter 
1949 catalog. 


NAME _ eee ee ee ees 
ADDRESS. a ce a 
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Calitornia display 


tendency to dis- 


‘'N any discussion of 


there is a regrettable 


cuss Southern California — or Los 
Angeles display practices almost exclu- 
sively completely overlooking the excel 
lent display in another great California 
city, San Francisco 

San Francisco is mistress of the art of 
living with a flair. Today, San Francisco 
likes to think of herself as staid and con 
servative, but she’s still a hussy at heart 

a tolerant, fun-loving creature who has 


never quite forgotten her glamorous and 


flamboyant past 


Display Director Louis A. Banks of The 
White House in San Francisco describes 
the citv as “a combination of New York 
and New Orleans.” 

“It's a citv that evervone wants to visit,’ 
Banks says. “It offers cosmopolitan living 


old-world charm, sophistication and all the 


things that go for interesting living.” 


Another factor affecting San Francisco 
lisplay is the city’s climate. San Francisco 
has been made the butt of many jokes 
(usually by Los Angeles comedians) becaus« 


t the heavy togs prevalent through the 


summer months 


“Our fog is of the ‘high’ 
Savs at 
that the rest of the 
Further, the 
the citv cool 


is hot tor San 


variety,” Banks 


usually clears by noon, and afte 


dav is really wonderful 


presence of the tog helps keep 


a temperature of SO degrees 


Francisco This enables one 


to work in comfort, wearing business suits 


of year-round weight. Fur coats are worn 


every week in the year in San Francisco 


and topcoats are always worn in the eve 


nings During the autumn, the weather is 
always very balmy and cleat 
San Francisco is also famed = for its 


—At the upper left, by Louis Banks, The White 

House. Upper center and right, by 

Susie Hammersley, Ransohoff's, Inc. . . . Right, 
by Alton J. Bernhard, Joseph Magnin's— 
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culture It's an important art center, sup 
porting a number of museums, art schools 
and related projects. The San Francisco 
Opera Company is known wherever good 


music is appreciated 


San Francisco is noted for its numerous 


restaurants serving superb food. 
that have 


These 


These are some of the things 
affected San Francisco display. 
the things that, in the past, made San Fran- 
cisco display conservative like the city itself 

“But according to Banks, “San 
Francisco beginning to 


from its former quietness and conservatism. 


are 


today,” 


display is emerge 


The influx of new people into San Francisco 
and the arrival of new industries has stepped 
up all business. 

“San Francisco still more 
conservative than are Los Angeles displays 
But this merely reflects the city’s approach 
to almost every facet of life.” 
Hammersley, display 
Ransohoff's, Inc., is a bit more 
San Francisco display. 

“On the whole,” she “I don’t think 
there are as many really outstanding dis- 
plays as there should be. But of course that 
fault is not limited to San Francisco alone 


displays are 


director at 
critical o! 


Susie 


Savs, 
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CARL JACKSON 


e most important thing in building an 
nding window display is the central 
theme. We must guard against 
g satisfied too easily with the first ideas 
come to mind. Each theme must be 
ught out as far as possible and various 
nents given careful consideration. 
course all this takes a great deal of 
ind it isn't easy by any means. And 
leads us to what is probably the biggest 
present-day display —too much to 
at once, and not enough time avail- 
the pending problem 
Francisco display is improving, 
I feel that San Francisco is already 
itself known as an important display 


mmenting on the future of display 
San Francisco and elsewhere 
Miss Hammersley said, “Improvement is a 
iw process, but I feel that top manage- 
recognizes the value of outstanding 
s. During the years to come, we'll 
see big changes. But it’s going to 
great deal of thought, study and the 

Id trial and error process.” 
San Francisco display seems to 
ffering from only one ailment — lack 
licity. Most San Francisco displays 
e quite favorably with displays in 
york City, Chicago and Los Angeles 
—— | example, Display Director John 
pped moe did a nice Christmas series last yeal 
t s (formerly O'Connor, Moffatt & 
more he interior displays were especially 
le 
oach t multi-color foil paper was wrapped 
the columns and adorned with flocked 
manzanita branches. In the center 
lobby a gray and white checked cir- 
plattorm held two mannequins and 


LYS x In the elevator lobby on the fashion 


pper left and right, by John Koenig, 
ys. . . . The other two displays are by 
Louis Banks— 
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Stake out a claim in Barrango’'s 
mannequin bonanza and fill your 
display poke with real nuég¢gets. 
Barrango’s claim is the richest 
vein on the Mother Lode, and 
assays 22 carat in mannequin 
personality, versatility, and 


flexibility. 


Show Rooms: 
Los Angeles - B.A. Jacobs Co. 
841 Los Angeles St. 


Chicago + Crystal Fixture Go. 


226 South Wabash Ave. 
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four ice-blue flocked reindeer. Five white 
poles, extending up at an angle from the 
center of the platform, held strands of gold 
beads. 

In Macy’s Toyland, Koenig used an 
Eskimo mural along one wall. The mural 
was painted in ice-blue, ice-green, white, 
black, red and dark blue. A miniature train, 
large enough for San Francisco small fry 
to ride in, ran along one wall —the tracks 
circling a snow-block igloo at one end of the 
floor. The igloo was furnished with half- 
size furniture in typical Christmas styling. 
The chair legs and back were curved and 
painted to resemble candy canes. 

When Ransohoff’s completed its recent 
expansion program, Susie Hammersley did 
an interesting series of windows using a 
black and white sketch of a tree —roots 
and all—as a background to represent the 
idea of growth. The walls were white and 
the floor was covered in a brilliant, carrot- 
colored felt. Copy was written on three 
small cards and fastened to the tree sketch 
with strings to look as if they were small 
signs actually hanging from branches of the 
tree. The single mannequin wore a carrot 
colored jacket and a taupe skirt. 

Louis Banks did a rather interesting series 
of corduroy windows at The White House 
A unit made of plain, unadorned commercial 
steel scaffolding was placed in the center 
of each of the six windows. Two manne- 
quins, in different positions and wearing 
different stvles of corduroy dresses, were 
placed in each window. The lines of the 
steel scaffolding made an interesting con- 
trast with the lines of the corduroy itself. 

The emphasis on appreciation of the arts 
in San Francisco daily life has a definite 
effect on San Francisco display. For 
example, in one series of six “Collector’s 
Items” windows at The White House, Louis 
Banks used a background panel of wall- 
paper with a museum tie-up of local artists. 
And tor a middy blue promotion, Banks 
used scenes from Gilbert and Sullivan 
operettas. The large framed display cards 
in this series had the copy written in verse 
in the same lilting meter and style as the 
Gilbert and Sullivan tune for the particular 
scene shown in the window. 

At Ransohoff's, Susie Hammersley also 
finds the arts an excellent display theme. 
In a recent series, she used the opening of 
San Francisco’s opera season as a motif. 
A white plaster mannequin dressed in a 
white taffeta gown was shown standing on 
a red velvet stair. The walls were blended 
from white to a deep gray. The floor was 
white, divided into squares with pencil lines. 
\ background panel had a pencil sketch by 
Mariorie Rhine showing the front of the 
opera house. The window was draped in 
red velvet. In the center of the floor, illu 
minated by a bright white spotlight, was a 
man’s opera hat, a pair of opera glasses 
anl an opera program. The effectiveness 
of this window was heightened by the blue 
lights played on the mannequin. 

Different kinds of furs were featured in a 
series of seven windows at Joseph Magnin’s, 
where Alton J. Bernhard is display director, 
one of them being pictured here. The win- 
dow glass in each case was painted to 
represent an animal cage. Real straw and 
peanut shells were on the floor, and small 
cards read: “Do not feed the animals”. 








66 


ALIFORNIA 


famed throughout 


the world for its inimitable climate, 
its giant trees, its combination § of 


mountains, deserts and ocean, its oranges 


and motion picture studios is rapidly 
attaining international acclaim as an equally 
famous display centet 

The reason back of this growth probably 
lies in what 1s called the “California spirit” 
lexas has no monopoly on state pride, and 
every true Californian believes that what is 
grown or produced in California is better 
than that which is grown or produced any 
Particularly are those living in 


vhere C1se. 
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Los Angeles rabid boosters for the state, 
and this goes for display as well. 

It was, therefore, entirely natural that 
when John Flotten, who at that time was 
display manager for Harris & Frank, in 
Los Angeles, called a meeting of leading 
displaymen trom this area back in 1936 to 
consider forming a display club, he was 
determined that eventually the City of 
Angels would be the home of the largest 
display club in the country. 

Today that ambition of Flotten’s has been 
realized and the Southern California Dis- 
play Club now can boast proudly of the 
largest membership of any similar display 
organization in the world. As the name 
implies, the club includes in its territory the 
Its meet- 
ings are attended by members of the pro- 
fession and the display industry alike, each 
having an interest in the organization. 

The objectives of the Southern Califor- 
nia Display Club are as follows: (1) to 
elevate the standing of every displayman in 
the community, regardless of whether he is 


nearby communities in this area. 


a beginner in the field or a professional dis- 


Club Extraordinar 


By RALPH DICKEY, President 
Southern California Display Club 





— 
— 

ha 
N\ 


playvman of long standing; (2) to promote 
the serious study of display and display 
merchandising principles, philosophies and 
techniques; (3) to demonstrate to retail 
executives that window and interior display 
is a most important factor in the sale of 
merchandise; (4) to participate in com- 
munity events as a body; (5) to strive for 


—At the upper left is Ralph Dickey, president 
of the group. ... Above, Suren Holmes, chair- 
man of the board of directors. . . . Left, 
Stanley Thompson, vice-president. . . . Right, 
Frank Ackerman, secretary-treasurer— 
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good fellowship and a better understandi: 
of problems common to the field of displ 
and all of its associated elements. 

To aid in attaining these aims the gro 
has an active, long-established, intensi 
program designated to encourage and a 
vance the art of display; this has paced t 
development of the Southern Californ 
Display Club and has been largely respo 
sible for its success. Social activities a 
intermingled with educational features, 
that an excellent balance is maintained be 
tween business and relaxation. 

Regular meetings present well qualified 
speakers on timely subjects, either civic o1 
professional or both. Every effort is made 
to keep programs interesting and of a 
high quality educationally. These meetings 
are held as dinner gatherings each month 
and the attendance at these sessions exceeds 
the hundred mark. 

From the social standpoint, the peak of 
the season is the annual Christmas party, 
complete with Santa Claus, presents, and 
the Yuletide spirit. Every member attend 
ing this party brings with him a gift for 


the needy, so that the occasion also serves 
a charitable cause. 

At various seasons there are one or mort 
dinner dances, a theatre party, a golf tour 
nament and party with appropriate prizes 
for the winners, a_ general get-togethe: 
party, and so torth. Attendance at these 
events ranges up to 300 or more. 

The business affairs of the organization 


are managed by a board of directors. The 
officers of the Southern California Display 
Club consist of the president, a vice-presi- 
dent, and the secretary-treasurer. 
[Continued on page 121) 
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Tim the occasion is of social, business, 
civic or historical importance, the event takes on 
added color and interest when glamourized 
through use of authentic costumes from Western 
y Costume Company’s inexhaustible supply. 


Through our new rental department, 
your requirements can be quickly met 
regardless of quantities. Prices are 
suprisingly low—service unequalled. 


The motion picture industry has long 
realized the public appeal of 
beautiful costumes and has looked 
to Western Costume Company 
to supply their vast needs. 





Let us help you plan your 
displays for special 
events or atmosphere. 
Write for details. 





H. SCHNITZER, PRESIDENT 


“WORLD’S LARGEST COSTUMERS” 


5335 MELROSE AVENUE, HOLLYWOOD 38, CALIFORNIA 
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CALIFORNIA 


GRAPE TRUNKS 


BEAUTIFULLY SHAPED 


Plain or Sprayed in Pastels (air brushed 
Mounted on Heavy Wood Base. 


in gold). 





Average height 4 feet 
Tumble weeds in pastels 
West Coast Mannequins 
PENETRAY Display Lighting 
Mitten Letters 
Peter De Luca Mannequins 
Sherman Paper Products 
Manzanita (Lacquered) 
Chinese Baskets 
Lucite Violins 
Display design 
Striking Fabrics 
Screen Process 
TUFF BOND Adhesives 
Lin Tan Matting 
Mache Forms 

e Artificial Flowers 
Catering Display to the Inland Empire 














2086 FOOTHILL BLVD. 
SAN BERNARDINO, CALIF. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319 - 321 N. Paca St. Baltimore 1, Md. 


REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 














2902 W. 76th St Los Angeles 43, Calif. 
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Costumes For Glamour 


By RUTH MILLER 


ORE and more displaymen are turn- 
ing to the use of period costumes 

and props for special window and 
interior displays, according to A. H. Schnit- 
zer, one of the foremost authorities in this 
particular field. The attraction power added 
to a display by the use of costumes direct 
from a four-star motion picture, for ex- 
ample, is enormous, while a complete battery 
authentic 


a store’s anniversary promotion 


of windows — featuring period 
apparel for 
has a charm which can not be obtained in 
any other way. 


“We want to tie-in with the ‘Fort Apache’ 





We'll 
need props tor three windows and costumes 
that were used in the picture for three male, 
four female and two children’s mannequins.” 


showing at our neighborhood theater 


“Our fiftieth store anniversary is next 
month. Can you costume 125 mannequins of 
assorted sexes and sizes? These must bh 


authentic, along with hand props for the 


—Above is the ballroom scene from ‘'Fort 
Apache", with costume authenticity guaran- 
teed by months of research. . . . Below, from 
a 20th Century Fox production with the story 
laid in the early years of this century— 
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+» Counter Ter Equipment! 
+ Display Fiatures! 
al Pricing Systems! 


SPACE SAVING — QUICK ADJUSTING — DIVISION HOLDERS 
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a X> 
No. 110 No. 112 
CORNER SPLICER 





TICKET HOLDER 
(Ticket Size %"" x 2%") 


No. 23 









, No. 60) 


No. 27 


TICKET HOLDER 
(Ticket Size %"" x 27") 


OCCA DIVISION HOLDER 
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No. 30 
DIVISION HOLDER 














HN 


NL 


= No. 602 = 

Z\\ SUMAN TI 
No. L-14 TICKET HOLDER N°22 

DIVISION HOLDER (Ticket Size %"" x 2%") DIVISION HOLDER 


a SPECIALIZING In Equipment for TABLE TOPS and COUNTER TOPS 
Division Holders — Corners — Splicers — Ticket Holders — Card Holders — Displayers for Everything — From Socks to Neckties 
and From Carded Butions to Greeting Cards. 





Large Stock of Counter Glass and Glass Shelves — All Edged and Ready for Prompt Shipment 
We Manufacture Candy Cases Complete. 4 ft. — 6 ft. and 8 ft. Ask for Special Folder. 
OUR GENERAL CATALOG FOR THE ASKING. 


2218 SOUTH GRAND AVENUE 
HURUM E. RE EVE co. LOS ANGELES 7, CALIFORNIA 
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RES ORIOL 


To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies and photo 
enlargements made to ANY SIZE. 


Send for brochure of California 
= on your business letterhead,’ 









PHOTOS 1 i 
wd 


BELL PHOTO & DISPLAY 346 CLAY ST *LOS ANGELES | 












( Merchastispelay \ 
SERVICES 


“Everything for Display”’ 
2123 Berdan Ave., Toledo, Ohio 


Attention DISPLAY MANAGERS 
Send for FREE Sample Of 


MANIKLEAN 


A safe, odorless. effective. 
no rinse cleaner for manne- 
quins and all display fixtures. 


MANIKLEAN 


that magically 
simply wiping 
Harmless as water. 











a dirt detergent 
removes all soil by 
with a clean cloth. 


MANIKLEAN 


in each department in your store will 
easily keep display equipment. manne. 
quins and display cases sparkling clean. 





MERCHANDISPLAY SERVICES 
2123 Berdan Ave., Toledo 12, Ohio 


Please send FREE sample of MANIKLEAN 
Store 
City State 


Address 
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—This costume was worn by Linda Darnell 
the title role of "Forever Amber’, while below 
are Leo Carillo and Henry Fonda in the fas- 
cinating apparel of 1904. (This photograph 
by courtesy of 20th Century Fox)— 
period to use in a bank of six windows 
When can 
Such requests as 
to Schnitzer, president of the 


you deliver fi 


these are now common 


fabulous 


Western Costume Company in Hollywood. 
Fabulous is the right word. So wide is 
their range of costumes they can costume 
one million people from their present stock 
on hand! 

Although their services have been dis- 
covered by display people, the entire opera- 


tion was founded on an Indian war bonnet 
by L. L. Burns, an Indian agent in the 
\rizona-New Mexico territory) about 45 
vears ago. The movie industry in Holly- 


and Indians” era 
called upon to 
and SO 


wood was in the “cowboy 
at that 


obtain 


time and Burns was 


feather 
on trom his Indians for 


headdresses, teepees, 
rental to the 


business 


young 
companies. The 
that Burns 


motion picture 


grew to such dimensions came 
to Hollywood. 
Western 


studios and 


costumes to all the movie 
teletype 
circuit to Central Casting for costuming ot 
start turning to 
period 


rents 
maintains a_ direct 
extras so the wheels can 


gather clothing of any desired, 


whether the motion picture is to be set in 


Calvinistic England, Revolutionary France, 
or New York City at the turn of the 


Three of the major studios maintain their 


century. 


own costume departments, thus costuming 
their principals themselves, utilizing the 
facilities of Western for their mobs of 


Western 


productions from the 


often costumes 
star and lead- 
lowliest extra 


extras. However, 
entire 
ing man right on down to the 
under con- 
struction for the entire cast of “The Mask 
of Lucretia” \ picture of the 
time of the Borgias, yards of exquisite velvet 
into the 


During our visit costumes were 


costume 


and satin were being converted 


elaborate dress of the period. The jewelry 
makers were working with fantastic crowns 
and bracelets of sparkling jewels. Even 
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E #4 ASO 
renee bean ; 


Western's own foundry was going full blast, 
contriving medals and authentic buttons and 
sword hilts to add the final 
grandeur. 

Western is a complete workshop, 
taining its own cleaning and laundry 
lishment, fumigating chambers, 
where the finest craftsmen in the 
shape all the period shoes required, a fan 
tastic millinery shop and a men’s hatmaker 
who proudly states he has 2,000 different 


touche S of 


main- 
estab- 
she p — 


shoe 


1d 
world 


tvpes of headgear in stock. Housed in a 
building six stories high, the rooms bulge 
with collectors’ items used for hand _ props 
that have been accumulated by acquisition 
or manufacture during the years. Room 
upon room is filled with all the appurte- 
nances of war. Shelves are stacked with 
helmets, gas masks and canteens. The Sword 


Room contains over 8,000 of these weapons, 
ranging from the delicate duelling 
of France to the dagger and 
machete. 

One room is completely filled with jewelry 
of the ages, drawer upon drawer of brace- 


swords 


cutlass, 
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Annual Roundup of New and Original Ideas 


WESTERN © CALIFORNIA ¢ CRUISE 
IDEAS 





Created In 


COPPER ... PAPER SCULPTURE 
PAPIER MACHE ... WOOD 








Silvestri’s 
Custom 


Originals 


Featuring: 


Interior Accessories 
Display Figures and Forms 
Motion Picture 
and Theatrical Props 


SIT VESTRY STUDEOS 





DISPLAY GALLERY, 8953 Sunset Blvd. WORKSHOP, 4352 Sunset Blvd. 
(On famous Sunset Strip) Phone: OL 1957 or 
Phone: CR 6-7750 BR 2-4677 





LOS ANGELES, CALIF. 
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»=HOW TO DISPLAY FOUR DOZEN JEWELRY 
THE PROBLE "CREATIONS IN A WINDOW 3° x 3'? 





THE SOLUTION: The only solution, "SELECTROSLIDE" automatic slide projector. A 
transparent projection screen, sandwiched between glass in an attractive frame is placed in 
the window. Behind the draperies, the "Selectroslide’’ automatic slide changer is placed, 
xposing only the lens. 48 colorful images depicting the features and quality of this or any 
other merchandise are shown automatically every 7 or 16 seconds. 

The "MYSTERY WINDOW" is an attractive attention getter, night or day, for just a few 
cents operating cost. Write for more ways "Selectroslide’’ can help you build more effective 


6 Nenppe 


SELECTROSLIDE AUTOMATIC 
WManupacturers og PROJECTION EQUIPMENT 





2201 BEVERLY BOULEVARD + LOS ANGELES, 4 CALIFORNIA 











tear drop cedar from california 











IWIN) PPC 
\ } J Gg \ / iat 


BOX 387 DAVI/ CALIF. DAVIs 57° 





WRITE FOR BROCHURE 
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lets, rings, necklaces, all carefully copied 
from famous pieces of the past. One cabinet 
contains the crowns and ceremonial jewels 
created by Western for “The King of Sia: 

Now, when “Madame Butterfly” is play- 
ing at Hollywood Bowl, or “La Traviata” 
is at the Philharmonic, displaymen jn 
Southern California simply call Western 
and their windows and departments tie-in 
with the local event at minimum cost and 
trouble. Movie tie-ins, of course, are a 
natural. 

It is only within the past few years that 
displaymen have realized the attention value 
of the use of this service — which of course 
is not confined to California —for their 
particular problems. Stores with anniver- 
saries coming up may well give some 
thought to this angle to increase interest. 
traffic and sales. 


"GOLD IN CALIFORNIA" 
[Continued from page 46] 


sponsible for the California display industry 
of today. It is an industry that stresses 
ideas, stresses individuality and styling and 
color. It is a display industry that thinks 
in terms of sales and works in terms of 
dramatizing the merchandise presented 
California displays do not particularly well 
lend themselves to an ordinary catalogue 
method of distribution; they are created to 
do a specific job in the best possible man- 
ner and are not to be confused with ordi- 
nary run-of-the-mill products. 

Displaymen who come to California can 
expect to find three very valuable sources 
of inspiration. No. 1—the many new stores 
which, in many cases, are a dramatic de- 
parture from the older and_ established 
traditions in merchandising. No. 2—an 
apparel creators’ industry that matches in 
every way the individuality of the stores 
offering bright new ideas in merchandising 
and styling. No. 3—a group of display 
manufacturers of all kinds. There are spe- 
cialists in display properties, specialists in 
store fixtures, specialists in mannequins that 
have the California look, and mechanical 
displays of unusual characteristics. What- 
ever their products, they do have one idea 
in common; they are all dedicated to the 
individual treatment of each person who 
comes to them with a problem. Each dis- 
play manufacturer is competent to be of 
service in the complete planning and execu- 
tion of a display promotion, large or small. 
Each in his own particular field is equipped 
to offer a complete service to those who 
come to him for assistance. Each is sin- 
cerely interested in doing the best possible 
job for the clients that come his way, and 
by experience is well able to handle these 
problems in a new and exciting manner. 

Yes, displaymen who come to California 
will return to their homes stimulated and 
refreshed by the things they will see here 
They will return home better able to do an 
outstanding job for their establishment and 
with fresh new ideas to help solve old 
problems and make their individual stor 
outstanding in their own communities. Yes 
something wonderful happens when you 
wear clothes from California and just as 
truly something wonderful happens to your 
displays when you use California ideas 
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QUALITY 


DISPLAY WORLD 


INSPIRED DISPLAYS 


IN PAPI ER-MACHE 
TROPICAL FOLIAGE 
PLUMAGE AND MANY OTHER 
ORIGINAL DECORATIVES 


dave starkman 


4426 Santa Monica Blvd., Los Angeles, Calif. 
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Aluminum Star and Xmas Garland 


4-Ft. Star......$30.00 


Aluminum, full relief, illumi- 
nated with 300 watts white in- 
ternal light. Easy to reach in 


and change bulbs. Lights reflect 
back onto the outside causing 
very unusual design. Obtainable 
in any size, also with solid red 
exterior and silver trim. Comes 
ready to plug in. 


Garland .....Yd. 65c 


Comes in Green 
and Silver and 


6” wide, 4 ply. 
and Silver, Red 


Plain Silver (60e Yd.). Extra 
bright finish. Ten times more 
attractive than natural garland. 
Can be used with or without 
light strings. Sewn on strong 
tape. 

Also 13” Garland with 4” inside 


reinforcer tape 250 pound test — 
stapled. Should last 10 years. 


Jobber inquiries 
invited 


Pp. ©. BOX Bi 
FRESNO, CALIF. 


& MFG. CO. 















But harmful to window displays ! 


Your window displays lose money in sales and 


fabric fading when the sun’s 


“CLEAR-VUE" Transparent Sun Shades earn money 


for you. They prevent fabric fading cause 


sun rays... they eliminate sun glare, keeping your dis- 
played merchandise attractive and easy to look at. Simple ® 
to install...easy to operate. It takes only seconds to 


raise or lower ““CLEAR-VUE” Shades without disturbing 
window display. Choice of four colors: Amber, clear, > 


green, gold. 
Write for Free Literature 


Send rough window sketch and dimensions for free estimate 


rays hit them | 


d by harmful & 








Transplastic 





PRODU 


W. ADAMS 














Fluorescent Fabrics 





STOP TRAFFIC! 


with FLUORESCENT WINDOW DISPLAYS 


@ Dye Coaters 
Black light equipment 


SHANNON LUMINOUS MATERIALS CO., INC. 


7358 Santa Monica Blvd., Hollywood 46, Calif. 





SEE J. W. ROBINSON'S 
WINDOWS ON PAGES 32-33 IN 
SEPTEMBER ISSUE. 








* 


Make existing posters, pictures or display cards FLUORESCENT 
with SHANNON GLOW transparent lacquers. 


@ Fluorescent Paints 








| 
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CALIFORNIA DISPLAY 
IS DIFFERENT 


[Continued from page 43) 


“The gay resorts of the desert, mountains 
and beach offer unlimited possibilities {or 
displaying colorful California casual clothes, 
is especially noticeable in displa 


sportswear. 


72 


This 
mens 

“However, we also have the opera season 
and the smart, world renowned night clubs 
which lend themselves as themes for the 
display of the more sophisticated merchan- 
dise. Southern California displaymen are 
especially fortunate in having the principal! 
motion picture makers for the world located 
in and around Los Angeles. It has made us 
aware of the importance of dramatizing our 


window and interior display. Many Los 
Angeles displaymen received a portion of 
their training in the studios, which has 


enabled them to do a better job of creating 
a definite mood in a display. I think this 


training is especially noticeable in the 
dramatic lighting used in some of the dis- 
plays. 

“California display has grown up. Cali- 


fornia has already taken its place as one of 
centers. I think 
maintain this 


the world’s great display 
that California will not only 
position, but that the time will come when 
displaymen from other parts of the United 
States look to California for display 


leadership.” 


will 


No discussion of California display would 
be complete without a few words comparing 
Northern California and Southern Calitornia 
display. A complete San 
cisco appears elsewhere in this issue. 
Northern 
conservative 
Southern 


article on i ran- 


and other Cali- 
are much more 
\ngele Ss other 
This conservatism affects 
every life in Northern California 


and has a very definite effect on display. 


San Francisco 


fornia cities 


Los and 


than are 
California cities. 


aspect of 


There's a deal of good-natured 
rivalry between the two sections of the state. 
This rivalry has recently extended into the 
display field. For several years, Los Angeles 
the 
are 


great 


reigned supreme = in 


San 


displavymen have 
West. But now 
putting more emphasis on visual merchan- 
San Francisco displaymen are 
turning out a different type of California 
display. It’s one that is a mellow blending 
of Eastern display and Southern California 


Francisco stores 


dising, and 


display — but with a flavor that is all San 
Francisco. 
As mentioned, color is one of the big 


things in California display. California 
displaymen are able to use colors that might 


be considered blatant in other sections ot 


the country. Further, California display- 
men are lavish in their use of colored spot- 
lights to add to the natural color of the 
props and merchandise. Some examples 
follow: At The May Company, Display 
Director Stanley Thompson and Art Dr 
rector P. Masnick used color as the theme 
for a fall series. The display card read 
“New Color Excitement for Fall, ’48” and 
the color featured was green. The back- 
ground panels were covered with square 
grained walnut wallpaper. Bright col ed 
antique maps were fastened to the bac! 
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EDDIE CHAIN corr 


MANUFACTURERS AND DISTRIBUTORS 
STORE FIXTURES AND 
DISPLAY EQUIPMENT 


“THE BRENTWOOD SHOWCASES" 


$ 





6 FT. LONG 











No. 112 


@ CRATING EXTRA 


e@ HEIGHT — 40 INCHES 


e WIDTH — 18 INCHES @ SHOWCASE ..... $10.00 
e@ FINISH — OAK, BIRCH, 
WALNUT and MAHOGANY @ WALL CASE..... 15.00 


e@ PRICES FOB LOS ANGELES 

















No. 130 
No. 224 CLOTHING WALL CASE 


@ Length 6 ft.; width 24 inches 

@ Height 82 inches; chrome rod 

@ Men's, women's or children's 
clothing. 

@ Finish—oak, birch, walnut and 
mahogany 








No. 236 All Purpose WALL CASE 


@ Length 6 feet; width 18 inches 
@ Height 82 inches 


@ Frameless glass doors on roller 
track 


@ Two glass shelves, adjustable No. 236 


S @ Ball bearing sliding wood doors 3 
on bottom 


@ Finishes as above 


207% DEPOSIT REQUIRED ON ALL ORDERS 


EDDI 223 - 231 EAST NINTH STREET, LOS ANGELES 15, CALIFORNIA 
E CHAIN con. TELEPHONE TUcker 3841 — OR — TELEPHONE VAndike 1762 | 
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und panels. Two mannequins were used 
irger windows — spotlighted 





M Kay Kerwin used a 
r mache coach trimmed in 
a main prop. Scarlet saw 
1 on the floor. The dis- \\ 
read “Haggarty College \ 
Here! This is you look- \ 
world like the heroines out WW 
Lit Classics.” = 
irector Charles M. Art, of | 
used elittering gold leaves 
as the main prop ina 
The blouses were fas- 
This Stimulating Catalog tened to a heavy gold spiderweb which just 
a R E E about covered the window. The background 
ind floor were a bright Pirecii. Gold flitter 
2, RB was scattered on the floor. 
You CHL “Uy At Sear’s-Santa Monica, Glenn Stinson READY FOR Action 
used bright colors in large portions for a 
“Sear’s Candy Carnival’. A large construc- : : . ; 
ROMA NCE tion board circus wagon was in the center - this specially des gned VOGUE 
rf thre window. The background Was red WIG. The flowing hair style lends 
BY THE FOOT and white striped paper. smooth easy grace to the action 
= ; Display Director Anthony Golff used poses of your mannequins. 
Yes, and you can SELL it, too colored spotlights to set off a series of 3 


apparel fabric. windows. A. inves wold deame was @ All Types of Novelty Wigs 
than warp and woof, line and style hung in ee —— of each goers @ All Kinds of Mannequin and Fix- eal 
; j aie ere { with the fabrics fastened at three of the ture Repair tchi — 
In it, there’s all the thrill of sun || four corners of the frame. The background pairs and Refinishing 
and sea, cowboys and Spanish dons. s a cool green and the floor gray. The 
colored spotlights were in the colors of the VOGUE WIG co. 
Let Royal Photo Murals help your fabrics and were used to emphasize the 3562 Eagle Rock Blvd | . 
displays capture California’s  ro- lial Los Angeles, Calif. - 
. ‘ foe a iWrecto}l eo Dies aeanl raftiy © Ta 
mantic past and present. I<xciting Display Direc L. Rauch, Buftum’s, ALbany 3693 sia 


Pas | } 4+] Bene D4 1 2 
mg Beach, also used tl rilliant colors ane : 
ee ea Sat : Head by California Display Studio lisp 


There’s more to California 




















merchandise deserves the exciting dress goods for the color theme of a ; 
background that only a { hoto series of windows. Each window featured ny 
: ; ze : it 
t] fabrics of a different mill, and each 
mural can provide Paha ar eee aang aie TR . 
vindow had a different colored background. — 


ROYAL PHOTO MURALS Display Director Glenn Baugh of Silver- 
wood'’s used at unch scene for a recent 








2960 W. VALLEY BLVD. promotion of plaids. The background was 
ALHAMBRA, CALIF. lark green and the floor a light beige. 
é a 
ihpdc SR RERSaR EERE REO RORSERAS ODORS Denes en ebeR ee Bales of bright vellow hay were in the 
Please send your catalog ‘Photo Murals for nter of tl indow. The copy was written 
Display” and place us on your mailing list. ! milk pail in tl foreground. 
Sometimes the “outdoor” background 1s 
Name 1 2 - 4 
ere ~ Pestc: y a tew props—sucn as 
on mple 4 ic setting used by Display 
Aaaress ° . ° ° bs . 
= irector Louts Craig in his “American 
; Na land | shions” series at F. ¢ Nash 
City State eo. | ae . 
‘ { i isa 4 
Displ Director Ernest Nardini used a 


Position ; 


a A 
scene for a promotion of “desert- Headquarters for 


MA of the, swindon AS inepelar shore | BAMBOO RATTAN 











Sesinide’ Weed Flakes (08. eae in A MATTING 


W — TIN _ cliow. ‘wool tays leadmg Gown to te All types and sizes for every 
"ss ee ea eee o es, was also on the back purpose. Featuring South Seas 


DUST ON WINDOW FLOORS | : . t 
ALSO CHIPS, SAND, STONES a a, oe eee | Motifs. Largest selection of | 
ha See ant oo ge |) RY Quality display material. 
plays. It’s first choice in leading stores tion. This year, being the California Cen- | ? Priced reasonably 
trom coast to coast. te! i l histori il u . 4 are oy n more Immediate delivery 
pres F| Send today for latest price list 











Can be used for exterior and interior dis- 


National Sawdust Co., Inc. ote Ccoteniak teenie 4 aea-oF Lae 
(Display Dept.) : 


Lngeles ( nt as 1 as 100 ears ago. 1 > 4 
65 N. oth Street Brooklyn 15, N.Y . ae ie ‘ , ctl Pacific Bamboo 


























. Bul Ss 1 Centennial promotion 
Catalogue Furnished ' ae — 1 i | | 
allowing “the sane’ theme shesnehow: 4) | Products, Inc. | | 
the displ windows and interior settings. | | 
ii Men pntntee Gaeihe ian da wane eee 1188 South LaBrea Avenue 
@ PLEASE MENTION DISPLAY WORLD WHEN | scheme and Centennial theme | § Los Angeles 35, California | | 
WRITING ADVERTISERS e \t Rathbun’s, Promotional Director Roger 
Pickett used little gold papier mache statues = 
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SMOKE TREE CHOLLA 


TREES PRESERVED 


3618 W. SLAUSON AVE. 











MANZANITA 


GRAPE STUMP 


& DRIED FLOWERS 


Dried 
Artificial 
BAMBOO 
Poles & Units 


Manzanita Foliages 

Desert Growths Ferns 

Yucca Leaves 

Palms WREATHS 
Christmas FLOCK WORK 


FITZGERALD DISPLAY CO. 


LOS ANGELES, CALIF. 











figures 
for 


familiar 
"49, as props 


f gold miners and other 
the rowdy days of 
recent fashion show. 
\lthough it is difficult to make any gen 
ral statements about display in a par 
ticular section, we can say that California 
lisplay is characterized by the use of vivid 


lor combinations, dramatic lighting and 
utdoor backgrounds. California display 


mirrors Calitornia hfe. It is influenced 


the scenery, the climate, California histor 


old Spanish culture, tl 


the remnants of the 
motion picture industry 
rooming apparel industry and a numhet 
other things tuo numerous to mention. 


. California’s mus 


But there seems to be little doubt tl 
California display ts on the threshold of 


great future ! 


1 
) 


t 


1 
) 


lel 
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IS AN INVITATION 


to VISIT OUR NEWLY 
OPENED SHOW- 
ROOMS for many 
new display ideas... 
to SAVE MONEY 
when buying plastic 
fixtures . . . and to 
avail yourself of our 
FREE CONSULTA- 
TION SERVICE in 
solving your display 
problems. We are 
equipped to meet dis- 
play fixture require- 
ments for every type 
of merchandise, in 
STANDARD OR 
CUSTOM DESIGNS 
of plastic, wood, 
wood and leather 
and wood and plastic. 


PLASTIC STAR CO. 


931 E. PICO BLVD., LOS ANGELES, CALIF. 


SAN FRANCISCO AGENCY: Dan Derieg, 
553 Mission St. 








TURNTABLES 


For turning anything from a mannequin to a 
lecomotive. Capacity 50 pounds to 50 tons. 
Size 36” to 36 ft. diameter. We can engineer 
any turntable to your specification. 


Macton Machinery Company, Inc. 
DEPT. D PORT CHESTER, NEW YORK 











Garment Rack Dividers 


A—Week days (Mon.-Sat.) 

B—Alphabetical (A-Z; Me 
for X) 

C—Sizes (1-54, nel. 3 sizes) 


JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St. 
San Francisco, Calif. 
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Issued on the Fifteenth of Every Month by 
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OUR PLATFORM 
1. The Promotion of Display. 


..More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


. Practical Service to the Display Profession 
and Industry. 


La) 


> Ww 


5. Greater Appreciation of Display's Power in 

| Merchandising. 

6. Absolute Independence of Our Editorial | 
Columns. 
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California Display: 
A Tribute 


In this issue of DISPLAY WORLD 
ippears a 37 page section devoted to the 
subject of display in Calitornia both 
display in the retail stores of the state and 
the display industry itself 

While jokes about the Californian’s pride 
in his state are standard radio fare, it can 


Californian displaymen 
proud of thei 
different 
the 
detail in 


that 
have reason to he 


not he denied 
record in 
Phere iS a touch to 
this state, 


difference are 


the past 
lol 
the 
this 
many ways the state’s displaymen 
the 
display, particularly in the use ot 
lighting. A 
directors are 


display in and 
this 


irticles 


reasons 
given in 
given over to California in 
issut In 
right in vanguard oft 


are contemporary 


color and 


the 


regarded by 


great percentage of display 
store 


thre 


rightly 
merchandisers in 
the 
right on throug! 
up, 
that concerns the 
thre 


management as visual 
fullest the 
front and window display 


sense ol phrase — trom store 


interior display, department set color 


schemes and anything else 
merchandise and 


visual presentation of 


store itself. Practically all the leading dis 


playmen attend 


Market Week as a 
without exception they are 
vitally 

future ol 


Display 
\lmost 
alert 


advancement 


such afiairs as 


matter of course 
progressive, 


thre 


prots SS10n 


interested in 
thei 


and 


} 
ind 


One of the articles 1 


this special section 
deals with the Southern Calitornia Display 


Club, without which no discussion of Cali 
fornia display would be complete This 
rganization is composed ot displaymen and 
ilso members of the display industry in the 


\ngeles Only a dozen or so 


vears old, the club has an outstanding record 


I 
LOS 


area 


civic work, educational and social pro 
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grams, and individual aid to members. As 
one example of its functioning, the Southern 
California Display Club has an employment 
service which assists displaymen in locating 
positions, or serves stores in need of display 
made for this 

speakers who 


no charge is 
service, of Guest 


have appeared before the organization speak 


personnel ; 
course. 


highly of the interest shown in their talks 
and the attention given them by those 
present. 


The club's membership is said to be the 
largest of any in existence, despite which a 


membership drive is in progress at the 
present time. \ttendance at its regular 
meetings numbers well in excess of 100, 
with as many as three times that figure 


present for special events. 
As for the California display industry, it 


has risen with remarkable strides to be- 
come one of the three principal display 
centers in the country. Mannequins, fix- 


decoratives, custom-built 
the entire gamut of materials 
and equipment is covered. The subtle touch 
that spells “Made in California” is easily 
seen in most of the products from this area, 
apart the more obvious themes 
involving the missions, the Dons, the gold 
rush of ’48, and similar subjects taking their 
origin from the California traditions. 

Display is making great strides forward 
in California, due to the mutual efforts of 
members of the profession and the industry 
alike, plus the progressive attitude shown 
by retail management mer- 
is concerned. 


tures, set -piec es, 


displays 


even from 


where visual 
chandising 

It is a pleasure to pay this well-deserved 
tribute to the displaymen and the display 
state. They con- 
tributing much to the progress of display 


factors Of a great are 


and their influence is felt throughout the 
nation. 
Color Standardization 
Needed In Display 

\s is the case with every industry where 
the use of color 1s involved, the contusion 


the 
annoy- 


hues, tints and shades in 
display field is a constant 
ance to displayman and manufacturer. Par- 
ticularly irritating to the displayman_ is 
ordering material in a given shade and 
on receipt just in time to make an 


ol colors, 


source of 


finding, 
installation deadline, that the manufacturer's 
idea ot the same color was entirely different. 

It should too difficult a matter to 
set up a standard chart of colors in display 
ind the logical group to attempt this is the 
National Association ot Industries. 
Manufacturers of finishes would be glad to 
work with the association in all probability, 


not be 


Display 


and with each member of the organization 
furnished with color charts —and the dis- 
play departments of stores similarly equipped 

when “No. 46 Green" is ordered, for 


example, everyone concerned knows exactly 


what 1s meant. 
Some individual stores have set up such 
charts in their own departments. One in 


Seattle, 


number in ordering display materials to be 


for instance, specifies all colors by 


made or finished in their own shop; since 
shop is not located in the same build 
the display department, this has 
eliminated color which were common 
when instructions were transmitted by word 
of mouth or by written 


their 
ng as 
errors 
such 


requests for 
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finish color as “an olive green, only a litle 
lighter”. 

As a starter, a chart of the 
quently used colors could be prepared, with 
additions to be made from t'me to time as 
to extend the 


more tre- 


it becomes feasible 


the chart. 


scope of 


It is a project which the NADI might 
welf consider for the early future 
Philadelphia Store Opens 
"Fifth Avenue Shop" 

Edwin M. Cordes, designer, drew up the 
plans for the new Fifth Avenue Shop of 
Gimbel’s, Philadelphia, and embodied into it 
practically every feature that would pro- 
vide feminine shopping enjoyment. A store- 


within-a-store, it has its own front entrance 
and window display. 

As a Philadelphia shopper enters the shop 
she is greeted by a receptionist who leads 
her through the lush waiting room into a 
private, comfortably appointed showroom, 
Of these rooms no two are alike; they range 
in theme from extreme modern — with a 
Chinese flavor—to Victorian at its most 
charming, passing through the elegance of 
French Directoire, and the ultra-femininity 
of Baroque. These have all the conveniences 
and the lushness of a DuBarry boudoir. A 
maid will serve tea, or soft drinks, or pro- 
vide a plug-in telephone. 

The 


preparation of 


has its pantry tor the 
customer refreshments, its 
customers, its own com- 
pletely equipped sewing room and wrapping 
room, and a specially appointed room which 


shop own 


own lounge for 


is reserved for members of the staff, who 
are not in evidence until called to greet a 
customer. 

This setting is tor the showing of the 


finest fashions. Top-ranking designers such 
as Mangone, Trigere and Herbert Sond- 
heim are contributors to the shop’s stock 
of coats, suits and dresses. Accessories of 
all kinds are brought from other parts of 
the store directly to the customer as she 
tries on each garment, so that she may see 
a complete ensemble. 

The large reception room — in turquoise 
blue and charcoal scheme with 
accents of pink beige — boasts its own built- 
in stage for fashion This can be 
concealed when necessary by an electrically 
operated curtain. Immediately adjacent to 
the stage and opening onto it is a dressing 
room for the models 


gray color 


show Ss. 


The perfume of orange blossoms drifts 
into this room from the adjacent Bride's 
Shop. Designer Cordes has executed a 
reception room with a tulle and confetti 
atmosphere for the bride-to-be and_ her 


mother to discuss the all-important apparel. 
Gimbel’s has installed a consultation 
room where all matters concerning the wed- 
ding may be discussed with an experienced 
counsellor. 


also 


Garrison-Wagner Issues 
96-Page Catalogue 


Display materials and equipment ranging 
through fabrics, papers, foliage and back- 
the 96-page cata- 
Garrison-Wagner 


grounds are covered by 
just released by 
Company for the Christmas season. Done 
in color, the catalogue can be obtained on 
request from the company at 2018 Wash- 
ington avenue, St. Louis 3 


logue 
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LARGE SNOWMAN 


No. M-2100—Krystalite full round—24” 

high, 15” wide, 14” deep 

Green scarf—red candle. Perfect for snow 

scenes—holiday windows and interiors... 
Each—$9.25 

No. M-2135—Slightly Smaller Snowman— 

Same general design full round. 

18” high, 10” wide, 9” deep. . Each—$5.00 


KRYSTALITE — STARS 


No. S-2218—Laminated 
star 18” x 18” x 3” with 
decorative center. Also 
available in 28 inch size 
—double faced 
Each—$3.10 


CUT-OUT STARS 


No. S-2310—10” x 10” | 
$2.10 per set of 3 
No. S-2314—14” x 14” 
$3.50 per set of 3 
No. S-2318—18”" x 18” 
$5.15 per set of 3 
Also available in one 
inch thickness at 
approximately 2 the 
prices shown. 


DISPLAY 


GLO-BRITE 


KRYSTALITE DISPLAYS FOR CHRISTMAS 


KRYSTALITE displays are—SPARKLING—SNOW WHITE—and 
FEATHER-LIGHT—They are sturdy and have a texture that rivals 
Nature’s very own SNOW—SNO-BLOCKS—SNO-FLAKES. KRYSTALITE 
displays are "Naturals" for FUR—WINTRY—and Christmas window 
decoration. 


= sie $ be se: trl 
Now! Build your own “wintry effects"’ panels up to 
8 ft. by 20 inches wide; 1—6 inches thick. CHRISTMAS TREE 
: TYPICAL PANEL SIZES AND PRICES No. 1505—Fully dimensional Krystalite 

15°x36"x1". .$1.30 12°x72°x1>.. 2.00 Christmas Tree. 20” high, 12” wide and 

20"x36"x1".. 1.85 20"x72"x1".. 4.06 4” deep. Sparkling white with green and 
KRYSTALITE PLASTIC SNOW—Nature’s closest rival red metallic ornament jewels. Silver foil 
to real snow—Non-crumbling—Large Flakes— garland, green plastic coil trunk 
Packed in 1 Bushel containers. Each—$2.50 


DIMENSIONAL KRYSTALITE cus 


Full Round—snow-white— 
sparkling—With hanger. 
No. W-2113 
13”x10” Each $3.35 
No. W-2117 
17"x12”" Each $4.40 
No. W-2121 
21"x15”" Each $6.50 


GIANT KRYSTALITE SNOW FLAKES 


Three layers—Fully dimensional—Can be suspended 
by a thread. 

No. F-2500—Size 15” x 15” x 1”"—Each set of 6 as- 
sorted designs—$4.50. 

No. F-2535—Individual Thin Snowflakes—Assorted 
sizes and patterns up to 15” x 15”, all %”" thick. Per 
set of 18—$3.00. 


DEALERS participation is invited. Write today. 


PRODUCTS, INC. cwickco 4s, itunois 
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—Left, the single white lacquered panel is set 
on an eye-catching background in vermilion. 
Individual brass platforms in orderly repeti- 
tion hold the footwear. The wall in the back- 
ground is a white perforated transite panel, 
framed in rift oak and with a rift oak chair 
rail. . . . Right, one of the spot displays in 
the shoe department. The dividing rails are 
in striated plywood with a rift oak capping— 


back fixture islands, with incorporated, 
messy central stock elements adding to their 
bulk 

Further disadvantages of the lay-out plan 
were: First, the booths were segregate | 





into categories of merchandise that did not 





allow for seasonal ebb and flow. This con- 
dition was further aggravated by stock 
room and fitting room services in scattered 
units. Second: the outlets for the store's 
ventilation were blocked by unnecessarily 
high elements, thus reducing the badly 
needed circulation of air. 

Wells-Poeter know that mere creative de- 
sign is not sufficient to make up a good 
modernization job. Good merchandising and 


Remodeled Budget Shop 


HIt¢N asked to do the remodeling of | departmentalization are the number one valuable selling time by acting as a direc- 





Bamberger’s Budget Shop, in New items on the remodeling list. It is im- tory, and so that information booths may 
ark, Wells-Poeter, architects, were portant in store merchandising that the be saved for services of saleable value. 
faced with a difficult problem caused by customer be lead in easy fashion from one The stock rooms for women’s wear are 





three-sided alcoves opening off on a sort of | department to the next, thus eliminating now consolidated in one area—the shoe 
promenade aisle, with traffic circulation customer confusion and strain on the part stock room, of course, servicing that depart- 
forced in and out of booths. The aisle was of the sales-person. Arrows, floor-walkers ment alone. The same applies to the fitting 


laid out parallel to another aisle, which was) and information booths flooded with the rooms. The location of these consolidated 
the main source of traffic on that floor as question Where? are a sign of poor organi- elements pushes the actual selling area for- 
it led directly from the main floor escalator zation, dissatisfied customers, and impatient ward towards the main circulation where 
Another drawback to this promenade aisle salespeople. The architect’s job is to lay it belongs, for a budget shop should appeal 
was its being hidden from view by cumber out the map of the store in such a way to the majority and should not be treated 


some, meaninglessly placed counter and that no questions need take up the clerk’s as an exclusive shop which would scare 
customers away. The sweep of wall sur- 
rounding these services is treated simply, 
designed with a band of vertical louvres 
lighted from behind and encouraging the 
circulation of air through the large open 
stock space out into the selling area. This 
wall also acts as a means of linking to- 
gether the different types of forward stock 
spaces and other miscellaneous elements. 
Surprisingly decorative, it also serves to 
lead the customers toward the most distant 
department — shoes. 

The distance of this department from the 
others surrounding it made it necessary for 
the architects to bring customer attention 
and interest to this area by means of clever 
design. An entirely new background wall, 





with white, staggered vertical panels ot 
perforated transite framed in rift oak, and 
decorated with small spot displays on each 
panel catches the eye of the customer from 
a distance and attracts her to it. Major 
displays — single white panels set on eye- 
catching vermilion panels —are_ placed at 











é ; : :, 
each end of the alcove and ingeniously de- 
[Continued on page 104] 


tn 


ig om co 


—A general view of the remodeled budget 

shop. The interiors of the hanging cases are 

clear light yellow with white and aquamarine 

accents. Walls are off-white with the canopy 
soffit a rich brown— 
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NEW?! DIFFERENT? 


Decorative Material for Windows and Interior Displays 


EXPANDED ALUMINUM 


@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 





@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 
RESEARCH EXPANDED ALUMINUM 


used for garlands and leaves for mirrored 


trees by Neiman-Marcus, Dallas, Texas, YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
in Christmas Displays designed by Guy expanded aluminum display material; also samples of Research un- 
Malloy, Display Director. expanded and non-expandable aluminum patterns. 


Manufactured by RESEARCH PRODUCTS CORP. 1015 E. WASHINGTON AVE., MADISON 10, WISCONSIN 

















NEW PEPPERMINT 


CANES 


Lightweight and Easy to Handle 


Diam. Length Cost Each 
ere rere ie 3.25 
: er es 5.00 
: ; . 3% ft. 6.00 
4" ; <a 9.75 
6" ey ft, 14.00 
8" 10s ft. 18.00 


NEW PEPPERMINT 


TUBES 


Diameters 
Length 2” a 4" 6" 8" 
+ ex. 2a 50 .60 .70 90 1.50 
414 ft.... .40 75 90 1.05 1.35 2.25 
6 ft... .50 1.00 1.20 1.40 1.80 3.00 
9 ft.... .75 1.50 1.80 2.10 2.70 4.50 
12 ft... 1.10 2.15 2.60 3.10 4.00 6.50 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE., CLEVELAND 14, OHIO 
See Your Nearest Dealer or Write Us Direc? 
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Color Dominates 
New Roanoke Store 


HOPPERS entering the new Smartwear-Irving Saks store 

in Roanoke, Va., are immediately impressed with the use 

of color throughout the building. On the first floor, sea- 
green walls, the chalk white ceiling and showcases of rich 
walnut establish the feeling of quiet elegance and spaciousness. 
Sportswear, blouses, lingerie, robes, hosiery and accessories are 
on display in especially designed bins, round island counters 
and rectangular islands strategically placed. The entire floor 
is carpeted in rich rose-gray. 

For the mezzanine dusty-pink and yellow walls complement 
the leather tile facing to the elevator doors. Three illuminated 
shadow-boxes display millinery here. Baffle entrances to stock- 
rooms are a series of curved walls. 

Rose and gray are the dominating tones on the second floor, 
plus three large green and white modern chandeliers supple- 
mented by a crystal chandelier made up of 247 pieces of 
crystal glass 
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123-125 W. CHESTNUT STREET 
DELAWARE 4274 
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Nothing Finer Anywhere! 


ROMAN 
VELOUR PANELS 


8 FEET HIGH, 40" WIDE 


Gives a beautiful, rich effect of transparent velvet drape. A 
perfect fluted board that will not sag or buckle. Has full kraft 
backing for strength and durability. Made by the original 
manufacturers of fluted background panels. Other inferior back- 
ground materials will not stand comparison with it. You will 
be amazed at its quality and beauty. 


Colors: 
Xmas Red, Xmas Blue, Xmas Green 


$6.50 per sheet 


Can also be had in pastel colors 


SEND FOR CATALOG 


Manufactured by 


COLUMBIA DISPLAY MATERIALS CO. 


179 PACIFIC ST. BROOKLYN 2, N. Y. 


The Artistic Satisfaction in the BEFORE and 
AFTER of a mannequin repaired and refinished 
by Franzen assures the ultimate in good taste 
and high style. By air freight or truck, door to 
door service for long distance; station wagons 
serving Chicago and suburbs. Professional 
craftsmanship done under proper studio condi- 
tions providing adequate time for even the most 
difficult repairs. Dependable artistry at ONE 
Reasonable Price. 

Retah and TPS] B00 cist ca Returbishes 9-00 
Facial Decoration and Restyled 


New Wigs Custom Made Prices F.O.B. Chicago, Illinois 


ranzen rlodio 
ff Chicage 
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—Bill Witte, display 
manager for J. C. 
Penney Company, Fargo, 
N.D., and a masonry 
prehistoric monster shot 


by Mrs. Witte ... the 
photograph, that is... 
on Skyline Drive at 


Rapid City, S. D., dur- 
ing a recent vacation 


in the Black Hills— 
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—Seated at the desk is 
F. M. Mendez, display 
director for Bracker’s, 
Nogales, Ariz., while 
members of his staff 
of seven are at work on 
plans for Christmas. 
Mendez is leaving soon 
for California, where he 
will study stage design 
and the art of making 
motion picture sets— 


—A candid camera 
shot of Anthony Vilardi, 
of the display staff of 
Wallachs, New York 
City, taken while he 
was giving a demon- 
stration of how to dress 
a form— 


—Guy Malloy, display 


director of Neiman- 
Marcus, Dallas, and 
Mrs. Malloy, assistant 


display director, chat 
with Orrin Spellman of 
Holiday magazine at 
a cocktail party given 
by Holiday in Dallas to 
mark the beginning of 
a series of articles 07 
the Lone Star state— 


Cox, one of 
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WANTED: 
PHOTOGRAPHS FOR 
THIS PAGE 
... any size, any subject, so long 
as they show display people at 
work or at play. Mail to DISPLAY 

WORLD, Cincinnati }. 
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Be sure to see them, 
at our showrooms 





vig | 65 MADISON AVENUE - NEW YORK 16, N. Y. . corner 27TH street 
ISPLAY * 8 6 * e Also on display at 


hotel in he & Poe LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG. 
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) BOO LAGI 
_ GUN 
TACKERS 









































a oe ne 
, - PLEASE SEND ME MORE INFORMATION ; 
; 8 ON YOUR DUO-FAST AUTOMATIC TACKERS 1} 
® i ’ 
’ aad D NAME ? pide 
FAST-ACCURATE-VERSATILE;\ ; 
i NT nner ee 
Tacking decorations, displays, and signs frequently in- § Pee 1 
volves getting into tight and clumsy places. A Duo-Fast I ADDRESS i 
Automatic Gun Tacker with its easy, one-hand operation 1 CITY STATE t 
—not only leaves the other hand free to hold material— - ' ‘ ; 
but—gets into those narrow places without a squeeze. 5) FRG 
Se The Duo-Fast Tackers are fast and accurate. They do ; HANA Bibl) 
od just exactly what a good display tacking job requires. a iN =| 7: EOREI DPDAVtiry 
There is a complete line of versatile Duo-Fast tackers and . FLAGS l [= as ‘ 1 IRA iu 
staple sizes. Write for your free circular on Duo-Fast j i 
lackers today! L 848 FLETCHER STREET, CHICAGO 14, ILLINOIS J 








86 





CRESCENT 
Quality 
BOARDS 








IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoarp Co. 
670 W. WASHINGTON BLVD.CHICAGO 
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Visual Merchandisin 


By W. ARTHUR GRAY 
Lansburgh & Brother, Washington 


ISUAL merchandising is a new term 


selected by retailers better to describe 


the work performed by the display 
departments. It took a great many years 
for merchants to realize that merchandise 


presentation and display decorating are one 
and the same thing, and, more recently, 
management saw that merchandise presenta- 
tion could not be separated from. store 
fixtures, so we found that the display man- 
ager was being called in on store fixturing. 
Going a step further, it has realized 
that store fixtures, as devices for presenta- 
tion, can not be separated from the planning 
for proper relationship of one department 
to another. The matters of display and 
store fixturing automatically involve the 
problem of space allotments and lay-outs. 
Store planning is of course concerned with 
all the visual aspects of the store, design, 
lights, furniture and one problem 
many times overlooked — housekeeping. Thus 
all things which the customer sees logically 


been 


C¢ le Tr’. 


become the province of visual merchandising 
and the comparatively new visual merchan- 
dise directors 

I believe that visual merchandising is one 
of the most important single parts of retail 
cent of all 
sight — the 


operation, tor 8&7 per acts. are 


materialized or influenced by 
visual sense 

\t the present time, window display prin- 
ciples are somewhat accurately defined and 
hat 41s, installations 
prices, “Light” 
high 


practiced “heavy” 


indicate low bargains, ete. 
installations and certain colors imply 
fashions and quality to a customer. 
trends quite naturally follow 
Your 
interest of the new 
h look of taffetas, 

casuals in 


Display 
fashion trends displays this fall re 
flect the back 


the fabulous ri 


dre SSes, 
brocades 


and satins, the return of new 


heavy tweeds and  woolens,  wondertul 


leathers in gloves, shoes and handbags, the 


such as sheared raccoon and 


Victorian influence in jewelry. 


new urs, 

opossum, the 
Displayed hosiery and gloves in groups sell 
idea, the 
your display 
around a 


the wardrobe costume idea; use 


these fashions for ideas, buy 


or build theme, have 


then, Mr. 


your 


your props 
each one and 


listen to 


an idea behind 
Merchant, stand out 
customers’ comments and ask yourself these 
“What is display? What do my 
Have I developed a 
Are my windows 
with the character, 
or am I creating an impression which is 
too elegant, too frivolous, too youthful or 


tront, 


questions : 
windows accomplish ? 
personality for my store? 
real 


store §s 


consistent 


too stodgy ?” 

These observations and opinions are some 
of the store functions that the visual mer- 
chandise manager must consider in his daily 
duties. Most of vou here have a display 
manager on your staff, and so I ask you to 
spend enough time with him to let him know 
your merchandising policies. Give him enough 


Address at the Vermont Store Modernizatior 


Clinic, Burlington, Vt 


responsibility (and hold him to it) to justify 
the investment that you have in him. Give 
him an adequate budget, review his plans 
far enough in advance so he can shop the 
market intelligently. Let him go to other 
cities, and see what the other stores are 
doing, how they function. Subscribe to 
several display services. (1 would suggest 
one interior and one window series; in this 
way, he and you and consequently your 
customer will benefit by the newest fashion 
trends. Don’t use these to copy —apply 
them only as they apply to your store.) In- 
stall your windows with interesting displays, 
busy displays, displays that depict -happen- 
ings in your own community, your own 
state, tie up with local fairs, women’s clubs, 
canning bees, school functions. Use _ these 
wonderful antiques, take advantage of the 
promotional possibilities here at home. 

In planning modernization or building, | 
would consider your building both inside 
and out as a package for your entire mer- 
chandising operation. Starting with the 
(and I mention this only as _ it 
functions for window display and_ store 
entrance believe that the front 
should be very simple, so as not to compete 


outside 
reasons), I 
with your merchandise presentation and so 


that all of attention 1s 


focused on 


your customer's 


the windows and on entrances. 
Good design principles, as applied to build- 
ing entrances, indicate that high, clean, open 
appearing doorways are more inviting than 
low, dark closed type entrances. The “open 
front” has come into common practice, and 
is generally effective in creating an inviting 
entrance and an intriguing vista of your 
street floor. 

Your front, whether large or small, should 
he equipped to perfection. It economically 
better to use less 
equipment in windows, in 
order to make the front outstanding. It is 
better to outstanding windows 
than a lot of mediocre displays. 

This Number One front should 
efficient lighting svstem, with enough cur- 
rent and outlets to use it as a stage might 
Air conditioning is desirable, tor 
it will tend to eliminate loss due to heat. 
Reflection is still a problem. Concave, or so 
called invisible glass, or the building of a 
marquee painted dark on the underside, and 
the installation of plate glass set at an 


would be 
secondary 


necessary, it 
your 


have a few 


have an 


be used. 


angle will control the reflection to some 
eXrent. 
The two widely discussed types of win- 


dows are the open back and the closed type. 

If you are planning the open back, you 
must decide whether you are going to use 
displays in the window, large stages just 
inside of the store, or eliminate displays 1 


favor of a view of the entire street floor. 
The novelty of an open front will stop 
customers for a limited time, but be sure 


that the view from the street is not a con- 
mass of people that distracts trom 
[Continued on page 112] 
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Phc to-Electric Relay 
De:igned For Display 


portable and compact photo-electric 
designed and developed for the dis- 
field is announced by Gelbrook Pro- 
9508 Queens boulevard, Rego Park, 
N. The relay will animate displays, 
t customers as they pass a given point, 
‘| illumination in the store window or 
on special display, or automatically set 
off 2 record reproducer with sales messages 
as beam of light is interrupted by an 
object passing between the light source and 


r¢ 


pl: 


col 


the relay. 

The unit is sturdily constructed and 
housed in a steel case with telephone black 
finish: it measures 4 by 4 by 4% inches. 
It will operate on AC or DC power as 
specified, off a normal 110-volt line and 
amply handle up to 500 watts without an 
auxiliary power supply. 





Ford Again Retains 

Stensgaard 

Ben Donaldson, advertising director for 
Ford Motor Company, Detroit, makes known 
that W. L. Stensgaard & Associates, Inc., 
Chicago, has been retained for a second 


veal The Stensgaard organization will 
assist in the counsel, planning, designing 
and follow-through on matters related to 


lealer showroom promotion and_= display. 
e to Donaldson, his organization 
that automobiles need better pre- 
ntation and demonstration of hidden 


\ccordit 


values and more attractive displays of cars, 
parts and accessories than have been cus- 
in the past. 
Stensgaard was responsible for much ot 
display material used in presenting 
1949 cars in dealer showrooms. 


Worsley Is Elected 
By Tulsa Group 

\t t annual election of the Tulsa Dis 

Guild, Ken Worsley was appointed 

lent of the group; he is in charge of 


for Renberg’s, and succeeds W. G 
eau, of the Public Service Company. 
Guy Hackler, Froug’s, was elected vice- 
ent, and Arlene Staines, Seidenbach’s, 
named secretary-treasurer. The club 
planning a Christmas party for the 

of local orphans. 


Reed Heads Display 
For Garland's 


Following the resignation of Norman 


bailey as display manager for Thomas W. 
Garland, Ine., St. Louis specialty shop, 
Walter Reed has been appointed to the post. 
H is formerly with the display staff of 


Stix, Baer & Fuller. 

Sy! C. Rieser, who resigned as display 
rer for Stix, Baer & Fuller a short 
igo, has been named general display 
ltant to Garland’s and Mrs. Marjorie 

K1¢ will serve as fashion consultant. 





Detroit Display Club 
Resumes Meetings 

‘cer discontinuing club meetings during 
mmer, the Detroit Display Club met 
ly for the first fall session at the 
Statler. Al May is the new president 
group. 
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Slash Production Costs 


with the 


LADON 


BENDING 


MACHINE 


HARDBOARDS-PLYWOODS - VENEERS 





Modern Engineering Principles Incorporated 
in the Ladon Bending Machine Have Produced 
These Results... 


... Capable of Bending Panels up to 4” Thick! 
... Producing Radii as Small as 1/2”! 

... Easy and Inexpensive to Operate! 

. . . Revolutionary in Bending Principles ! ! 





A FAST PRODUCTION BENDER FOR DISPLAYS, 
FURNITURE, LIGHTING FIXTURES, CABINETS 


MIDWEST MANUFACTURING COMPANY | 


51 North Laclede Station Road 


Saint Louis 19, Missouri 








HAVE VOU . 


a 
* 


é553H0 W.1SO1. 433 
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.- thru "Sunfading?” 


Life's darkest moment can occur just 
when a customer asks for a garment 
You find it 
so badly faded that it is thoroughly 
If it's happened to YOU— 


right out of your window. 


unsalable. 


STOP it NOW !___ 


Install SUNSHADES! 


Pay for them out of the money you 
save by PREVENTING SUN FAD- 
ING. Write NOW for samples 


CEN 


(A 


-- or a suit, or a very ex- 
pensive sweater or blouse 





and brochure. 


py of “HOW TO WIN YOUR DUEI 
WITH THE SUN” 


Store N 


> 


ID 
Write for Proposition 


SSHSHeeeeeasesseseaeesasasaeus 


THE SUN-SHADE CO. 


781-83-85 Chancellor Ave. 


DUEL WITR THE SUN so Trvington 11, New Jersey 


Manufacturers of the Original Transparent Sun-Shade 
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Innovotion In Display: 
Counter-Picketing 


for display windows was found 


Plagued 


A new use 
a New York City store recently. 
picketing by a union 
which had been superseded by another group 
is bargaining agent, Oppenheim Collins & 

». used live models in its windows to dis- 


some time by 


1 


play posters which bore messages of the 
following type: 

“One hundred per cent of our employes 
are at work ready to serve you. No one 
has been fired. No one has been locked 
out. The demonstrators you have seen are 
hired by a Communist-led union in an 
attempt to force us to deal with Com- 
Fifteen times various courts of 
directed that these demon- 


munists. 
the land have 
strations cease.” 
Crowds gathered about the windows con- 
stantly during the time the novel “displays” 


were on view. 


Bending Machine 
For Display Use 

Developed for use in display departments 
and among display manufacturers, the 
panel-bending machine has been 
placed on the market by Midwest Manu- 
facturing Company, 51 Laclede Station road, 
St. Louis 19. The standard machine is 
equipped with a bending roll which pro- 
bend of approximately 114 inch 
Easily interchangeable rolls can be 


Ladon 


duces a 
radius. 
furnished which can produce bends with a 
radius of from 1% to 6% 
simple construction that 


inches. The 
machine is of such 
an unskilled workman = can 
operation within one day’s time, it is said. 


master its 


\n automatic device slows down the speed 
f operation when boards are inadequately 
wetted, or when the thickness of the board 
requires a slower and more gradual pres- 
sure. 


\ brochure describing the 
tail is available on request direct to the 


> machine in de- 


inufacturet 


Factors Interviewed 
On Radio Program 

Latest representatives of the display field 
to be interviewed on a radio program were 
Emily Malino and Barbara Muhs, Paper 
Display, Inc., New York City, who appeared 
on Margaret Arlen’s 


over station WCBS 


breakfast program 


Displaymen Address 
Fashion Group 


Guest speakers at the first fall meeting of 
Philadelphia Fashion Group were ad- 

y Henry Callahan, window display 

or Lord & Taylor; Leslie Dorsey, 
Richard Hudnut, and 
\ssociates, all of New 
Bieler, in charge of dis- 
Bonwit 


display manager of 
Lee, of Lee 
City Mare 
for the Philadelphia store of 


* was in charge of the meeting. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 











of Lustrous. Deep- Pile 
Red and White PLUSK 


Another Art R. Cohen Company scoop 
Lustrous deep-pile plush has been pra¢ 
tically non-existent. There’s still too litt 
to meet the widespread demand. Thank 
to our alertness we can now supply them 
..... but, please, order without d 


EVERYTHING COMPLETE » MADE OF 
THESE LUXURIOUS MATERIALS V 
TAILORED FEATURES: 


Rich, full head-dress and beard of ex: 
tremely realistic white wool, as illustra’ od. 
Red plush Santa cap with white ‘plush 
trim and tipped with jaunty large whi 
pom pom. Red plush coat with white 
plush trim and white plush belt with 
buckle. Glistening black heavy leather 
like leggings, trimmed with white plush. 
Complete suit lined with sateen. Made 
in large size only. 


*50 


complete, F.O.B. Pittsburgh 


‘ Mail orders filled promptly 


ART R. COHEN CO. 


810 Penn Ave., Pittsburgh 22, Po. 








Insist Upon 
GENUINE 


“SHINY BRITE" 


ETALLIC ALL RNAMENTS 


e Mirror-Brilliant .. . In a Myriad of Iridescent, Decorators’ Pastel Colors 
e Glistening Silver, Corrugated Reflector-type Caps and Metallic Hooks 


“SHINY BRITE”’ 
Metallic ““Old-Fashion”’ 
Ornaments 


The Art R. Cohen organization does it again! Convinced by 
last: year’s success that we have the finest ball ornament 
value in the country, we’ve stocked-up with a record- 
Balls that are hollowed breaking quantity....enough to meet the greatest imag- 
on one side with artistic inable volumeiof orders. $5.50 Gross 


ridged and folded pat- : 2a" Diamet 
tern. Glistening silver, It's a matter of record that not a single Art R. Cohen cus- 7 


corrugated reflector- tomer for metallic balls was disappointed last year. And $10.80 Gross 
type caps and metallic again this year, we UNCONDITIONALLY GUARANTEE that 254"" Diameter 
hooks. each and every order will be completed. Don't delay! $15.00 Gross 
: Order now. . 

= wigie only ... © To Ornament Trees, Backdrops, Props, Show Cases, Columns and 27" Diameter 
2%" dia..$24.00Gross Doorways.. A Thousand and One Uses For Windows and Interiors ISSO Cress 
Available in same dec- 34" Diameter 
orators’ pastel colors as COLORS: Royal Purple Orchid $24.00 Gross 
listed with Metallic Ball Surprise Pink Emerald Green Turquoise 
Ornaments. Shocking Cerise Midnight Blue Coronet Red 

Natural Gold Chartreuse Silver Glow 


¥4"" Diameter 





“SHINY BRITE” 
Metallic Pointed 


each hice ben Glittering Metallic Foil Papers 
For crowning displays 


hy SO <— and many other types 26” Width 


een pra a an 1 of trim applications. COLORS: 
| too little ‘oe ‘ex PRES ® Surprise Pink ¢ Silver Glow e Emerald Green 
d. Thank si High : + $4.50 Doz. ¢ Chartreuse * Fuchsia ¢ Midnight Blue 
>ply them . 11" High . . $7.50 Doz. e Turquoise ¢ Shocking Cerise ¢ Ice Blue 
ot a ‘a Ms Available in same dec- ° Coronet Red ¢ Natural Gold * Baby Blue 
cd fn \ } orators’ pastel colors as 6 
\ADE C iechasl weithy Mattie Hal 10 yd. Rolls . . $2.00 Roll 100 yd. Rolls . . $16.50 Rolf . 


LS WiTHE A ae _ Ornaments. REAM ROLLS . . . ; .. . .« {Prices on Request), 
rd of ex 
lustratee 
ite plush 
‘ge white 
ith white 
belt with 
, leather- 


ite pi ROd20¢d SATIN RIBBONS 


1n. Made 
FOR DISPLAY & GIFT WRAPPING 


No. 3 % WO vd. Gok . 2. ... S295 
No. 5 % WO yd. Bolt . ... . $295 
Ho. 9-3" aud Bolt. cw 3 $800 
No. 40 234” 50 wi Bok... + GAS 
No. 120 4%” 50 yd. Bolt . . . . $7.50 


| colors available, that harmonize and match 
the metallic foil papers and metallic balls. 
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Neater, 
Quicker Displays 


WITH HAolch hiss 
AUTOMATIC TACKERS 


Hold work with one hand, tack it with the other. 
Just press down on the handle to drive staple- 
tacks where you want them. No cracked win- 
dows or snagged draperies. Staples hold bet- 
ter, are easily removed, make inconspicuous holes. 





Model 96 








HOTCHKISS TROJAN TACKER 


The Hotchkiss Trojan Tacker holds four different 
kinds of staples, welded steel construction, dust} 
protected slide, light weight, fits the hand. 


OVER HALF A CENTURY OF EXPERIENCE 
Since 1896 Hotchkiss has specialized in 
the manufacture of superior tacking and 
stapling devices. 


Write for details and prices. 
THE E.H. Movchhirs COMPANY 
wn OR WA °o €eveiec@e t 
“Pioneers in of ’ hots. jaa in ” hentiag 
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AUTUMN IN CALIFORNIA 
[Continued from page 49] 


jewel-toned satins —rich as a Persian love 


song. Dana's hauntingly lovely Emir per- 
fume”. Gold Persian paper was fastened 
to cut-out panels and placed against the 
windows. The panels were cut to form 
a large pointed arch and two smaller 
screened windows of the same shape. The 


placed behind the panels, was 
blue seamless paper with fleecy white clouds 


background, 


dry-brushed in. A mannequin stood in the 
arch and jewels were scattered on the floor. 
Beside the pillows held 
an arrangement of bottles and packages of 
“Emir” 


mannequin, satin 


perfumes. 
Display Director 
color combination ot green and 
rust to set the fall theme for Miulliron’s 
“First Fall Showing ot Millinery’, as seen 
in the final illustration. The window back- 
eround was made of hunter’s green seam- 
less paper. rust-colored hat 
boxes were used along with several stylized 
millinery heads. <A mannequin in 
the center of the window examined her new 
fall hat in a hand mirror. The 
play card 
“Head-turning, 
black add_ the 
fection.” 
When F. C. Nash & Co. 
showing of fall suits, 
rustic well unit to create the desired feeling 


Anthony Golff used a 


hunter's 


Several large 
single 
large dis- 


floor 
eye-catching hats in jet 


which lay on the read, 
final touch of costume per- 


held its pre- 
Louis Craig used a 


in the windows. The front of each window 
in the series was framed in natural tall 
leaves. In one window, the suit was a 
rich brown set off by a harvest yellow 
seamless paper background. The rustic 
well unit was also done in a rustic brown 


wooden bucket was. filled 
other 
branches were used to set off the accessories 
Yellow wooden 
matching the background, 
floor. Amber and green filters 
on the spotlights. 


color. The rustic 


with branches of fall leaves and 


displayed on the well unit. 
shavings, were 
used on the 


were placed 


—Top, by Mary Kay Kerwin, Haggarty's. . . 
by Anthony Golf, Milliron's— 


Below, 
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“Styles For 


In 2 
motion at The Broadway-Crenshaw, 


California Homes” pro- 
Display 
Director Ernest Nardini showed what could 
with a single Using co- 
a complete bedroom was 
shown in a window display with the bed- 
spread, drapes, vanity skirt, bench skirt and 
made from a_ single Waverly 


be done tabric. 


ordinating colors, 


lampshades 
pattern. 
Display Director Anthony Golff believes 
that 19th century painters, or at least thei 
works, definitely influence 
and he used that as a theme for 
iall fashion opening. The 
featured large, baroque frame 
famous 19th century — 
dark gray background. Nar- 
row jet black lacquer baffles reaching from 
the floor to the ceiling helped break the 
display into a small, individual 
groups and at the same time gave it an 
air of luxury. The readers, done in white 
followed the pattern set by 
the background and the props. For example, 
Elegance of Royal Blue’, 
Yourself in ‘These 


today’s fashions 
Milliron’s 
series of seven 
windows 
paintings by 
hung against a 


series ot 


on red moire, 


one read, “The 
and another, “Picture 
Lovely Coats and Suits” 
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NADI Assigns Space 
For Market Week 


\lost of the exhibit space on four floors 
the Hotel New Yorker has been assigned 
members of the National Association of 
splay Industries who will participate in 

Display Market Week to be held in 

w York City during December 5-10. John 

wman, managing director of the asso- 

ition, announces that the fifth floor is 

mpletely assigned, the sixth floor is 80 
per cent assigned, and all preferred space 
on both the seventh and eighth floors has 
been allocated. 

\ meeting of the NADI membership 1s 
scheduled for Saturday, December 4, at the 
New Yorker. A luncheon will precede this 
business meeting. 

Of especial interest is another meeting 
to be held in the Grand Ballroom of the 
hotel —on Wednesday, December 8 At 
this time a detailed report will be made on 
the progress of the association’s research 
program being conducted by the School of 
Retailing, New York university. 


Self-Merchandiser 
Display For DuPont 

\ colorful red, white, blue and yellow 
toothbrush display newly introduced for 
the plastics department, Products Division, 
FE. 1. DuPont de Nemours & Co., has the 


1 


elements of a sueccesstul counter self-mer- 
chandiser although it 1s the central unit of 
a striking window display for chain variety 
store use. 

Twenty - four DuPont toothbrushes are 
held on the center card, while smaller cards 
show brushes for teen-agers and children. 
The display is a product of Einson-Freeman 
Company, Ine., Long Island City, N. Y. 


Nat Siegel Introducing 
Children's Mannequin Line 
Nat Siegel, Inc., 39 West 37th street, New 
York City, will introduce during December 
Market Week a complete new line of chil- 
dren’s papier mache mannequins. Designed 
by Mayorga, creator of the ‘“Nymphette” 
mannequin, this line is exclusive with Siegel. 
lhe figures, both boys and. girls, range 
om toddlers up to 16 vears. <All are de 
signed in realistic action poses. 


Les Barofsky Wins 
Golf Tournament 


the annual golf tournament of — the 
igo Display Club, held at the Acacia 
Country Club, Les Barofsky of Morris B. 


Sachs and Fred Kuehn, F. A. Kuehn & Co., 
tor first honors. In the play-off at 
O'Shanter Country Club the impressive 

awarded by the club was won by 
| isky. This is the second time he has won 


event. The trophy becomes the per 
it possession of a three-time winner 


PADI Heads Discuss 
Future Plans 


executive committee of the Philadel- 
\ssociated Display Industries met 
ber 7 to discuss the recent Market 
held in the city, and to talk over the 
rability of holding a similar affair next 
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GARRISON-WAGNER HAS THE LARGEST STOCK OF 
CHRISTMAS DISPLAY DECORATIONS IN AMERICA 





Delivery in time for Christmas Displays on 


Holly Wreaths — Lycopodium Wreaths 
Holly and Lycopodium Garlands 
Base Metal Balls — Snowflakes — Stars — Novelties 
Tinsel Garlands — Ribbon Tinsel 
Cellophane Bells — Balls — Diamonds — Roping — Bows 





Display Bags — Ribbons — Curtains 
Foil Roping — Foil Fringe Foil Curtains 
Rayon — Cotton — Nylon Roping 
Ornamental Glass Balls — Angel Hair 
Case Papers — Floor Papers — Fabrics 


Seamless Paper Backgrounds of all kinds 
Christmas Gift Wrapping Supplies 


Package Decoratives — Ribbons — Papers 


All Items In Stock 


FREE! 96 Page Catalog of Christmas Displays 
Write for Catalog No. 214 


GARRISON -WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
CHICAGO SHOWROOM — 20 EAST CONGRESS 


AMERICA'S MOST COMPLETE LINE OF DISPLAY MATERIALS 
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@ Turn street traflie into store traflee. Cateh the eye of 





the window shopper and sidewalk trafhie becomes buy- 
ing traflie. 

For attention-getting display ideas, see the Sherman 
Display Guide. There, in full and brilliant color, you'll 
find the holiday valances, panomural and photomural 
shown here... as well as many, many more of the sea- 
son’s smartest, most distinctive pietortals, Each illustra- 
tion a real inspiration! 

And that’s not all. The Guide shaws three-dimension- 
al cut-outs, a first-class selection of decorative papers, 
a wide variety of structural background materials, and 


miscellaneous display accessories in addition. 





Send for your free Fall-Winter color edition of the a te 
Display Guide today. Double-check the buy-appeal of Ak ' 
the entire Sherman line by going over the items page TRS P-732 30” x 40” | 
. f4/ ) 
by page. Your display dealer will be glad to show you 
the merchandise itself. » . 
Pad 


x 2 Y 
INN 
x 
-_ ’ 
ve 
vas 


* ° PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
Los Angeles New York Chicago 


P. .. For the quickest way to new backgrounds. use Sherman “curve” materials. 
Extra strength and beauty. Extra speed in installation. 


| 
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New Window Display Units 
Available To "Jockey" Dealers 

A complete line of seven new store «nd 
window display units, designed and fs 
structed to exceed any merchandising <is- 
play effort attempted in the industry, js 
now available to all dealers in “Jockey” 
underwear, manufactured by Coopers, | 
of Kenosha, Wis. 

The new line is ultra-modern in styling 
and presents functional units that will aid in 
the sale and display of “Jockey” underwear 
Dean Bacon, advertising manager and Jack 
Wyss, assistant advertising manager, co- 
operated in producing the new units. The 
new display creations are to play a major 
part in spearheading “Jockey” merchandis- 
ing plans for 1949, scheduled to be the most 
extensive in the history of the company. 

Backing up an age-old contention at 
Coopers, Bacon firmly believes that few 
factors are more important in moving 
merchandise than practical display units 
which possess high eye-appeal combined with 
flexibility of arrangement and use. The new 
“Jockey” units are suitable for all types of 
dealers, large and small. 

The seven units range from a small plastic 
single-package displayer to an imposing 
de luxe wood floor dispenser faultlessly 
constructed of oak in the popular limed 
finish trimmed in gray. The latter greatly 
resembles an expensive modern console 
which might be found in the most attractive 
living room. 

Unusual in design and practicability ts 
the vertical-type wood platform displayer, a 
permanent and eye-arresting display for 


window, ledge, or shadow-box. Another is 
the sturdily built wood counter dispenser in 
attractive gray-blond — finish. Removable 


divider rods and compartments make it pos- 
sible to display the narrow or wider pack- 
ages. 

Dealers will also welcome the new plastu 
trays for shelf-stocking and _ displaying 
“Jockey” underwear. Available in two sizes, 
the trays have drawer-type pull, and a 
sliding friction “follow-block” that keeps 


packages erect and in place. 
Joyce Heads Display 
For Weatherwax 

E. Ted Joyce, formerly in charge of dis- 
play for M. Levy Company, Shreveport, and 
more recently with Streets, of Tulsa, and 
Spines Clothing Company, Wichita, has 
taken over the display director's post at 
Weatherwax, Sioux City, Iowa. 


Philadelphia Store 
Names Floyd 

Charles J. Floyd has been named display 
manager by Lousol’s, Philadelphia. Formerl) 
with Bonwit Teller and Mawson de Many, 
Forbes, of the same city, Floyd replaces 
Jean Madden; the latter has announced no 
plans for the future. 


Lerner Represents 
Bonafide Display 

B. G. Lerner has been appointed sales 
representative for the Southern territot by 
Bonafide Display & Decorative Company, 
New York City. 
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oseph Whitney Wins Prize 
» Tennis Week Contest 
Joseph B. Whitney, display and advertis- 
« manager for the VanDervoort Hard- 
ire Company, Lansing, Mich., won first 
ice in the window display contest which 
tured the recent observance of National 
nnis Week. Whitney was awarded a $50 
vings Bond by The Sporting Goods 
ealer, which sponsored the observance. He 
s the winner of first prize in the news- 
ner advertising competition in connection 
th Tennis Week last year. 
Second place in the display contest was 
n by George H. Wagner, J. L. Brandeis 
Co.. Omaha; he received a $25 Bond. 
Third was won by Jack A. Hybarger, Leon- 
ard’s, Fort Worth; fourth by Charles F. 
Edwards, Ott’s, Santa Barbara, Calif., and 
fiith by Leonard Markham, Maison Blanche, 
New Orleans. Each received $10 in Savings 
Stamps. 
\ special award for the best small stor: 
window display entry was won by Lee Knell 
f the Oscar Carlson Sporting Goods Com- 


pany, Provo, Utah. He received a $25 Bond 





Hampden Increases 


Sales Staff 

The Hampden Glazed Paper & Card 
Company, Holyoke, Mass., announces the 
appointment of J. Donald Jenkins as sales 
representative for the State of New York. 
For the past three years Jenkins was asso- 
ciated with the specialty papers division of 
Bulkley, Dunton & Co., New York City. 
During the war he saw service as a bom- 
bardier with the Eighth Air Force in 
| rope. 

Ralph C. Burges recently left Hampden’s 
headquarters for Columbus, Ohio, where he 
will open an office and cover the mid-West 

the firm. He is succeeded as produe 
tion manager by Frank N. Fowlet 


Mannequins Have Share 
In Beauty Pageant 
Bal Morall mannequins participated 
the “Miss America” beauty contest held a 
hort time ago at Atlantic City. Louise 
Walsh, “Miss Memphis of 1948”, requested 
ee of the figures upon which to display 
wns which she designed and executed 
rself. “Miss Memphis” succeeded in gain- 
a $1,000 scholarship for her creative 
ibility in fashion design after the judges 


d viewed her creations. 





Brochure Describes 
Power Tool 
\ new brochure on a 12 by 4-1nch thick- 
ss planer has just been produced for 
ice-Crane Company. It describes and 
istrates in detail the features of this 
ver tool. A copy will be sent on request 
Boice-Crane Company, 896 Central ave- 
e, Toledo 6. 





Crown Mark To Distribute 


Coro-Crown" Corrugated 


(he Crown Mark Paper Corporation, 155 
st 44th street, New York City, has been 








med exclusive distributor for “Coro- | 


wn” corrugated display paper It is 
lable in ten colors. 
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Onder Now Jor CHRISTMAS 


OE Lac Q = Materials to enhance freedom of 
expression when developing Yuletide 


motifs. 


CHRISTMAS BALLS 
AND TREE TOPS 


displaying a host of brilliant hues which are as 
versatile as you make them. Trees, show cases, 
columns, doorways, windows, props, and balusters 
evoke attention from the most unobserving. 


RED PINK 

GOLD ORCHID 
SILVER CERISE 
ROYAL BLUE TURQUOISE 
EMERALD GREEN CHARTREUSE 


274" — $10.50 gross 276" — $17.50 gross 
254"°"— 13.50 gross 3%" — 21.50 gross 


Tree Tops — Same colors 


9" — $3.95 dozen 11" — $6.95 dozen 


EXCLUSIVE Pattern — in two-tone tinsel pastel ribbon will individualize wherever utilized. 


No. 3 — 50-yard bolt ....... ...$1.75 
CHARTREUSE/SILVER GREEN/SILVER PINK/SILVER 
ORCHID/SILVER RED/SILVER LIGHT BLUE/SILVER 


ROYAL BLUE/SILVER 


SATIN RIBBONS — ALL COLORS — 50-YARD BOLTS 
No. 2 — 36" $1.25 No. 9 — 1%" $3.00 
No. 2 —~ 56" 1.40 No. 40 — 234" 4.50 
No. 5 — 7%" 1.85 No. 120 — 4%" 6.95 
No. 40 — 234" 20-yd. bolt. Red only $1.85 


LAME’ RIBBON — SILVER AND GOLD, BOUND EDGE — 50-YD. BOLTS 
No. 2 —- 38" $1.75 No. 3 —5@" $1.95 No. 5 — 7g" $2.59 


Ombre — Novelty Ribbons for all occasions in stock — Samples on request. 


Harmonize by contrasting or matching your metallic foil paper, 
ribbon, Christmas balls and tree tops. 


26"' wide PINK ROYAL BLUE 
TURQUOISE COPPER 

25-ft. rolls — $1.50 CHARTREUSE GOLD 
LIGHT GREEN RED 

100-ft. rolls — $5.50 LIGHT BLUE SILVER 

EMERALD GREEN CERISE 
Ream rolls — Prices on request 
FOIL COVERED TUBES — 11%" x 7 ft. 
$6.60 per dozen 


All pastel and two-tone pastel colors. 
Special combinations on request. 


ADVERTISING DISPLAYS 


AND 


Wf’ DECORATIONS 


1383 W. NINTH STREET CLEVELAND 13, OHIO 
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Attention Display 
Manufacturers ! 








PLYWOOD 


for immediate delivery! 


FIR MAHOGANY 
WALNUT GUM 

MAPLE OAK 

BIRCH DECO-PLY 
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and fancy woods! 


All sizes and thicknesses. 


Modern, attractive. these 
Aetna Plywoods are ideal 
for display work — can be 
curved or bent as desired. 
For complete details, mail 
the coupon today. 
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@ | Among our satisfied cus- 

tomers: 

© | e Max Sabaroff & Co., 

* Detroit, Mich. 

e W. L. Stensgaard & As- 

bd sociates, Chicago, Ill. 

e | @ Adams & Westlake Co., 
Elkhart, Ind. 

* 

€ 

° 

+ 

* 

* 

e 

* 

c 

| 

, 

x 

' 

s 

' 

8 

' 

' 

' 

' 

i 

| 

a 

' 

t 

4 

| 

a 











AETNA PLYWOOD 
& VENEER COMPANY 


1741 Elston Ave., Chicago 22, Ill. 
Phone ARmitage 6-7100 
Teletype: CG 305 


FREE! Latest Teleply Ticker Price List. 
Mail coupon today. 





AETNA PLYWOOD & VENEER CO. 

1741 Elston Ave., Chicago 22, III. 

Please send free, latest copy of Teleply 
Ticker Price List giving inventory of veneer 
and plywood you have on hand. We are 
particularly interested in the following ma- 
terials: 


Name 


Address 


Jame ee ee ee ee eo ee oe ee ee ee 


' 

' ; 

a City State 
+ 

’ 





_To Meet January 12 


‘the National Retail Dry Goods Association 
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NRDGA Display Group point, Inc., at a distributor sales promotion 
managers’ conference in Chicago. Attended 
by 60 sales promotion managers, the co 
ference was the first of its kind ever con- 
ducted by Hotpoint. The five-day sessii 
were designed to coordinate factory promo- 
tional materials with distributor and dealer 
needs, define the exact functions of the 
sales promotion manager, and assure sus- 
tained dealer profit through long-term mer- 
chandising planning at the point-of-sale. 


The Visual Merchandising Division ot 


will meet at the Hotel Pennsylvania, New 
York City, the morning of January 12, 
during the NRDGA’s annual convention. 
W. Arthur Gray, Lansburgh & Brother, 
Washington, is head of the display division. 


Hotpoint Sales Meeting The entire marketing department partici- 
Stresses Display pated in presentations to show a behind the 
The retailer who has a planned and con- scenes view of the creation and develop- 


sistent merchandising program making full ment of promotional materials as they flow 
use of displays, demonstrations, promotions from the drawing board through the dis- 
and advertising to build and develop his tributor down to the retailer at the point- 
prospect list is the dealer who will enjoy © of-sale. 

good business six months from now. AI- Discussing the objectives of the confer- 
though the retailer is still short of certain ence, Edward R. Taylor, merchandising 
appliances high on the consumer’s list of manager, said that “promotional barrages 
needs, the critical turning point has arrived can no longer be considered effective where 


when he must evaluate his merchandising quantity is the only consideration. Our 
techniques 1f he is to survive the rapidly objective is to design each promotional piece 
increasing tempo of competition. to fill a specific dealer need, just as our 12 

This statement was made by Leonard ( products are continually revised and im- 
Truesdell, vice-president of marketing, Hot proved to satisty specific consumer needs. 


TRADE PERSONALITIES no. 6s__ by Tony, Brinker 
HH | 
| 
| 
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A, NATIVE NEW YORKER, He Joweod 
DAZIAN'S INC. IN 1929 AS EXECUTIVE 
VICE - PRESIDENT AND GENERAL 
MANAGER, HE BECAME PRESIDENT 
IN 1946. HIS INFLUENCE HAS HAD 
mucH TO DO WITH THE APPLICATION 
OF “THEATRE TECHNIQUE IN THE 
FIELD OF DISPLAY. MAKES SEVERAL 
TRIPS AYEAR WHICH TAKE HIM 
TO MANY POINTS BETWEEN MASS- 
ACHUSETTS AND CALIFORNIA. 
HE HAS TAKEN AN ACTIVE PERSONAL 
INTEREST IN THE AFFAIRS OF LOCAL 
DISPLAY GROUPS THROUGHOUT THE 
COUNTRY WITH THE RESULT THAT 
MANY HUNDREDS OF DISPLAY 
DIRECTORS KNOW HIM AS GEORGE 
AND LOOK UPON W/M AS A CLOSE 
FRIEND AND ADVISOR. 





PRESIDENT, 
DAZIAN'S INC e “ 
NEW _— Cc aie A His present “CENTERS OF ATTRACTION“ARE 


HIS 11 MONTHS OLD SON ANDO HIS CHARMING 
WIFE. GEORGE IS CONSTANTLY BUSY IN Civic 
AND CHARITABLE AFFAIRS. HE IS VERY Active 
IN THE WORK OF THE NATIONAL CONFERENCE 
OF CHRISTIANS AND JEWS AND RECENTLY 
RECEIVED A SCOUT “OSCAR” FOR HIS EFFORTS 
FOR THE BOY SCOUTS OF AMERICA. HEIS A 
SURVIVOR, WITH EDDIE RICKENBACKER , OF 
THE FAMED ATLANTA AIR CRASH IN 1941, 

HE ANDO EDDIE HAVE SINCE BECOME CLOSE 
PERSONAL FRIENDS, 
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Our merchandising program is based on the 


that the strongest factory-distributor- 

chain will dominate the industry in 
ong-range market ahead. The dis- 
ir sales promotion manager is_ the 
ng house for promotional aids in that 

only through his complete under- 
standing of our program can the full impact 
t at the dealer level. The distributor 
promotion manager is the spark plug 
merchandising programs.” 

H Doss, sales planning manager, out- 
ined the functions of the distributor sales 
promotion manager as ordering and con- 
trolling promotional and training materials ; 
working closely with the sales manager in 
setting up activities to utilize these ma- 


terials; organizing meetings, promotions 
ind campaigns; maintaining dealer mailing 
ists: writing dealer letters and bulletins; 
somoting the dealer’s use of identification, 
display and direct mail; assisting in serving 
key accounts and _ utilities; supplying in- 
formation to architects and builders; and 
rving as the distributor's information 


nureau 


Time's Display Tie-In 
Lauded By Stores 
Fifty-two department stores from coast 
ast featured Time magazine's back-to- 


quiz promotion, “Time for School 
College),” it is reported. 
The promotion was built around Time’s 


Man ot the Year” selections since 1927, 
nd included material for window and _ in- 
rior displays, tie-in newspaper advertising 


ind radio shows. Posters for window dis- 
plays showed “Man ot the Year” Time 
vers (21 posters in all), together with a 


lue to each celebrity's identity and the year 
t his selection. Answers were provided on 
iniatures of the posters, designed for 
unting at an interior location. 

Said Display Director R. Howard Backet 
St. Louts’ Stix, Baer & Fuller: “With 
idience participation devices and world 
ory at a top interest peak, this window 
in be placed in the group of the most 
tim ely we have ever had for Stix’s.” An- 
ther typical comment came from C. S. 
\ichols, display manager of W. G. Swartz 
mpany, Norfolk: “We = received many 
nthusiastic compliments from the public as 
our own personnel on this window.” 


Atkins Display Committee 
Confers In New York 


Members of the planning committee for 
play group from stores in the Fred- 
\tkins organization met in New York 
in. October to make preliminary 
ments for the meeting to be held in 
e city in December. Full details of 
eting, which will take place during 


‘he National Association of Display Indus- 
Display Market Week, will be an- 
| later 








Jon’t forget — send in your news 
ms about all happenings in the dis- 
Pay field: births, deaths, marriages, 
inges of position, anything pertain- 
to display or displaymen any- 
ere. 
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SNOW TONE 


Christmas Papers 
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DESIGN BY LOUIS GEHRING 


Snowtone No. D2-907 in combination with sparkling 
tn] tw] 
white Snowtone Blocks for use in Ski Shops and all Christmas pro- 
motions. 


@ LET SNOWTONE BRING OUT THE TRUE YULE- 
TIDE SPIRIT IN YOUR HOLIDAY DISPLAYS. 


@ Ask your jobber to show you the complete Snowtone line, 


including those numbers featured in our Fall and Fur sample book, 
or write us for free samples. 


TIMBERTONE DECORATIVE CoO., INC. 


324 LAFAYETTE STREET NEW YORK 12, N. Y. 




















For 
EYE 
APPEAL... 


Ballou’s 


CRYSTAL BEADS 


for outdoor displays 


GOLD BRONZE POWDERS 


all shades and grades for any purpose. 


GLASS TINSELS 
Silver, Gold, Red, Blue, Green, Black 


METALLIC INKS 
Gold and silver for 
offset printing. 

ALUMINUM POWDERS 

AND PASTES 


lettering, screen processing and decor- 
ative purposes. 


DIAMOND DUST 


obtainable in seven finenesses. 


and 


letterpress 


Write for Samples 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 

















CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 












SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 
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ART IN DISPLAY 
AT HARROD'S 


[Continued from page 31] 


arranged to commemorate the discovery of 


America, one showed a scene in Buenos 
Aires in the early days, with the old washer 
laundering the clothes in the Rio 
Plata according to the fashion of that early 


To achieve the effect the setting was 


woman 


eTa. 


painted on a curving backgrounl curtain 
giving a sense of vast perspective, while 
mannequins in characteristic costume and 


poses in the foreground completed the scene 
the feeling of three 
the overall picture. 


to give dimensions to 


On the occasion of Argentina’s Flag Day, 


June 30, a commemorative window carried 
out the blue and white of the Argentine 
flag. Three horses, two in blue with a 
third of white in the center, galloped through 
a profusion of pale blue tulle and white 


Behind the horses fluttered the 
Argentine emblem. 
Hector 


spun glass. 


Basaldua, scene designer for the 


—Two other types of Harrod’s display 
represented by these photographs— 


Teatro Colon, at times does settings for a 
display at Harrod’s. In one not long ago, 
arranged to furs, used 
furs applied to the background, relying on 
the varying texture of the pelts to create 
a pattern of design. 

Harrod’s was founded 30 years ago and 
today occupies a part of five different build- 


promote Basaldua 


ings, including seven floors. The display 
offices and shop are located on the fifth 
floc t 


Harrod’s has nine windows along Florida 
and about 49 others facing along San Martin 
and the two side streets. In arranging dis 
plays for these windows as well as for dis- 
play throughout the store the display de- 
partment under the direction of Henrique 
Liberaro works very closely with the adver- 
tising department of which Oliver Blackler 
is the director. At the present time, Warren 
Ream, formerly of Lord & Taylor’s of New 
York City, is serving as display consultant 
for Harrod’s. 

The display 
being set up in two divisions, one for han- 
dling the temporary work for regular dis 
play purposes while the second division is 
for building the permanent fixtures for the 


workshop is very complete, 
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re. The department has its own carpenter 
») with craftsmen capable of turning out 
eautiful job even to veneering. 


ne separate section is a workshop for 


nnequins, where mannequins can be made 
| where they are sent for repairs when 
ecessary. 

One of the big display problems at 
Harrod’s has been that of lighting, but just 
recently the store received new light fixtures 
for display, including new spots, and that 
problem is being solved. 

\side from these special art displays, 
Harrod’s has a fine showing in the regular 
displays of merchandise. Example after 
example would serve to illustrate the high 
quality of Harrod’s display settings. 

Among the most outstanding was a setting 
for bright colored coats with the coats 
being worm by headless forms suspended 
over a profusion of growing plants. The 
background for this set was in gray, and a 
colonial style gate and lamp fashioned of 
black iron completed the design. 

As an effective background for fashions in 
navy and white, sketches of buildings were 
drawn on mirrors in deep gray, with the 
mirrors hung against paler gray walls. Spun 
glass surrounded the checker board block 
pattern on the floor. 

For still another beautiful display there 
was featured a satin evening dress in gold 
and soft oyster white against a black and 
gold mirrored screen. The chair over which 
the natural mink cape was tossed repeated 
the gold and white, while accessories and 
perfume were in crystal as well as in the 
shades of gold and white. The background 
for the whole was in a sandy beige. 

Blouses in many colored prints were hung 
from a tree limb against a pale blue back- 
ground. The colors of rich strong re1, 
green, purple, and gold banded a satin 
skirt the mannequin was wearing. Spun 
glass hung from the bough and_ flowers 
caught the ribbons suspending the blouses, 
while birds flew down the back wall, toward 
an urn with a leafing shrub. 

For a series called the “Salon of Spring” 
which was featuring street dresses in 
pastels, the floor was covered with silver foil. 
The pale blue background was_ threaded 
with silver, and the frame was in a deeper 
blue and white. Swags of angel hair made 
draping at the top of the window, as well 
as a mound at the bottom of the frame. 

To inspire prospective vacationists, Har- 
rod’s turned the entire block of windows 
along Florida into a continuous scene show- 
ing the reservation lounge, the interior of 
an airplane, and a plane in flight—and of 
course the runways and baggage truck were 
piled with the proper luggage and _ all 
mannequins in the scene were wearing 
travel apparel. 

Country knitwear was shown in a rural 
scene, using a plaster horse head looking 
ut trom a stall of rough boards painted 

1. Further in the same series was a 
scene at the “estancia”’, or ranch, done in 
a natural setting of fence and windmill. 
lassic garden setting was used to pro- 
black iron furniture, using a window 
of translucent white backed by a soft 
nd natural bamboo. 

order effectively to show posters for 
ve sales promotion, the display depart- 

arranged the posters decoratively 
| a column to simulate a Paris street 
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A S-P-R-E-A-D of Electrical Outlets 


FOR DISPLAYS ...WINDOWS...SHOWCASES...KITCHENS 


REVOLUTIONARY ... A cut-on-the-job product, providing outlets 
every 6'' or 18" 


EASY TO INSTALL... No soldered or screwed electrical connections 
..- Can be mounted flush or on any surface 


SAFE AND STRONG ... Life-time receptacles never need replacing 


TAMPER-PROOF ... Capping locked on... Never any need to remove 
it after installation 


HUNDREDS OF USES in stores, shops, offices 


Listed by Underwriters’ Laboratories, Inc. 


ELECTAIS EBAOOUCTS 


| 
| 
| 
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National Electri¢ Products Corporation 
1310 Chamber of Commerce Building 
Pittsburgh 19, Pa. 


NMa/ 
coupon today 
for complete 
information on 
this revolution- 
ary wiring as- 
sembly. 


[] Please send me your catalog on the NEW 
NE PLUG-IN STRIP. 


|_| Also installation information. 


NAME 





ADDRESS = 
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BONWIT 
TELLER |} 


Philadelphia 
chooses... 


PARIS INSPIRED 


veal MONI 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


...the manikins 
of fashion 
Significance 





exciusive distributors... 


VAVTHONS DISPLAY PIX. CO. 






DISPLAY WORLD 





909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIS 




















‘Balanced Drive" is a description of the 
combined accuracy, speed, and ease of 
operation you get in Hansen Tackers. For 
display work of all kinds they can't be 


matched. A few of their uses are listed 
at right. Study them. 


There are 36 models of Hansen Tackers, 
80 styles of Hansen Staples. Choose the 
one that fits your own needs. Let Han- 
sen give you better displays. 





e Erecting counter and window displays 


e Securing posters to supporting strings 


e Attaching articles direct to display 
boards 


@ Tacking up indoor and outdoor placards 
e Fastening easels to the backs of cutouts 
® Making floral blankets, bunting, etc. 


® Sealing transparent 
bags and containers 


e Stringing hardware to 


display cards ASK FOR 
FOLDER 












jay A.L.HANSEN MFG. CO. 





9041 RAVENSWOOD AVE.,CHICAGO 40 ILL. 
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scene, the riotous colors of the montage ot 
posters contrasting with the gray-green o 
the top and the paving squares. The mar 
nequin wore a suit of white silk gabardi: 
with navy trim. 

Harrod’s uses art for display, and thei 
displays are art, which is in keeping both 
with the atmosphere of the store itself and 
with the gallery-like appearance of the 
shops along Avenida Florida. . Perhaps no 
place else in the world does a_ shopping 
street have such a succession of exquisite 
shop settings as does Avenida Florida in 
Buenos Aires, with the settings at Harrod’s 
among the best. 





THE CALIFORNIA SHOP 
[Continued from page 52] 


difficult to secure these in their own com- 
munities. 

We have received requests for material 
not only from stores throughout the United 
States, but also from stores in Australia, 
South Africa, New Zealand, Sweden and 
many other countries. 

The one fact made clear by my trip was 
that display personnel must be made aware 


of the reasons tor the magic of the Cali- 


fornia way of life—our colorful history 
including the early Spanish settlers, the 
missions, the pioneers in their covered 
wagons, the gold rush of °48, the colorful 
writers of that period, the phenomenal 
growth of industry in California, the movie 
studios, our climate, and scenic attractions 
including our beaches, mountains, lakes, 


| deserts, ad infinitum. All of the above may 


be used to advantage to dramatize Cali- 
fornia fashions. Combining the magic of 


| our way of life in displays with clothes from 


California makes the customer truly aware 
that “Something wonderful happens when 
you wear clothes from California”. 





Norbert Austen 
In Europe 

Norbert H. Austen, head of Austen Dis- 
play, New York City, is en route back to 
the United States after a European trip 
which included Finland, Sweden, Denmark, 
Holland, Belgium, France, Switzerland and 
England. 





McMahon Resigns Post 
With Carson's 


John McMahon ‘has resigned his position 
as manager of interior display at Carson 
Pirie Scott & Co., Chicago, in order to move 
to New York City. His future plans have 
not been announced. 

McMahon's duties at Carson's have been 
taken over by Robert Victorine, who was 
formerly in charge of the men’s store dis- 
play. Richard Minto, of the store’s display 
staff, is now window display managet 
Clement Bradley is display director for the 


store. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Book Explains Principles 
Of Exhibit Display 
ific advantages and pitfalls of the 
t method are made clear to the poten- 
r in the latest “how-to-do-it” manual 
ed by the National Publicity Council 
lealth and Welfare Services. 
32-page booklet offers valuable ad- 


\ to the non-professional exhibitor in | 


fields as well, since it is aimed at 
time, money and waste motion for 
who consider using store windows, 
waiting or meeting rooms as _ part 

ir information programs. 
“Face the facts first,” exhibitors are urged, 
ind they are cautioned to add the debit 
redit columns before deciding whether 
ey ahead with plans. If they go ahead, 
isers are offered an analysis of such dis- 


] 
ind 


play techniques as the use of photographs, 
ive demonstrations, objects, audience par- 
icipation devices, etc. Basic principles are 
stressed, including clarity, simplicity, use of 
strong lines, bright colors and an attention- 
vetting admonition: “Most exhibits suffer 
rom an overdose of elements —too many 


figures, too many facts, too many colors, too | 


much copy.” 


The manual, written by Janet Lane and 
Beatrice K. Tolleris, includes 12. illustra- 
tions of successful exhibits sponsored by 

ind welfare agencies “Planning 


Ixhibit” is sold at $1 per copy by the 

a non-profit membership corpora- 

ich serves health, welfare and civic 
igencies in the U. S. and Canada. Its head 
uarters are at 130 East 22nd street, New 


10 


Franklin Simon & Co. 
Appoints Two 


new Atlanta store of Franklin Simon 
* Co., New York City, will be opened early 
November with Lestel W. Burton as 

y director according to Winston Jones, 
eads display tor the New York firm. 

was formerly in a similar position 


ith the Fashion, Shreveport. The assistant 

Robert Smith, also comes from 

ireveport, where he was in charge of dis- 

play tor Goldring’s. 

Burton is at present in New York, being 

neted on the new post. Smith will join 
\tlanta on November 1. 


Denver Dry Goods 
To Display Roses 
annual Rose Show will be held this 
ir October 18-19 in Denver, with the 
r Dry Goods Company devoting a 
t 10,000 square feet to the exhibit of 


nds of blossoms. Displays will have 


such as “Roses in a Woman’s Life”, 
Calendar of Roses”, and “Fairy Tale 











We invite DISPLAY WORLD 
ders to make frequent use of the 
Service Bureau for information on 
urces for all types of display ma- 

il and equipment from air brushes 
ebras (stuffed), or for general 
ultation on display problems. No 

se 1s made for this service, of 
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You've seen them at 
the Fashion Fair, 
the Lingerie Shows, 










in Fifth Avenue stores and 
in smart display windows that 


attract attention everywhere. 


All created by Manhattan Mannequins, Inc. 


FASHION FAIR MANNEQUINS 
MULTI-QUINS 
KIDDI-QUINS 
REGULAR WOMEN'S FIGURES 
REGULAR CHILDREN'S MANNEQUINS 


MANHATTAN MANNEQUINS ic 


119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 





Write for descriptive literature or further information. 











NOVEL IDEAS FOR NOEL DISPLAYS! 


Smart Creations at Economy Prices 


If you are a display manager and want an idea 
that is different and beautiful we have many 
enchanting Christmas displays to brighten your 
interior or exterior with Yuletime Cheer! 





For Dramatic Displays DISPLAY MANUFACTURERS MART, inc 
Visit Our Showroom. Cusrything for Display 


34 WEST 35th STREET NEW YORK 1, N. Y. 
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NEW LOWER PRICES! 






BY NEDSCO 


More efficient manufacturing methods 
have helped us reduce unit costs. We're 
passing these mighty big savings along 
to you! 


<>f 1% 

> A aa 

| . ” WA 
H | Sy \ \ 
SNA Peron 


A.C. SET 


(ILLUSTRATED) 


Outfit includes 20 clear glass 
_lights with enclosed Freed 
transformer and add-on con- 
nector for attaching extra 
sets. Wired in parallel. No 
searching for burned-out 
bulbs. Each set 25 feet long. 





| ee pe ray 
: asa Lat eta 


D.C. SET 


(NOT ILLUSTRATED) 
Outfit includes 20 clear glass 














Christmas colors extra. lights. Wired in series. 


Lamp life 3000 hours. Each 


Extra sets of parallel, 20 lights for A.C. — set is 25 feet long. 


PE Ne icici Sie eerste iss $3.50 
Extra lamps — package of 10 ........ . $1.00 


YOUR ORDER RUSHED BY RETURN MAIL! 


RESERVE YOUR COPY OF OUR NEW 
i 4dJadme SPRING 1949 DISPLAY CATALOG 
bie) 5 PROM AND new materials. Contains photographs and actual swatches of 





Our big new Spring Catalog is jam-packed with new ideas — 

Ly Vata le) lebate). dynamic materials to make your windows, counters, and de- 

MANAGERS partmental set-ups more productive. Specify if you wish a copy 

of our free swatch book of spring and summer papers. Write 
Department OD. 


ONE OF AMERICA'S LARGEST DECORATORS’ 


Hew E* 


122-124 








SUPPLY HOUSES 


send. DECORATORS SUPPLY CO. 


Pmocetssive 


A) 


MASS., Liberty 2-8283 Euroa 


fo! 
g SEE NOVEMBER ISSUE 












KINGSTON STREET, BOSTON 11, 
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—Arnold Abrams, with the help of trick photo 
graphy, is seen lighting his own cigar. Abrams 
is one of display's best known personalities 
having been in the sales end of the busines 
for more years than he cares to remember— 


L. A. Darling Appoints 


Four Distributors 

The L. A. Darling Company, Bronsor 
Mich., has appointed four new distributors 
for the firm’s products. They are: Fren 
Zee Store Equipment & Fixture Company 
New Haven, Conn.; Cappy & Co., Inc 
Pittsburgh; Fix-Play Company, Birming 
ham, and E. B. “Jack” Castle, Oklahoma 
City. 


_ Inflated a Offered 


For Display Use 

Doughboy Industries, Inc., New Richmond 
Wis., is suggesting the use of “Inflated Giant 
Playmates” for display purposes during th 
holidays. Such characters as Santa Claus 
a rabbit, an owl, a whale, and a clown are 


available. Each of the figures is 4 feet in 
| height and 4 feet in circumference when in 


flated. 





| Bloomstrand Heads Display 
| For Montana Store 


Robert H. Bloomstrand has been appointed 
display director for the Hart-Albin Com 
pany, Billings, Mont., the largest depart 
ment store in the state. He has been wit) 


| the firm for the past five years, serving 4 
| first assistant until the resignation ot Go! 
| don Snyder a short time ago. 


—_ 








— 





Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


———_ 
= — 
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WALL Tbe 








BOARD 
AT NEW LOW PRICES 


Diameters of Tubes 
Lengths a a 4" 6" 8" 10" 12" 14" 16%" 22" 


3 ft.. .$.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft... 30 50 .65 .90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft... 40 .65 .85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
9 ft... 55 .90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 





Full tubes come the following standard lengths only. For orders less than 
$5.00 there is a Handling Charge of 75c. A Discount of 10% on pur- 


chase of one dozen or more tubes of same diameter and length. 
Tubes cut in half lengthwise; 2"° to 6", 35¢ ea. — 8" to 16%", 50c ea. 
All Prices F. O. B. Cleveland 


“COMPLETE STOCK FOR IMMEDIATE DELIVERY” 





trick photo 
ar. Abrams; 
personalities, 
the business 


“=| MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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This Sanneeen ART 


































Richmond for 
eyo Window Displays Home Study Course 
a hy . 
during Counter Displays helps you get ahead 
inta Claus 
aa Presentations song 
clown are ; iere are five books giving practical material for the display craf ftsman 
s 4 feet in Prati 5 VOLUMES = — to — prove a bee gg ar - handle a wider scope of wor k. 
r 1ese_ books ike up thoroughly the best-paying types of commercia 
e when in urais 1278 PAGES art work, show what sells, and how it is produced. They enable you 
HUNDREDS to brush up on fundamentals and special points of technique—they 
OF te: ach you fe gh ao aye ” of doing representative drawing, fashion figure 
3 u lrawin nds o lettering, rendering of commercial subjects of 
‘ Giant Prints ILLUSTRATIONS many freee; practical design—just the type of material you need to 
do a BIG job of attention- AND handle the most popular forms of advertising and commerci ial illus- 
getting. They’re made EXAMPLES trations, displays, layouts, etc. 
anne from ANY copy to ANY McGraw-Hill Commercial Art Library 
bate size you require, And ; 
Ibin Com they‘re not costly. HESE books save the reader’s time with practice forms; renderings in many mediums; 
st depart brief, punchy text that gives essential etc. — than 1,300 illustrations in all—form 
“4 i a. instructions in usable form. In addition many a feature alone worth the price of the 
been with FREE For your asking liueteations ard examples give the artist Library. You get this, plus complete, step 
serving as the colorful, idea-packed visual instruction, inspiration, and models of by-step instructions, written by specialists— 
§ Gor R.C.S. Giant Print Book. many types of work. Old-fashioned, standard, _ the material you need to carry on a 
no ( Pe Safin 1 
ie and modern_ letters, alphabets, and scripts; definite improvement plan and make more 
ae _— copy of this in- advertising illustrations; posters; show-cards; money. 
teresting book NOW! book and printing designs; fashion drawings; 

















———— s~sees===="ON-APPROVAL EXAMINATION COUPON ------- — 
WRITE TODAY! + McGraw-Hill Book Co., Inc., 330 West 42nd Street, N. Y. 18 : 

‘ ‘ 

r news r RQ a oa # Send me the McGraw-Hill Commercial Art Library, 5 volumes, for 10 $ 
in the s days* examination on approval. In 10 days I will send $4.75, plus a few +s 
i § cents postage, and $4.00 monthly until $24.75 is paid, or return books post- § 

iages, § paid. (Postage paid on orders accompanied by remittance of first installment.) ! 
4 10-Day Trial :: 
yertain- ¢ Name : 
' ce § Address . P - 
yw here, No Obligation $ City Zone State : 
‘ - a 

— ‘ Position : ‘ 
a * Company DW-10-48 $ 
‘ ‘. 




















in Tri-Allied's 
Ist Annual Display Contest 


Compete for cash orizes for the 
best window or _ interior displays 
using Tri-Allied Display Units. 
Winning entries wil pe widely 


publicized. 


$100.00 
2nd Prize $50.00 
3rd Prize $25.00 


WRITE TODAY 
for Details and Entry Blank 


Ist Prize 


-TRI-ALLIED 
CREATIVE DISPLAYS. 





MANUFACTURERS AND DISTRIBUTORS OF 


DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 





Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





PERFECTION WITHOUT EXERTION 
CREASE REMAINS PERFECT 
STRAW OR PRE-SHAPED HATS 
NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


ALPERN’S 


808 PENN AVE. PITTSBURGH 22, PA. 
Atlantic 4130 
Manufacturers—H AT-ST A—Designers 


Ilustrated Folder On Request 
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Siegel’s, San Antonio 


By RUTH HARMER 


Siegel's, San Antonio 


IRECTLY across trom the Alamo, one 
D of San Antonio's oldest and = most 
historic buildings, stands the city’s 
newest and finest specialty shop tor women 
and children . the new Siegel's. Its slo- 
None Finer in the 


gan, “Siegel’s of ‘48 
State”, might apply equally well for the 
entire Southwest. For embodied in_ its 


design, construction and decoration are the 
newest ideas in specialty shops to be found 
all over the United States. 

Siegel’s is not exactly a newcomer to 
San Antonio, the original store having been 
founded by George A. Siegel, partner in the 


firm, some 30 years ago. The new store 
was formally opened in August. 

The building, consisting of three stories 
and a basement, was built from the ground 
up—or, more exactly from 15 feet under 
the ground up; the structure which occu- 
pied the site being completely torn down 
to make way-for the new construction. The 


front is modern in design, the only windows 
except the display windows 
three 


in the store 


being a set ot recessed windows on 


the second and third floors. 


In the curved lobby entrance are the seven 
display windows, which vary in width and 
depth. Six of these have a rose background 
and are completely carpeted in = matching 
rose colo The seventh window, at the 
entrance to the store, has been given. the 
“open back” treatment This window ad- 
joins the large glass entrance doors, giving 


store’s main floor. \ 
brought to the 


a complete view of the 


soft drapery of ninon is 
—The photograph shows a view of the strest 
floor of the new Siegel's, looking toward the 
sport dresses department known as Casual 


Corner— 


side of the window, offering an attractive 
partial background. All of the display win- 
dows are designed to introduce the fashion- 
able, modern interior of the with 
limed oak framing used in each window . . 
the same harmonious treatment used in the 
fixtures throughout the store’s three floors 
The windows are changed every Thursday 
to display new merchandise for the Saturday 
shoppers and over the weekend. 


store 


There are 13 interior display spots and 
treatments on the three floors, 
each spotlighted by modern ceiling fixtures 
These are changed twice weekly to feature 
the newest 


five ledge 


and most current merchandise. 

Shops in the new Siegel's include founda- 
tions, lingerie, better suits, 
furs, sportswear, millinery, juniors, hi-teens, 
infants and children’s wear, 


metics, handbags, gloves, jewelry, neckwear 


dresses, coats, 


he s1ery , COS- 


and scarfs, blouses, and negligees in addi- 
tion to a casual dress section. The use 0! 
individual wall coloring separates the de- 


partments through each — floor. By this 
method, fixtures are kept in an uncluttered 
line, yet a division between the different de- 
attractively 
wall 


apparent. Box 
illuminated tron 
the rear. also enables customers to find the 


partments 1s 


lettering over Cases, 


shop they want. 


\bove the hanging cases the walls ar 


lighted by cold cathode tubing and all cases 
have concealed fluorescent lights. 

The architecture of the new Siegel's 1s § 
perfectly proportioned to the eye that one 
does not realize how large the store reall) 


is. It contains 25,000 square feet of floor 


space, and every inch of the space has been 
put to good use. 
The display staff of Siegel’s is hea d by 
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nch Ferguson, who has been with the 
a little more than a year. Under his 
ction, the exterior display windows were 
ined and executed in keeping with the 
all design of the new store. He is 
isted in his work by Tom Knodell, and 

Ruth Harmer, fashion coordinator. 
siegel’s holds a fashion meeting once a 
k, at which time the window displays, 
rior showings and newspaper advertise- 
nts are planned and coordinated with 
store's merchandising program. The 
plans are always discussed two weeks in 
vance to enable the departments to work 

t a complete and thorough program. 
George A. and Morris L. Siegel and 
re B. Miller are partners of the new 





Display Firm's Products 
Receive Two Awards 

Mark L. Steiner, general sales manager 
for Steiner Plastics Mig. Company, Inc., 
Long Island City, points out that two of the 
display items entered in the recent Modern 
Plastics competition were by his firm and 
were first prize winners in their respective 
classifications. One was the plastic wash- 
ing machine of General Electric and the 
other was the “Flying Red Horse” of 
Socony Vacuum Company. 


Barrett To Do Displays 
For Lentheric 

David Barrett, who recently returned from 
Paris where he studied at the Beaux Arts, 
has been commissioned to design and exe- 
cute the displays for the Fifth avenue salon 
of Lentheric, New York City, according to 
Harold C. Martins, display director. Barrett 
created displays in Paris for many of the 
utstanding perfume and cosmetic houses 
and his work has been seen in such shops 
as Bergdorf Goodman's, New York. 


TWO EXPERIMENTS IN 


VISUAL MERCHANDISING 
[Continued from page 55] 
and they placed substantial orders for the 
merchandise. 

We believe that getting merchandise off 
the counter and onto a torm or mannequin 
will invariably pay off in increased sales. 
We have seen it happen constantly in our 
wn experience, and Catalina has only to 
look at the company’s orders since they 

‘led their 1948 promotional manual to 

dealers. The dealers who are using 
torms have seen their sweater and 
nsuit sales go up and up. 

lt Catalina, one of the outstanding manu- 

turers of sportswear in the country, feels 

experiment has proved an unqualified 
ss, as it has been, it would seem we 
ill do well by profiting through this 
| promotional and merchandising idea 
e second of two visual merchandising 
riments which paid off. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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\ 
rap XE: “FINEST QUALITY” 
at LOWEST PRICES! 
‘nese ROPINGe 
wns WREATHS» 


e@ All our ropings made on strong rope, made to last — galvanized wire tied. 
@ Wreaths made full on steel wire frames. Plenty of berries. 





PRINCESS PINE PRINCESS PINE PRINCESS PINE 
Dia. Yd. | Dia. Stuffed Frame 
‘”—5 or 10 yd. lengths... $ 45 | 4 $11.00 Doz. 
ere ie 18.00 “ Imported 
6 —5 or 10 yd. lengths 95 24” 36.00 « 
2 36. ieee Bt 
8” —5 or 10 yd. lengths 1.75 | 39” 51.00 HOLLY WREATHS 
with red berries. 36” 84.00 “ RUSCUS WREATHS 
12” 12.00 Ea. BABY BREATH 
Larger Diameters to Order 18” 15.00 * WREATHS and ROPING 











PLASTIC JEWELS ° STARS 2 XMAS BALLS 
=" ICICLES 7 SNOW FLAKES ey WREATHS 
SNOW FROSTEE a DIAMOND DUST 
== PLASTIC 2 SALT - ROCK - ICE 
Imported and Domestic Tree Decorations 


ARTIFICIAL BALSAM TREES 


Send for Price List 
oa a VISIT ... “THE HOUSE OF NATURALS” 


OF BISPLAY ImBUSTRIES 


(IN), ARTS =~ FLOWERS 23?" 


—. MANUFACTURERS — IMPORTERS 
43 W. 56th St., near 5th Ave. New York City 19, N. Y. 


—_ 


—— 


PRESERTATION 








SEE NOVEMBER ISSUE 











104 DISPLAY WORLD OCTOBER, 1948 O 





REMODELED BUDGET SHOP \ 


[Continued from page 8o] in 
E V E R R E E N R P I signed with individual brass platforms :e- 
peated to feature the large number of diily \ 


specials required. 


‘ - Toned ate eteadiatinnes is departmen 
For STREET or STORE Holiday Decorations | oi: vii ot i 


hind and free of the hung ceiling, stopping 


LA U R 3 L RO Pi sd G about 18 inches above the new soffit, per- 


mitting the air to flow over and down. 
wi st d 3 o The east elevators being the least used 
0 yores, per yor . 1 in the store, special emphasis was placed on 
500 yards or over, per yard 10% their lobby to encourage traffic in that area, 


Here, despite the limited space, a strikin 


W al : 7 iz Pl N E R @) Pl N G effect was achieved by the design of a 


Per yard $ .16 handsome curved display panels, and _ the 
250 yards or over, per yard 14 recessed circular wood ceiling grille, fin- 
ished in dark, arresting tones. One of § \ 
id t Mi LOC K RO Pl N G these panels was painted an ee shade \ 
of persimmon-orange — a warm and inviting 
Per yard $ .16 mca for the sportswear department 
250 yards or over, per yard 14 The other colors in the women’s wear area 
S O U T H E R N Ww \ L D S M i LAX are concentrated mostly in the interior of 
the hanging cases which are clear, light 
(F. O. B. Packing Plant in Ala.) yellow and with persimmon touches here 
Per 60 lb. case (Covers 600 sq. ft.) $7.50 and there. Further accents of color are 
5 cases or over, per case 6.00 aquamarine with gray, sand and raisin 
Per half-case 4.00 brown. Canopy columns, dividers, and chair 





coverings are in various harmonizing shades ( 
of grayed olive and grayed chartreuse. 

To produce the lively, yet subdued effect S 
of gun-metal and at the same time keep the | 
cost of remodeling within the store budget, 
Wells-Poeter covered the glass elevator ( 


MOUNT AIRY | enclosure with a hung plaster wall and I 

CAROLINA FOLIAGE CO. NORTH CAROLINA | painted the interior of the shaft black. » 
7 A further budget provision was the re- 

| quirement to re-use ugly existing features, ( 


+ 


such as wall hanging cases, counters, etc., 


These are Natural Fresh Cut Evergreens (Not Preserved), and should b> 
erected soon after arrival. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 














1 | but the architect overcame this drawback 
j by refacing and simplifying them and using \ 
j the medium of light to make them fit | 
BON WIT : pleasantly into the overall picture. The 


adjacent millinery department, slipper bar, 
veiling section and a small accessories sec- 











THLLER : | | tion involved merely a juggling of existing l 
y] 4 simplified and re-painted fixtures. The en- N 
tire installation is designed to coordinate 
Philadelphia effectivels with the proposed and already 
planned intimate apparel departments across 
chooses the main circulation aisle ; 
#2 Wells-Poeter made the best out of the | 
budget shop, showing how a small budget 
PARIS INSPIRED i and good planning can turn a badly de- 
| | partmentalized and unappealing area into an 


attractive and productive shop. 
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MANIKINS WITH MAGNETISM ig 2,000 Members ) 
BY KORRECT-WAY jay ah ‘ “More than 2,000 members” is the goal 
>} announced for the Chicago Display Club by 
John R. Cooper, Mandel Brothers, — the 
| newly elected president. The club’s present 
membership is about 250. Cooper spoke at 
a dinner meeting at which the new officers 
were installed; he succeeds Les Barofsky, 
Morris 5. Sachs. 

Included in the installation were the fol- 
lowing: L. Volz, Walgreen's, vice-prest- 
dent; R. W. Frizzell, Montgomery Ward & , 
Co., and Marjorie Smith, Edgar Stevens & 


exclusive distributors... Co., Evanston, who was reelected treasurer. 
the 


| The speaker at the next meeting of the 
group will be Perry Smith, merchanutse 
methods expert at Marshall Field & (0. 


who will discuss Getting More Out o 
315 WEST QUINCY STREET CHICAGO 6, ILLINOIS 
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Winners Are Announced 
In Display Contest 


res which participated in the 
Fair this year in a bid for 

in notion departments and increased 

wide trade reported the promotion very 
ssful in both fields. The 
ist 21 and many stores carried it for 
and four weeks as a result of customer 
est. Particular placed, 
and interior displays, on the 
and house- 


National 


greater 


event began 


emphasis was 
in. window 
hat notions play in the hfe 
if the average homemaker. 

tail stores used 15,000 sets of 
rial in connection with the promotion of 


display 


National Notion Fair. This material 
led colorful) posters and side cards. 
\dvertising mats illustrating the theme of 


National Notion Fair were also used by many 
e stores participating in the promotion 
\s in past years a window display contest 
held in conjunction with the Notion Fair. 
ntries showed ingenuity and imagination 
the part of display managers and_ the 
dees had difficulty in selecting the winners. 
Prize awards in the three classifications are 
follows: 
Department stores, first prize, The Killian 
ipany, Cedar Rapids; second prize, Dick- 
& Ives, Inc., Orlando, Fla.; third prize, 
Ss. \W. Anderson Company, Inc., Owensboro, 
tucky 
ndependent stores, first prize, The 
Company, St. Joseph, Mo.; second — prize, 
Kay's Department Store, Los Angeles, third 
prize, Richard's 5-10-25¢ Store, Sulphur, Okla. 
(hain stores, first prize, McCrory’s Store 
Corporation No. 196, Wilkes Barre, Pa.; sec- 
ul prize, S. H. Kress & Co., San Francisco: 
MecCrory’s 5-10c Store No. 228, 
third prize, S. H. 
third prize, S. H. 
New Orleans. 


Fabric 


third prize, 
New Orleans: Kress & Co., 
Phoenix : Kress & Co. 


(No. 479), 


Unusual Display Helps Sell 

Unusual Product 
Recently a different 
egan to appear on retail counters the 
new Winchester phosphorescent flashlight. 
tis hke other Winchester flashlights except 
a phosphorescent enamel baked on to 


kind of flasnlight 


metal housing gives the flashlight 
Nous properties. After) exposure to 
ight the painted surface glows in the 


dark, making it easy to locate the flash- 
light quickly in total darkness when needed. 

lhe merchandising of this luminous flash- 
light presented a problem in designing a 


point-of-sale display that could) show to 


ees ; ; 
«st advantage the phenomenon of glowing 
n darkness. The display had to be self- 
demonstrating. Both of these requirements 


inet with a display unit wherein the 
light case receives energy all day long 
it lies open to store illumination. A 
reads: “Litt up here” and “look”. 

these instructions are followed the 
ght is covered so no. store light can 
tere with the luminous glow. 














Don’t forget—send in your news 
tems about all happenings in the 
‘isplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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GIVE YOUR 


A MAGNETIC DEAL IN - 


X805“APOTHECARY WINDOW” 
DIMENSIONAL UNIT 


31 WIDE, 37” HIGH, 6” DEEP 
EMPHASIZE YOUR SPECIAL GIFT ITEMS IN 
THIS EYE-CATCHING UNIT. RIGID WHITE 
DISPLAY BOARD PROCESSED RED AND DEEP 
GREEN. CAN BE ARTIFICIALLY LIGHTED. 
INSTRUCTIONS FOR EASY ASSEMBLING ARE 
INCLUDED. 


Saat « « $5.00 


X800 “CONTENTED SANTA” 
DIMENSIONAL LEDGE UNIT 


40” WIDE, 30° HIGH, 4” DEEP 

ON LEDGES, OR IN SMALL WINDOW 
SPACE, THIS UNIT IS TOPS FOR PROMOTING 
GIFT SALES. SILK SCREEN PROCESSED IN 
BRILLIANT COLORS ON WHITE DOUBLE FACED 
CORRUGATED BOARD. THE SANTA FIGURE 
IS SEPARATED FROM THE BACKGROUND 
FOR DIMENSIONAL EFFECT. 


$5.00 








“BUY THEM 
FROM YOUR 
DISPLAY 
DEALER” 


oisPla, 








THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. 





ROYERSFORD, PA. 
S 
M 4 TeERVA* 











SEE NOVEMBER ISSUE 
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IMMEDIATE DELIVERY 
on these dimensional 


Wire Snow Flakes 


FOR XMAS 


NEW ._ DIFFERENT 


For interior 
or 
windows 


Adaptable / 
for use of 
ornaments 


Has 4 sides 
with folding 


Flattened 
for easy 
storage 


Suitable for 
merchandise 


Fur sale 
or ski 
promotions 


When ordering, state 
sizes wanted. 


sy delet Gleie) Ke) M1813: 


Available in following sizes, priced each: 
6" ‘2° 18" 24" 30" 36" 
1.35 2.75 3.75 4.85 6.00 7.50 


Quotations on 42", 48", 54", 60" 
sizes on request. 


See your local jobber 
MANUFACTURED BY 
HARRY C. COHEN 


5219 CENTRE AVE. 
PITTSBURGH 6, PENNA. 
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NADI Research 


Makes Initial Report 


(The tollowing report was compiled by 
\lbert Bliss, Bliss Display Corporation, 
New York City, who is chairman of the 


National Industries’ 


display 


\ssociation of Display 

research committee.—Ed.) 

EK TER eight weeks of extensive planning, 
the pilot display program 
* sponsored by the National Association 

Industries and conducted by the 


research 


ot Display 


New York university's School of Retailing 
under the direction of Protessor Howard M. 
Cowee went into action on September 20. 


The first of a series of studies to be made 
was inaugurated in Troy, N. Y., at William 
H. Frear & Co., Inc. This study was made 
to establish window audience circulation and 
concentrated on an analysis of store window 
traffic in terms of quantity, type by sex, age, 
direction, and time. Fourteen full-time and 
14 part-time trained research workers were 
used to record total traffic behavior in front 
ot all windows and 

were kept by hour, from Monday, September 
20, to Saturday, September 25, during all 
store Darrell A. Landrum, research 
assistant at New York university School of 
Retailing, supervised this study with the co- 
O’Crowley, president 
and general manager; John Bakos, 
tarv-treasurer; Frank Ott, advertising man 


access doors. Records 


hours. 


operation of James F. 


Secre=- 


ager, and Samuel Engle, display managet 
of William H. Frear. 

he city of Troy was selected for this first 
traffic study as a typical American trading 


area, highly competitive, under 100,000 popu 
lation (Troy—70,304) 
because it has a 100 per cent location, has a 
management, has 
marketing 


Frear’s was selected 


keenly cooperative and 


had a comprehensive research 
experience 

\t the time of this report, classification of 
the findings in Troy is being made by re- 
search and marketing analysts at the School 
ot Retailing. While these findings will not 
be conclusive, it is hoped that traffic 
havior indicate a 
relation between the stopping and_ possibly 
selling power of visual merchandising in the 
windows and the stopping and possibly sell- 
ing power of other sales promotion media 

While it is not expected that the conclu 
this pilot study will carry the 
authority of years of continued research, it 


be- 


tendencies will clearer 


sions to 
is already known in other marketing fields 
that this experiment in Troy has contributed 
the development of a 
for observing 


immeasureably to 


sound — technique window 


audience circulation. 


The next study is to be made at The 
Cain-Sloan Company in Nashville, under 
the direction of Jean Erwin, research asso- 


New York School of 
with the cooperation of John H. 
the Cain 
Sloan (¢ ompany, during the week of Octobe 


11-16 This will 


Clate at university 


Retailing, 


Dubuisson, display director at 


inclusive window study 


attempt to compare the relative effectiveness 
ot different window display techniques. \ 
display consisting of a giant turntable 
equipped with three separately divided see 


OCTOBER, 1948 
2 
Committee 
ments is being installed. In the first 


ment, merchandise will be displaved without 


mannequin, or atmosphere, or fixtures. The 
merchandise will consist of a popular-priced 
high-demand misses’ fall coat, together with 
a hat, shoes, and other accessories. Th 


second segment will show the same coat ot 
vell 
fixtured, but without any special atmosphere 
The third will display the 
coat on the same mannequin, togethe: 


a mannequin, and the same accessories 
segment same 
with 
well-fixtured accessories, in an atmosphere 
of special contrasts and lighting intended to 
dramatize the style importance of the pro 


motion. This turntable will be manually 
operated, so that each of the three tech- 
niques may be shown separately to the 


An accurate 
stoppers in 


street traffic for one hour each. 
record oft lookers and 
front of each type will be made during all 
Trained field re- 


passers, 


store hours tor one week. 


search workers will be obtained from Van- 
derbilt university. 

This identical study is to be made 1 
Dallas, and Cincinnati or Jamaica, N. \ 
These experiments in seemingly unrelated 


traffic be- 
tendencies 


whether 
ocular 
regardless of geographic definition. 

Nashville was 
trading area of 241,000 and has an income 
and educational means not unlike the aver 


trading areas will show 


havior tollows any basic 


selected because it has a 


size 


age American trading area of similat 

Cain-Sloan was solicited because of intense 
management interest and because it has 
accumulated numerous traffic counts which 


will supplement the material gathered during 
this specific study. 

Part Il of the NADI-NYU pilot display 
research program proposes to explore. the 
interior 
Here, as in 
studies, point-of-sale technique 
include (A) 
merchandise in 
dramatized 


selling various merchan- 
dising 
the window 
observed 
(B) 
chandise in a 
ting. 

These will be made in 
(shoes), ladies’ wear (intimate apparel), and 
home turnishings divisions (lamps). Three 
stores in St. Louis have been selected for 
these studies which will be conducted under 


power of 
presentation techniques. 


merchandise 
(C) mer- 
situation or set- 


will 


alone; use; 


tests men's wear 


the supervision of Professor James A. Firth, 
department of retailing, Washington univer- 
sity. 

Simultaneously, identical studies will be 
made at Miller & Rhoads, Inc., Richmond, 
under the Darrel A. Landrum 
with the cooperation of A. C. Thompson, 
general manager. St. Louis and Richmond 
is believed 


direction of 


were selected because each city 
to be typical of heavy population Americal 
trading areas and the stores are believed to 


be typical of the large American retail 
operation. 

The NADI research committee approve 
the selection of cities in which these lot 
studies are being made because they re 
sent a wide geographic and popul 1 
Variety 
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standingly intense due mainly to the 
that this is the first specific research 
im of its kind. However, both the 


N | committee and Professor Cowee cau- 
vainst the expectation of definite con- 
ns. This program has been initiated 
lore methods to serve as a sparkplug 
ture continued research. As _ further 

t are made and more knowledge 


ilated, the NADI will be able to 

data which will be accepted with 
( ine authority as contemporary news- 
al 1 other marketing guides. News- 
have been doing marketing research 
ose to 50 years and have spent as 
ma if not more than, millions ot dollars 
r ese studies. Continuation of this 
NADI research program is enthusiastically 
anticipated but the association must have 
he temperance, indulgence, and patience, as 
well as the enthusiasm of its own members 
nd of display directors and store manage- 
ment, if this research program is to be 
perpetuated as a sound objective and sober 


[here are almost myriad facets to the 


problem of display research. Hypotheses 
ire endless. Approaches to techniques for 
observing, and methods tor recording, are 
infinite Step by step methods must be 


explored. The search is for truth, not ex- 
pedient panacea. Too many “pitches” have 
been tossed at and accepted by too many 
retailers They have been momentarily 
iccepted not because the retailer is naturally 
gullible, but because he is burning with an 
insatiable desire to find out what his display 
operation does and can produce in tangible 
lollars, and how many tangible dollars he 
should spend on this operation. This NADI- 
NYU research program is searching for the 
answers 
Phe results of this first series of pilot 
will not be conclusive, but they will 
iscover positive traffic tendencies as traffic 


shops visually. They will excite the curi- 

the intelligent retailer. They will 
nspire and encourage the NADI to continue 
its effort They will establish an initial 


technique for turther observation and_ re- 
rding 


These results will be presented at a meet- 
ing at the Hotel New Yorker during the 
December Market Week of the association. 
Colored motion pictures are being made 
ind will be presented by Professor Cowee 
at this meeting. All display directors and 
representatives ot management, marketing 
rganizations, and universities will be = in- 


vited to attend. These results are to be 
published for distribution some time during 
the early part of 1949. The data to be pre- 


sented at the meeting and to be published 
will be of great value as prime source ma- 
ter) tor those interested in conducting 
sim! research in visual merchandising. 

| specific date and time of the meeting 
mber at the Hotel New Yorker will 
suunced by the board of directors of 
‘tional Association of Display Indus- 
tore November 1. 











Don’t forget—send in your news 
ms about all happenings in the 
d\splay field: births, deaths, marriages, 
Chinges of position, anything pertain- 
to display or displaymen anywhere. 


if 








FOR SELLING WITH EASE 
USE DISPLAYS LIKE THESE 
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Display by Hollis Press 



















Display by 
WE. Hartmann Co. 
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Display by E. J. Hayden & Co., Inc. 





| ajar lanigyid agrees that sales speed up 
when products are out where cus- 
tomers can see them. And . . . the more 
attractive the display the more customers 
you catch. 

That’s why we urge you to be sure your 
display fixtures are made with Tekwood. 
Because this modern laminated material 
is made with a tough hardwood core and 
faced with heavy kraft paper, it com- 
bines many characteristics that make it ™ 
pretty nearly perfect for this use .. . is Display by 
from small counter top fixtures, to entire ee sree 

Pp es, t 
exhibition booths. 


CHECK THESE EIGHT IMPORTANT ADVANTAGES — 

TEKWOOD ... AND ONLY TEKWOOD .. . GIVES YOU ALL EIGHT 
Die cuts cleanly and easily 

Unusually strong and durable 

Relatively light in weight 


Highly resistant to warping and distortion 


viper = 


Smooth, clean surface readily takes silk screen and 
li.hograph printing 


> 


Forms easily, even around short radii 
7. Seif-hinging, when scored or cut partly through 
8. Tekwood is remarkably low-priced 
So, whether you're building or buying, remember to be sure you're 
getting Tekwood. 


We'll be glad to send you full details and samples. Just write: 


United States Plywood Corporation 
55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 
Tekwood is a patented product — U. S. Pat. No. 1997344 
Trademark registered 








SEE NOVEMBER ISSUE 
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TREE TOPS 





BALTIMORE 


DISPLAY INDUSTRIES 


106 W. BALTIMORE ST. 
BALTIMORE, MD. 





ORDER NOW! 


Glittering Metallic Glass 


hristmas Balls 


Stunning Pastel Shades 
Pink Cerise 


Turquoise 


Chartreuse 
Light Blue 


Orchid 
Violet 


Brilliant Regular Colors 


Blue Red Green Silver Gold 
| inch $ 5.50 gr. 27% inch $18.00 gr. 
2% inch 10.85 gr. 31% inch . 23.00 gr. 
25% inch 13.85 gr. 
GIANT BALLS 
4 inch $ 1.10 ea. 514 inch $ 2.15 ea. 
5 inch 2.00 ea. 6 inch 2.65 ea. 


NEW DISPLAY SENSATION! 


Glittering Metallic 


MANZANITA TREES 


$ 2.25 ea. 36 inch $ 6.50 ea. 
3.00 ea. 48 inch 12.00 ea. 


18 inch 
24 inch 


All Pastel and Regular Colors 


DISCOUNT TO JOBBERS 




















} We have eee 


ss SILVER 
JEWEL CLOTH * 


Also colors. 
for your Christmas 
attractive jobber's prices. 


Also... 


e FESTOON TINSEL DRAPE 


e NON-TARNISH FLITTER 
in all colors 


e CREPE TINSEL LAHM 
in Silver and colors 


e NOVELTY FABRICS 
e DIAMOND DUST 


ADHESIVE TAPES! 


We manufacture cloth masking 
tapes. Case lots only. 





Consult us for your supply. 


ASSOCIATED FABRICS CO. 





Still available in time 
displays at 


And something new 


| (Division of Associated Fabtex Corp.) 
| 1600 Broadway, New York 19, N. Y. 


RADIANT 


GLASS FIBERS CO. 


11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 


IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms —a type 
for almost every display use. 


WRITE FOR SAMPLES! 





| 
| 
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| Local Contest Won 
By William Grover 
First prize in a local contest held be 
half of the Cincinnati Symphony season wa 


William Grover, H. & S. Pogy 
Company, in the department store classifica 


won by 


tion. Second place went to Shillito’s, wher 
director an 
Delmar Heizer, Mabley & Carew Company 


won third pirize. 


Ralph Gollahon is display 


interior dis 
plays, the winners being Shillito’s, Pogue's 
Andrew Matzer is displa 
for the last named store. 


\wards were also made for 


and Rollman’s; 
director 

In the smaller store classification, Li 
\ndrews first Artemus Beaut 
Salon second, and Kline’s third. Delta Air- 
lines received first prize in the institutional 


ring 


won place, 


display division, 





Nu-Way Display Opens 
Brooklyn Showrooms 
One of the 
display showrooms in the metropolitan area 
Nu-Way Display, Ine 
at 245 Flatbush avenue extension, Brooklyn 
Headed by A. H. Schecter, president and 
Al Greene, secretary-treasurer, the com- 
pany manufactures various display items in 
addition to jobbing a wide variety of display 
equipment. An 


was held September 25 


largest and most complet 


has been opened by 


materials and open house 
-26 to celebrate the 


opening of the new showrooms. 





Mannequins interesting, 
Magazine Finds 
A recent issue of The Goodyear Tire & 
Rubber 
| “Men” devotes two pages to an article on 
display mannequins. 


Company's house organ called 


Details of manutacture 


are discussed, along with other — points 
familiar to every displayman but usually 
unknown by the lay person. Photographs 
for the article were made at Display Equip- 
ment Corporation, New York City, one 
showing President Syd) Messer inspecting 


Mannequin wigs. 





English Displaywoman 
Arrives In States 

Natale Kroll, display director of Simpson 
Picadilly, noted London apparel store, has 
arrived in this country to study American 
the display of and 
women's ready-to-wear. She will also assist 


techniques = in men's 
in the preparation of merchandising material 
for United States stores handling “Daks . 
Knglish slacks for men and women, manu- 
factured by the Simpson parent organization 





| Gorton Coy Appoints 
| Nancy Levy 

Formerly assistant manager for 
Rosenbaum’s, Nancy Levy has joined The 
Gorton Coy, Elmira, N. Y., as head of the 
display department. 


display 


—, 





—— 





Don’t 
items 


forget— send in your news 


about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


———— 


—7, 
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\l| Wind Turned 
To Good Account 


\.orman’s, West Palm Beach, turned an 
tunate hurricane incident into a well- 
tin publicity item which helped result in 


| day's business. 
store’s Clematis street shop, an ex- 


woman's wear store, has been noted 


unusual amount of window display 
But the same windows are a dis 
id ge during the occasional tropical 
stot Norman J. Mirsky, owner = and 
nal r, had taken this into consideration 
luring the designing of the building and 
specified an aluminum shutter to enclose 
1e store front completely when hurricane 
varnings fly 
| electric shutter, 27 feet high by 23 
ide, is the largest of its kind in the 
Previously it had been a complete 
but when being lowered tor the 
tober 6 storm it jammed. On the follow 
ng morning, the storm danger passed, 
aintenance men were unable to open the 
itt The day was pleasant, the streets 
rowded but no one could enter Not 
nans tront door. 
\ large sign was hurriedly prepared, 
umorously apologizing for the situation and 
equesting customers to use the reat 
ntrat Phe jammed shutter had attracted 
ide attention, but the poster not only 
xplained the situation but actually drew 
urious shoppers into the store \lthough 
repairs were not completed until late after- 
noon, Norman's recorded a_ better-than 
AVETAaLRe Wednesday 
Coronet Offers Prizes 
For Merchandising 
\ merchandising will play an im 


t part in a $10,000 merchandising com- 


tition sponsored by Coronet magazine 
ring 1949, based on the most successful 
mnotion tied in with an advertiser 
ippearing in the magazine in any issue or 

sues during the year. 
Next year the competition will be ex- 
trom the department and specialty 


tore classification and will include specialty, 


rug, department, food, jewelry and appli- 


Ct lores. 
venty-three prizes will be awarded. 
rst prize.1s $2,000 in cash plus possession 
vear of the Coronet trophy. Second 
$1,000 and third is $500. Ten addi- 
prizes will be $100 each and another 
ten will be for $25 each \ bonus 
S1.000 will be awarded to the retailer 
best series of three or more tie-in 


ons with a Coronet advertiser in 1949, 


Plastic Display Rack 
For Hoover Dealers 


Hoover Sales (¢ orporation, Concord, 


making a new plastic display rack 
to “Townwear” dealers. Moulded 
xiglas” in 


such a way that it is 
orting, the large panel has been 
in tour different spots so that 


is display combinations are possible. 
of four different 
The display is 1914 inches high, 
. s wide and 4 inches deep 


toes stvles can 
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@ Dainty glassbead chains, slowly and 
carefully created by old-world craftsmen. 
Their sparkling beauty will contribute tra- 
ditional Christmas charm to your displays. 
Loop them among tree branches or how- 
ever your imagination prompts you. 
Available in 10 ft. lengths. Choose from 
an assortment of 5 attractive bead designs. 
Get as many as 3 different designs in each 
10 ft. chain. In Silver and the following 
colors: Red, Green, Gold, Cerise, Char- 
treuse, Turquoise, Pink, Orchid. 


$4.50 per 10 ft. length 
5.80 per 10 ft. length 


Silver 
Colors 
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ALWAYS FIRST 
WITH THE FINEST! 


OCfusten 


133-35 WEST 19th STREET © NEW YORK 11, N. Y. 
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REDUCE 


YOUR DISPLAY COST 
BUY DIRECT FROM 


UNIVERSAL BRAID & Gord Co., INC. 


Creators of 


BRAIDS and CORDS 
ORNAMENTS 
SOUTACHES 
CHENILLES 
TASSELS 
FRINGES 
ETC. 

IN 
ANY 
COLOR 
PLUS A WIDE 
SELECTION OF 
MATERIALS TO FIT 
YOUR SPECIFIC ORDER 


BUY DIRECT AND SAVE 
WRITE FOR DETAILS 


UNIVERSAL BRAID & Gord Go., INC. 


1925 CLYBOURN CHICAGO 1/4, ILL. 








WOOD LETTERS 


FOR ALL PURPOSES 





CHRISTMAS SIGNS 


AND LETTERS 
Cut to Fit Your Needs 
SCRIPT OR OLD ENGLISH 


1L@) Ayer or) kere)", 
Disptay Crart 


9603 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 
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LAND OF MAHEALANI 


[Continued from page 35] 


that hackneyed term, to the display picture 
he re. 
Ross Sutherland's and Andrade’s, both of 


Honolulu, are men’s apparel shops that are 


new and most attractive, using native woods 
f Their displays 


for decoration and fixtures. 


are clean cut in masculine tones of island 


colors. 
Although | 
islands that could be 
field, right at the 
a dearth ot 


sure there is talent in the 
directed into the dis 
present there 


am 
play seems 


to be such. The profession, as 
it is known on the mainland, is in its infancy 
The 


ciently aware of its power to sell. 


here. merchants have not become suffi 


There has been only one representative of 


a large mainland display house who has 
investigated the market over here! Perhaps 
that accounts for the fact that there has 
been no buildup 

There is a great deal of building being 
done on all of the islands but all the busi- 
ness houses, with few exceptions, follow 


the same pattern that they have been accus- 


tomed to for years. They would like to 
deviate trom the old plan but they don't 
know how to go about it. Contemporary 


design with the open front is old stuff over 
here but the purpose is to admit light, not 
However, 
a few progressive establishments which are 


to show merchandise. there are 
seeing the light and once they have set the 
pace the rest will follow. 

There has never been a budget, so far as 
[ can discover, set aside for display adver- 
Now a few of the smaller businesses 
are including an allotment on their monthly 
window 


tising. 


expense sheets for decorations 


OCTOBER, 


Needless to say, it 1s proving its worth. 


Shipping from the mainland is still a lig 


the kanakas would siy 
(trouble), and 


Plans must be made \ 


problem, or as 
“plenty — pilikia” 
charges are high. 


freis 


in advance and there is always the haza 


of breakage in transit. However, there ar 


no showcases or fixtures manutactured her 


and as labor is high for custom cabinet 
work, it is more satisfactory to buy fron 
the mainland. 

One finds a lot of structural paper being 


used for color. Casein paints in deey 
colors were practically non-existent until 

months ago. There is little done 
with dramatic color in paint, even in_ the 
dwellings. Taste runs to the pastel, white 
and ivory. Nothing 


There is increasing 


Tew very 


could be more tiresome 
interest, fortunately, ir 
using more of the exciting shades that have 
known as. decorator’s 
natural foil for the profusior 
of flowering trees, shrubs and plants and of} 
course reduce the glare of the tropical sun 


come to be colors 


which are a 


This article would not be complete with 
word about the real Hawaiian luau 
or feast which may celebrate a holiday or 
a child’s first birthday. There one finds the 
Hawalian’s version of display. All natural 
media at hand are used. Great leis, garlanded 


out a 


from posts covered with woven palm fronds 
form a bower over long tables, the cloths ot 
which are ti leaves laid side by side 
the the artful arrange- 
ments of pineapples, papaias, bananas, hy- 
plumeria — living evidence of dex- 
trous wahini hands. Out of the imu (under- 
ground oven) the pig, 
turn, and the steaming lau laus (pork and 
salmon baked in a package of ti leaves) and 
vams to take their places in calabashes and 


Dow n 
center of table are 
biscus, 


comes done to a 





—E. M. Kahn & Co., Dallas, did the largest hat volume in its history during the time a stretch 


of 20 windows were used for this merchandise during Fall Felt Hat Week. 
display director, used 300 feet of window space and 245 hats. 


style hat in five different shades. 


R. E. Reynolds, 
Each window carried a different 


According to the hat manufacturer, this is the biggest 


display ever devoted to any one brand of hat— 


1948 
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ds beside the poi and lomi lomi salmon 
countless other delicacies. 
hen, when the guests have their 
ind more, hula girls, to the accompani- 
t of native instruments, tell the beautiful 
nds of the islands with rhythmic grace. 
itural and exquisite display that simply 
the world that the islands truly 
healani” (where heaven is). 


eaten 


are 





CHICAGO DISPLAYS OFFER 
CHANGE OF PACE 


[Continued from page 39] 


the feature card that briefly stated “Dark 
Enchantment”. Dark shoes, dark hand-bags 


ind jewels were enchantingly arranged to 
tempt shoppers with the season’s new de- 
siens. The movement and enchantment ot 
, masquerade was interpreted by Sam Kaye 
& Associates, which did the window, with 
1 flowing grace that was in step with the 
character of the featured merchandise. 

\ series of four windows of black suits 


and coats with white trim were deftly por- 
traved by Reed Schlademan at The Fair as 
‘Smart Fashions come in Look-Again Black 
vith White Frosting for Fall and Winter.” 
fhe only props were window-height dull 
black Mondrian-like open screens arranged 
abstractly before a background of white 
brushed with gold in a,wood grain 

The black merchandise 
matically lighted from the floor by reflector 
mats placed before each mannequin. The 
mats obtained their reflection from four 
clusters of concealed ceiling lights, the first 


paper 


pattern was dra- 


ippearance on State street of a new tech- 
nique in footlighting that produces a 
marked contrast between light and shadow. 


eliminate installation of floor 
ights and use less than one-half the regular 
vattage required for ordinary foot illumi- 
nation. In certain types of displays they 
ire decorative as well as functional. 


The mats 





Carmen Phelps Appointed 
By Huntington Store 


Bradshaw - Diehl Huntington, 
W. Va., has appointed Carmen Smith Phelps 

the position of display manager. She 
vas tormerly with Thalhimer’s, Richmond, 
ind on the art staff of a Richmond 


Company, 


news- 


ap I 


Table Radio Won 

By Higgins 

Higgins, a displayman at Frank 
eder, was awarded a table model RCA 
a door prize at Free Lance Dis- 
lays, Philadelphia, during Display Market 
Week sponsored by the Philadelphia Asso- 
Display Industries. 


C] arles 


id} ) as 











We invite DISPLAY WORLD 
‘aders to make frequent use of the 
ervice Bureau for information on 
sources for all types of display ma- 
rial and equipment from air brushes 

zebras (stuffed), or for general 
nsultation on display problems. No 
harge is made for this service, of 
urse, 
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Mileo Mannequins 
Are Always Right 
On The Line 


the contours 


Matto MANNEQUINS. 


Compare their form features with the 


design ot the 


apparel. Put a 


new 


garment on the figure. 


fall and winter 


will 


You 


see at once how Mitrto MANNEQUINS bring out the 


exact silhouette, 


has planned. 


the very same drape the designer 


Now look at some old, pre-new-style mannequins. 


Do you see what we mean? 


The sil 


houette is completely incompatible with 


the lines of the new modes. 


MILEO MANNEQUINS 


7 WEST 36TH STREET, NEW YORK 18, N. Y. 


Since 1900 — Leadership! 


Midwest Representative: 


Just off Fifth Avenue 


Smiley & Co., 234 S. Franklin St., Chicago, Ill. 

















‘SLEEVE FORMS 


JOBBERS INQUIRIES INVITED 


Save Time - Get Results 
Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs 
$5.00 pr. — With Full Springs 
F.O.B. Factory 








Sizes 37-38 





TANZER DISPLAY CO. | 


6 WALNUT STREET 


EVERETT 49, MASS. 
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BONWIT 
TELLER |} 


Philadelphia 
chooses... 





PARIS INSPIRED 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 





...the manikins 





of fashion 
Significance 





exelusive distributors... : 


(i ROONEY COMPAVY 


810 PENN AVE. PITTSBURGH 22, PA. 
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| VISUAL MERCHANDISING 
[Continued from page 86] 


merchandise displays either in the window 
or in the store. The initial cost of this type 
of window will be more than the closed 
window, for everything must be built to be 
seen from both front and back. Mechanical 
and lighting equipment must be designed to 
be concealed. In a department store the 
open back is not as well adapted to display- 
ing furniture, major appliances and home 
furnishings in general. 

Open back windows have many advan- 
tages and are well suited for women’s 0: 
men’s specialty shops. The type of mer- 
chandise that they display is finished, both 
front and back, and they can be displayed 
with props rather than simulated setting 

Fashion shows can be. staged in_ these 
windows, permitting the models to walk 
directly into the store from the window, o1 
from the store into the window. Thus cus- 
tomers both inside the store and on_ the 
sidewalk can view the fashions. 

The street floor can be a gay, free show 
at Christmas and other seasons by co- 
ordinated interior displays that literally 
invite people in to buy. 

Most of you here know the advantages of 
the closed window. The No. 1 advantage 
of course, is that merchandise can be and 
is presented without any distraction or com- 
petition from the store interior or customers 
within the store. Again, the cost of equip- 
ment and the daily handling of displays is 
less than in the open back window. 

In planning your front, be sure that you 
analyze your type of traffic. The city store 
appeals in the main to pedestrian  traffie. 
The suburban store appeals to both vehicular 
and pedestrian. Windows built to appeal to 
passing vehicular traffic must be larger in 
scale than the average window. Higher 
intensity lighting equipment is needed and 
a general over-all increase in size and 
quantity of physical equipment. 

It is important for a store in a new loca- 
tion to have special window features to 
attract customers and keep them in the habit 
of coming to that location. This can be 
accomplished by using one window dis- 
played to perfection with everything from 
a colossal, mechanical Christmas window to 
a neighborhood exhibit of children’s draw- 
ings. Make this interesting for the whole 
neighborhood, and spend enough time and 
money on it to have it remain in for at 
least a two-week duration. Have your 
architect incorporate all of the mechanical 
features that are necessary to stage this 
with the minimum amount of time and 
labor. 

If your store is on the main street, take 
advantage of the natural traffic, build your 
windows smaller, in order to show a greater 
selection of merchandise, schedule the dis- 
plays well, show the merchandise that was 
purchased to sell in vour best selling price 
lines. Use running numbers, sign and price 
this merchandise at all times, and leave the 
displays in at least one week —for your 
customer goes down town shopping on the 
average of once every lz days. 

I mentioned adequate lighting and suff- 
cient current as necessary equipment for 
windows. I also suggested air conditioning 
as desirable and as a means of helping 
reduce loss due to heat. There are many 
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other mechanical features that can, and in 
some cases should, be installed to sell your 
and merchandise. 
‘ome of these are the endless chain drive, 
t into the floor to pull a continuous 
parade of floats; circular built-in floor sec- 
ns that revolve by motors; overhead 
racks built into the ceiling from which to 
g curtains or chandeliers. And of course 
there is the dream of most displaymen, the 
hydraulic elevator; it’s expensive and you 
merchants who the bills will 
have to decide on how many of these units 


st e 


are paying 
you can afford. 

\s to the interior of 
hat display decorating 
presentation should be 
nterlocking, but separate, subjects. 
lecorating follows the basic principles of 
lisplay, and also includes seasonal 
idecorations such as Christmas, spring, etc. 


store, I believe 
and merchandise 
considered as two 
Display 


the 


store 


This is the almost purely decorative art 

application in visual merchandising. By 

ontrast, merchandise presentation is con- 

erned entirely with the proper showing of 
, 


ivailable stocks of merchandise. 


Merchandise presentation, in my opinion, 
is still a poorly developed branch of visual 
merchandising in most stores. This is due 

many cases to improper and inadequate 
fixturing and poor training and supervision 
vy the department, or the powers 
that happen to this function in 
our particular store. 


display 
supervise 


Inadequate and bad fixturing can usually 


be traced to basic tacts — incomplete plan- 


ning, unplanned expansion and haphazard 
growth. 

[ believe that you merchants have a 
responsibility —a responsibility not only to 


provide your customers with the right item 
at the right price, but a civic responsibility. 
is your home—this is your life — 
interesting, informative display 
in serve a public duty because all of us 
ike windows, windows, win- 
lows, windows that don’t just sell us clothes 
ut sell us neat appearance, style, attrac- 
We all like that don't 
just sell us furniture, but windows that sell 
is a home that has comfort and cleanliness 
that don't just sell us books, 
t sell us pleasant hours, and the profits 
1 knowledge; windows that don’t just sell 
is toys, but sell us happiness for our chil- 
lren. And all of us like that 


| 


lon't sell us just things, but do sell us ideas, 


leelings, self-respect, home life and happi- 


Thy 
11S 1S 


il d good, 


good selling 


windows 


tiveness. 


windows 


windows 


Washington Firm Opens 
Display Salesroom 


\ new sales department for display ma- 
s has been opened by Art Display, 1017 

K eet, N. W., Washington 1, D. C. This 
S iddition to the company’s regular sign, 
and display service. A full line of 
materials will be carried for 

ses, according to G. Kilsheimer. 


resale 











Don’t forget—send in your news 
ems about all happenings in the 
display field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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re many 
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Quality Fixtures at Mass Production Prices 


SHOWCASES 


with modern styling and sturdy 
construction. Truly fine fixtures 
that will display your merchandise 
to best advantage. Full, two- 
thirds and half vision styles in 
natural birch or combed oak fin- 


ishes. Four-, five- or six-foot 
lengths. Fluorescent lighting op- 
tional. Immediate delivery. 








Free 


Store Fixture and Equipment Catalog 


on request. 


Another First for SHUR-NUFF 
Plastic 
SANTA HEAD 


Colorful lighted Santa head 
in natural colors, mounted 
in a sturdy red and green 
cardboard wreath that 
forms a shadow box. Unit 
is 22'' wide and 24" high 
and comes with 8-foot ex- 
tension for lighting. 


76% EACH 

















Write for Our Free Christmas Display 
Material Catalog. 


SHUR-NUFF inc. suement ane 


Distributors 





Manufacturers * Converters e 
MINNEAPOLIS, MINM......2.2.+-2@ S$. 6TH ST. 
NEW ORLEANS, LA...INTERNATIONAL TRADE MART BLDG. 
OKLAHOMA CITY, OKLA. ... MERCHANDISE MART BLDG. 














SEE NOVEMBER ISSUE 
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3%-Inch Plastic 


ESTOON FRINGE 


with the unique double border 


Twist It 


and note the unusual effects for smart and novel 


CHRISTMAS DECORATION 


Also suitable for Spring and all seasons 


New — Beautiful — Colorful 


A Sensation — Try It 
FOURTEEN ALLURING COLORS 


all with glamorous sheen 


Gold, Red, Silver, Royal Blue, Gunmetal, Green, 
Cooper, Aqua, Fuchsia, Ice Blue, Pink, Chartreuse, 


Silver Iris and Multi. 
IMMEDIATE DELIVERY YY 
FLAT Write for samples or see your local display supplier. TWISTED 


Lae fabrica G.inc. 


45 EAST 30TH STREET —- NEW YORK 16, N. Y. 
















Philadelphia 
chooses... 


PARIS INSPIRED 


eauitnonde, 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


...the manikins 
of fashion 





Significance 


De 
exclusive distributors... 


AE RT PRODLCTS 


5158 West Outer Drive CLEVELAND OFFICE 
DETROIT 21, MICHIGAN 1101 Power Ave... 5th Floor 
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New Store 


OND-Fiith Avenue, the largest a 
most glamorous store in the Bon 

chain, opened its all-glass doors to thi 
public September 22 in the ten-story build- 
ing formerly occupied by Best & Co. at 35tl 
street and Fifth avenue, New York City 
Its interior has been completely redesigned 
by Morris Lapidus, New York architect, 
with an entirely new store front on both th 
Fifth avenue and 35th street sides. 

Features include windows which merg: 
into a sheer, smooth facade of limestone 
their 30-foot length an innovation on Fifth 
avenue. A revolutionary approach to_ the 
trathic problem which departs entirely fron 
the customary “gridiron” or “free flow” pat- 
tern; artificial lighting effects which give 
the closest approximation to daylight yet 
attainable; unusual color combinations 
which are different for every floor, and give 
brilliance to the entire decor; a mezzanine 
which also forms a display deck large 
enough to act as a stage on which manne- 
quins display every type of merchandise 
sold. The general effect is one of gaiety 
and life in color and high intensity in il- 
lumination. 

Six floors, each comprising a selling space 
of 100 by 125 feet on the Fifth avenue side 
of the building will be devoted to men’s, 
women’s, children’s, and teen-agers’ clothes 
and accessories. On the sixth floor will also 
be a children’s barbershop, first in the Bond 
chain, and on the fourth, adjacent to women’s 
dressmaker clothes, is the “Flight Deck” 
restaurant, also an innovation of the Bond 
management. 

The opening marked the launching ot 
Bond's only “Big Men’s Shop” which will 
also be located on West 35th street, with its 
own all-glass entrance extending for two 
stories, and individual windows for display 
ing merchandise set into the one-story red 
granite wall which continues as it turns the 
corner on Fifth avenue in the form of 4-foot 
piers which embrace the extensive windows 

Customers enter the Big Men's Shop 
through “Herculite” glass doors. The shop, 
which extends for 35 feet along the street, is 
also connected with the main floor by a ter 
race, housing the men’s hat department and 
sports-clothes. Above it are five selling 
floors in addition to warehouse facilities and 
alteration rooms 

\ special shoe department in which dis 
play niches are lined with unborn calf-skin, 
blond wood open display cases set against 
a sott blue background, and a general air ot 
spaciousness are the outstanding features 
of this shop within a shop where an over- 
size man can find everything he needs trom 
out-size ties to super-large shirts and _ sutts, 
exactly paralleling the merchandise sold in 
men’s furnishings on the first floor or in the 
men’s wear department on the second. 

Sheer simplicity is the keynote of the ex 
terior of the building which has been highly 
praised by the Fifth Avenue Association. A 
smooth wall of limestone rises above the 

[Continued on page 126] 
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tore Conducts Test: e S-T-R-E-T-C-H-E-S TO FIT ANY MANNEQUIN AND FIT IT BETTER # 
‘ewspaper Vs. Display ee 


—» 


NS 


the debated issue of newspaper adver- 
ing versus window display was recently 

umatically tested by Aldens-Windmiller’s 
e partment store of Chicago. Deciding to 
ke a test on a popular priced dress line, 
store first ran a full page advertisement 


gest has this merchandise. Special interviewers 

he Bon | salespeople then proceeded to carry out 

sino , careful survey of the results, using scien e NO MEASURING 
wh build tifically controlled sampling methods. The 

o. at 35tl nal tabulation established the fact that ¢ NO GUESSING 
ork A ity . 4 per cent of the shoppers who came — \ 

edesigned into the store following the insertion of the  * M4 MULTI-FIT WIGS... 


architect, 


nee id had actually seen it. 
oth the 


@ Fit any mannequin regardless of 
headsize and fit it snugly. 


Subsequently, but not too soon atter the 
5 i that the ad's effect would 
th merg ee ae aeete dient 
be at a minimum — Howard Harris, display 
manager, drew unusual attention to a fashion 


d appeared — s« 
@ Eliminate unsightly gaps between 
head and hair. 


@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 


imestone 
on Fiftl 
h to the 
‘ely fron 
low” pat- 


show of the same dresses by having them 
modeled in a large corner window ot the 
store Onlookers tollowed the model, who 
ad previously won the title of “Miss North- 
side of Chicago”, into the store where the 








lich give 
Send in a picture or newspaper clip- 


— Rs miniature fashion show was held immedi Now you can get a perfect wig fit on “ef wee 
Nations ly The record of sales o Sc test ree ‘ i r ou preter tor 
oud sete wae Phe record f sales on this test re with the newest development in man- peg . the col eel ha 

S vealed that 80 per cent more dresses were matching, as Multi-Fit Wigs can be 


lezzanine sid followinn the window and style show nequin wig-making. The Multi-Fit Wig 


ck large F presentation than were sold after the ad will give you a variety of interest in 








furnished in any color or style. 





1 manne- ae ; ea aera ats ‘ 
ippeared. John D. Fleming, store manager, . . 

‘chandise termed the display a great success: more | alanine ue displays. The — If your jobber does not carry Multi-Fit Wigs write 

i gaits © don 525 of the dresses were sold | appearance of your mannequin can to unand give us the unsan al your iether. 


t . . S ; . . 2 
y in il OF pestiedie dersortance ‘was tie feet easily be changed . . . use a new wig 


} , 
that the display promotion was handled at | and, presto, you have a different HI LT | i | T | it } 
ng Space as p "9 oO = ae oO r sp: a “1 ( | “ . si () 
i cost of one-third of the newspaper ad looking mannequin. , 


nue side 













i<_t°’ 35 WEST 36th STREET © NEW YORK, N. Y. 

clothes SO | 

will also | New Book Discusses 

he Bond | Dealer Promotions 

women’s Suggestions for helping the dealer to 

t Deck” mprove his marketing position and_ his 

he Bond usiness management, helping him _ to 
irrange and conduct consumer promotions 

hing ot nd to build merchandising displays are 

uch will ill covered in a new book available at 

with its $12.50 from The Dartnell Corporation, 4660 

for two Ravenswood avenue, Chicago. 

display Called a survey and idea source book, the : 

tory red volume is published under the title “Sales cf * 

urns the Promotion Through Dealers” and covers | WITH THE 0 

Or 4-joot three primary areas —large-scale promo- MARVELOUS i i er 

vindows tions, promotion to the dealer, and con- | 

's Shop sumer promotions. The examples are drawn 

he shop, rom the heating, photographic, furniture, 

street, 1s tut motive, soap, drug, appliance, air con LOOK AT THE FEATURES 

yy a ter litioning, housewares, watch, paint, rubber, 

rent and lothing, glass and similar fields ... aud look at the price! 

Prag: Small, compact, light-weight! 
Charm Contest Extremely versatile for all types 





of display spotlighting. So at- 
tractive, need not be hidden. 
3" Fresnellens. Adjustable beam 
control. Full 360° tilt. Rests 
stably on base, or can be moun- 


To Be Judged 
Members of the judging committee for 
rm magazine’s September “Right on the 
display contest will meet on October 19 


ich dis 
alf-skin, 


against 














al air ot a raAy : nes “1: ; 
foatuges ect the winning entries. Those receiv ted on ceiling or wall. Easy to 
.n over- iwards will be announced shortly there clean or relamp. Rich Sierra 
‘Seca i — Brown baked enamel finish. 8 
apes ft. cord and plug. Size 614" x 
1d any — $10 4" x 5". Weighs 2 pounds. 

soid in | 
rin the Don’t forget—send in your news Less Lamp WRITE FOR FULL FACTS TODAY 
d. tems about all happenings in the GoldE Manufacturing Co. 
ys a lisplay field: births, deaths, marriages, Baa? W. —— St. 

ony Pe: : E | cago /, ill. 

. \ hanges of position, anything pertain- " 

Ol 4 
OVE the 


ng to display or displaymen anywhere. | 
— oe y | USES 100 OR 150 WATT LAMP 






















DRILL 

HIGH QUALITY “= 
Low cost §f 
POWER TOOLS 


For cutting, shaping, drilling, 











finishing 

@® woop @ METAL 

@ FIBRE @ PLASTICS 
WRITE FOR 


FREE! cw cataioc 


BOICE-CRANE COMPANY 
896 Central Ave. - Toledo 6, Ohio 











Cardboards 


are Different! 


‘““NAT-MAT”’ 


your assurance of proven de- 


Cardboards are 


pendability, full value and quality 


throughout. 


Remember Cardboards are 


different, you will be glad you 


insisted on “NAT-MAT.” 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 


4318-36 CARROLL AVE., CHICAGO, ILL. 


Allied Mills 
11422 Se. Broadway, Les Angeles, Calif. 


Peterboro, Ont., Can. 
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ENGLAND AND ALASKA 
[Continued from page 40] 


display material is allowed in from 
tinental countries that have a sterling 
ance of trade with this country. 
Imported mannequins from countries such 
as I have named before bear a 20 per cent 
customs duty and then, before they are 
sold to the take 100 per cent pur- 
chase tax on the complete cost. So, for 


con- 
bal- 


stores, 


example, a figure costing $160 would bear 
a customs duty of $32 plus insurance and 
freightage, plus 100 per cent purchase tax, 


which would bring it to a minimum. of 
$440 selling cost. 
There is a slight rise on display expen 


ditures compared with five vears ago 
and a= particularly sharp over 
before the war, simply because of the colos- 
sal inflationary 
on all material 


rise costs 
rise which has taken place 
necessary to pursue a dis 
play policy 

\s for any increase in display-conscious- 
part of retailers, during all 
periods of good sales little interest is taken 
in display, but at the present diffcult time 
which we are going through a slight rise is 
noticeable in the appreciation of display by 
retail units. 

\nothe 
display 


ness on the 


point which is rather curtailing 
advancement is the very awkward 
labor situation in this country at the present 
time. Restriction of labor on one part does 
not allow a unless 
they have the permission of the government 
and they vital trade for the 
well-being of the country; and so the ma- 
jority of people are being directed into jobs 
connected with the export trade. 


person to be engaged 


consider it a 
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artist who does not com 
under this government scheme has not bee: 
attracted to the display industry simply be 


cause of the poor showing it has made ove 


Secondly, an 


previous years and, therefore, it is quit 
easy to see that a lad of 18 now entering 
industry can not remember the time whe: 


display was a vital selling factor in the 
window and is not fully conversant 
with the potential position which could _ b: 
his through hard and imagination 


store 


work 


Ixperienced artists are attracted more to 


the exhibition and multiple display side 
where wages and expenditures are on a 
more lavish scale. What youths we can 
attract into the store still have to under 
take the compulsory military service and 
some learn a new profession while in the 
forces, making them reluctant to rejoin 
display upon their release. 

Naturally there are exceptions to the 
above and there are progressive manage- 
ments and there are progressive display 


houses and display executives in the Old 


Country 


ALASKA 
(The tollowing is by Jim Garrett, Alaska 
Siegen & Novelty Company, Anchorage.) 
Alaska, “The Last 
is in the related position it was 


Display today in 


Frontier”, 


20 years ago in the small towns of the 
United States. When one realizes that in 


this vast territory there are fewer than one 
hundred thousand people, including the na- 
tive and Eskimoes, and that this 
population is centered in four large com- 
munities, namely Anchorage, Fairbanks, 
Juneau, and Ketchikan in that order, it is 


Indians 


NAYTHO 
PLAY He co 


DIS 





a nena 


—''Christmas White" was the theme of this window used by Naythons Display Fixture Company 


Philadelphia, to show holiday display materials. 


B. J. Naythons describes it as follows: ‘We 


used a free-shape frame of compo-board covered with white duvetyn and on the border we 


used red silk roping. 
poinsettias and strings of ‘bee’ lights. 
quins are draped with white crushed silk. 


The white metal arches have white flocked ruscus worked in with red 
The background is white pleated ninon and the manne- 
The lights were also placed under the snow on the 


floor, giving the effect of small stars shining through the snow." — 


1945 








, 1948 
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1 


ly logical that the independent merchant 
es not give display much thought. 

It is only in the last few years that mer- 

ants have given any thought to store lay- 

it, to say nothing of windows. Do not 
isunderstand me —there are a number of 
ce specialty shops in Alaska, carrying the 
st lines of merchandise, for the people in 
the Territory demand quality and high 
styled merchandise regardless of price; but 
merchant has such a difhcult time with 
eliveries that when merchandise finally 
irrives, he can sell it without difficulty, 
therefore neglecting the best presentation of 
items. 
\s competition naturally the 

1 of displaying the merchandise to a 
tter advantage than the store or shop next 
loor is entering the minds of the merchants. 
[t is gratifying to note that when a new 
lress shop opens they will buy one or two 
mannequins and place them in the window 

» Stay the life of the shop). 

The use of lights since the war is un- 
estricted, but most stores use only general 
flood lighting. 

The people of Alaska feel as though they 
ire as much a part of the United States as 
inv state, but are being treated as an un- 
wanted stepchild. 


increases, 


Even though there are 
no import or export duties to be paid on any 
items or commodities, all transactions are 
andled by the export departments of the 
various companies. Why: 

Qur sources of supply are naturally the 
West coast outlets, as they are closer to us 
and deliveries are much better. Now since 
we have scheduled air runs three times a 
week to Minneapolis, the middle West, and 
even the Eastern markets will be more 
available. 

It is the general consensus of opinion 
that when Alaska is admitted to the Union, 
in the not too distant future, and outside 
capital becomes interested in the vast possi- 
bilities and resources of this great Territory, 
supply lines will be much improved and 
competition will enter into the spirit of 
merchandise presentation, which is the heart 
beat of every displayman. 


New Automatic Tacker 
Announced By Fastner 

The Fastener Corporation, 860 Fletcher 
street, Chicago 14, is now in production on 
a new automatic tacker supplementing its 
regular models. Called the ‘“Duo-Fast 
Narrow Crown" tacker, the device drives 
staples which are only %-inch in width. 
lhis type of staple is said to be particularly 
idapted for display purposes, since the tiny 
head is scarcely visible when driven into an 
exposed surface. 

(here are two models available, one to 

ve medium staples in %- and 3¢-inch 
lengths and the other to drive heavy narrow 
staples in the lengths. The new 

lel is a gun-type tacker operated by 

eezing the handle. 


same 








DISPLAY WORLD 








BONWIT 
TELLER |} 


Philadelphia 
chooses... 


PARIS INSPIRED 


eau tnonce 


MANIKINS WITH MAGNETISM 
| BY KORRECT-WAY 


...the manikins 
of fashion 
significance 


exclusive distributors... 


487 WASHINGTON STREET 


SHMUEL C. DUTCH & SON 
| 
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PS SS 


BUFFALO, NEW YORK 


Florida Branches: MIAMI, ST. PETERSBURGH 








ACCLAIMED 


“o™\ 








A SENSATION! 


DISPLAY MEN are raving aboit METALCREPE, 


the new, economical backed foil. 


for puffing, pleating, and shirring. 


or flooring. 


36” wide, pliable, perfect 


Ideal for backgrounds 


Comes in 9 glamour shades. 


See it now at your local jobber, or write to us for samples. 


JAMES A. COLE, | 


235 4th Avenue 


NC. New York 3, N. Y. 





Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 











DIE CUT DISPLAY LETTERS 


CORK — POSTER BOARD — MYSTIK 
TRANS-DECAL & LETTER PATTERNS 


Free Circulars on Request 


HARRY MICH COMPANY 


1627 S. Michigan Ave. Chicago 16, Ill. 
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NOVEL TOUCHES IN Nt 
NEW YORK DISPLAY a“ 


[Continued from page 33) - 
of Jean Pillement, the most famous of the vi 
French Baroque designers of the 18tl N 


ge . | century. 
In translating these to the art pieces 
used by Moore, the atmosphere of garden 


New Classes Being Formed | : 
Cc u R R | cu L u M # | leaves of metal made trom special moulds : 


and imported from France for the occasion 


settings was ina sense built around delicate 





Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior | In finish, these leaves were in three or fou ; 

Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. | tenes snk wiht weld sone dacieale comiaiel 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. miihc sll anit Gealitend aneilin wbicls tahaiiaa Bi 
FACULTY aia |} net, wood, preserved foliage, seed pods, td 

MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor | poppies and such, including even cocoanut 
Display Manager, Bonwit Teller Formerly of Display Dept, Beck Shoe Stores = shells and real pomegranates. Interestingly, 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor | bl we —— mer : wae a a di 
Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier t wv same feeling of ee Mi <a x c 
| fashion message read: “Bonwits Autumn i, 

ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College |-Study: navy with black seal by Netti 


Rosenstein” or in some of the eight dis <4 


“The Nation's Center for TIONAL DISPLAY INSTITUTE plays this was reversed to read: “Black seal i 
Display Education” NA | with navy . ( 


In the College Shop at James McCreery’s, 













School of Window Display Display Director A. Sutcliff used a striking 

A ARCH Si.. PHILA 3 p floor unit for highlighting certain favored bs 
: - styles from the college wardrobe. With a 

Write for Descriptive Booklet : A = Phone: RI 6 free-form platform of pine boards was com a 





bined a dark green table with huge red 











-" 1“ pencils making the legs of the table. One xe 
= such leg rested on the floor while the plat re 
Nts form made the base for the others. — In ; 
: addition a tall gray post was topped with a 
Published in the interests of better lighting gray ball of wood thrust through with a h, 
large blue pencil, two red paint brushes and s 
Dramatize the appearance of your merchandise with — — a : 
ot. mm 
’ ss : “Lord & Taylor likes tweeds again and fi 
Here’s a dynamic, yet Century s new beamlite projector Lord & Taylor likes tweeds more than ever” n 
subtle way to help announced the cops in four of their win | 
on windows do a better 1 10” parabolic Alzak reflector dows and an accompanying card indicated n 
we job. And six insures high powered narrow on which floor to find the tweeds for men { 
exclusive Century features ; : : ; : 
guarentee toxitun beam never before attained in a women and tor children, showing that they 
efficiency at minimum unit of its small size. were suitable for the entire family 
operating expense, 2 Filament rays eliminated. Quite entertaining was the manner m 
low initial cost. 3 Screw feed permits changing which Display Director Henry Callahan 
Order it now. beam from 6° to 12°. handled this combination. A — sturdy. split R 
Cat. No. 1515 $48.00 4 — clamping device permits rail fence afforded an advantage point tron 2 
angling and locking of instrument which a smart country crowd could view an 
without aid of tools. autumn horseshow —their lineup. at the 
5 Housing is compact; free of same time affording an excellent view of the C 
extraneous projections. smart tweeds from the spectators’ point ol 
i . ) Hinged door color frame holder view All the figures were in chicken wire 
FUL, fits securely. and the tweeds were in soft combinations ot 
browns, grays, tans and such while a num 
419 West 55th St, New York I9 + 626 N. Robertson Blvd., Los Angeles ber of vellow velvet berets made nice con 
trast. A clear autumn sky was “painted” r 
blue with lights on the backwall, with an 


airbrushed cloud or two added. The real 
leaves, in browns, which covered the floot 
continued the country atmosphere. 

“Have you seen Macy's new 3rd_floot 
was the query in six Macy windows which 
Display Director John R. Foley installed on 
the completion of the extensive remodeling 
of this fashion floor — which included both 
the Seventh avenue and Broadway buildings 

Coppel toned poling joined with coppe! 
cording made an interesting outline of the . 
Macy building. The atmosphere of an archi 
tect’s office was deitly suggested through tl 
use of two suspended lights which wer 
especially installed for these displays. The 
lights, one using a copper shade and tl 





SEE NOVEMBER ISSUE 


other chartreuse, hung directly over t! 








blueprints of the new third floor; these =. 
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ueprint blue were applied as finish on the 
slightly raised platform. 

Copper finish again appeared in the frame 
ind letters spelling out the store name as 
vell as in the bricks on either side of the 
vindow card. A mounted photograph, in 
sepia, showed a section of one of the many, 
nany departments making up this fashion 
joor and the fashion mood was_ turther 
nplied by the use in the background of a 
niniature dummy which was 
iinted in chartreuse and topped with an 


dressmaker 


rrangement of black feathers. 


Biltrite Display 
Has Bounce 

Biltrite Rubber Company, Chelsea, Mass., 
is releasing motion and_ still point-of-sale 
displays reproducing the popular “Cobbler 
Craftsman” trade mark of Biltrite’s rubber 
heels and soles. 

In the motion display 
stop six times as many 
same display without motion), the “Cobbler 
Craftsman” taps rythmically at the Biltrite 


(which is said to 
spectators as the 


heel he is applying . His hammer bounces 
ifter each tap, just as if it is striking a 
bonafide heel of rubber by Biltrite. 

The realistic “bounce” is provided by an 
engineering twist to a simple, plug-in pen- 
dulum type solenoid cell animating mecha- 
explained as “the 
different 


bounce is 
drawn off 


nism This 
result of two. ares 
enters.” 

The mechanism is anchored to a_ card- 
board slide that fits securely into two card- 
board holders on the back of the display, 
with a hook that 
movable arm. It operates on any standard 
110 volt, 60 cycle AC or DC circuit. The 
motion display measures 24 by 31 
The “still” uses the same illustration and 
36 inches, with a simulated 


engages the cobbler’s 


inches 


measures 28 by 
rame for hanging or window use. The 
nits were designed, lithographed and manu- 
tactured by Einson-Freeman Company, Long 


Island City, N. Y. 


Rieser Retained 
By Edison 


Svl C. Rieser has been retained as display 
uncillor by Edison Brothers Stores, Inc., 
St. Louis shoe chain of which Jack Sarnoff 
display director. Rieser opened his own 


splay consultation service recently, afte 


esigning as display manager for Stix, Baer 
& Fuller, of the same city. | 
Material Brought Out 


For ''Glass-Writing" 


\ rubbery plastic material which forms 
sed letters or designs on glass has been 
sught out by Miracle Adhesives Corpora 
n, 214 East 53rd street, New York City 22 
tube form, “Miracle-Rite” 


form, or in. gold 


comes in red 
green in. transparent 
| silver (opaque). It is said to be com- 
tely water resistant and will remain on 


glass until rubbed off. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








exclusive distributors... 


DISPLAY WORLD 


Pet ereesereeseseesssseseeseseeese 
CeCe eee ee ETE SESE EHESEE 






PAINT COLOR 
ON YOUR 
LIGHT BULBS 


AVAILABLE 
IN & COLORS 
MAGENTA 
PAINT-O-LITE Co 


CHICAGO'U-S.A, § 
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Colored 
Fluorescent Lighting 


AT A MINIMUM COST 



























NO STOCK OF COLORED FLUORESCENT 
TUBES TO CARRY. 


CHANGE COLORS AS OFTEN AS YOU LIKE. 
GIVES BEAUTIFUL SEASONAL COLOR 
TREATMENTS. 


INDIVIDUALIZE YOUR DE- 
PARTMENTS WITH COLOR AT 
MINIMUM COST. 


Available in eight colors — Red, Yellow, Dark 
Blue, Green, Amber, Magenta, Light Blue and 
$2.25 


Purple. Price per tube 


SILVESTRI ART MFG. CO. 


706 W. Washington Blvd., Chicago 6, Ill. 










Philadelphia 
chooses... 


PARIS INSPIRED 
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MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


...the manikins 
of fashion 
Significance 





> 


MAG THIGPEN 


BURLINGTON, NORTH CAROLINA 
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Use 


BLACK LIGk 


FOR 

SIGNS 

THAT MIRROR 
THE MAGIC $PIF 
OF CHRISTMA: 


DISPLAY WORLD 


describing Black Lights, fluorescent eeaaaet cra yons, 
water colors and fabrics. Simple to use. Write today. 


BLACK LIGHT PRODUCTS 


67 East Lake Street 


Chicago 1, 

















JUMBO COSTUMER 


Double Revolving Top; 30" cross 


arm; 1-5/16 standard upright: 
66" high — 7 x II card frame: 
18"' cast base. 


$38.50 


QUENSELL DISPLAYS INC. 
71-23 Austin St. Forest Hills, N. Y. 











non 
Shot 500 FIFTH AVENUE 


Al 47™° STREET NEW YORK 18.N_Y 











DISPLAY 


CORPORATION 


Home Vfice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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Institute Changes Bylaws; 
Widens Membership Ranks 
Advertising agencies, advertisers, colle- 


giate business and marketing departments, 
libraries, research organizations and others 
interested in point of purchase promotion 
are now eligible to associate membership 
in the Point of Purchase Advertising Insti- 
tute, Inc., New York City, according to 
Norman McKean, executive secretary. 

The move to open POPAI membership to 
non-suppliers of point of purchase display 
material was made possible by a change in 
the Institute’s bylaws, recently approved by 
the executive board and full membership. 
\ssociate members will pay $250 a year 
Associate membership is non-voting and 
carries no liability of assessment. 

The Point of Purchase Advertising Insti- 
tute, founded in 1939, was originally re- 
stricted to window and store display lithog- 
suppliers of other types of 
point of purchase promotion material in- 
cluding glass, plastics, wood and metal. 

POPAI will soon release a report of its 
spring window display test, conducted by 
Fact Finders Association in Syracuse and 
Rochester, N. Y., in which retail drug and 
skyrocketed 98 per 
display 


raphers and 


hardware item sales 
cent and 113 per cent during the 
test period. \ price of $25 per copy has 
been set on the report which includes many 
tables of survey findings as well as numer- 
ous charts on results of the test during the 
display and post-display periods. Institute 
members receive the reports without charge 


New Christmas Decne 
Brought Out By Trimz 


A new and novel Christmas decoration, 
identified as “Under the Christmas Tree” is 
announced by Trimz Company, Inc., a divi- 
sion of United Wallpaper, Inc. Designed 
for a wide variety of decorative uses, it 
consists of a giant-size length of specially 
processed cloth-like cellulose fibre, 90 inches 
long and 30 inches wide, patterned with a 
choice of three special Christmas designs 
The material is fire resistant and of sturdy 
easy to drape or fold. 

The three patterns included in the line 
are: “Jingle Bells,” a design of large silver 
bells splashed with blue and red swinging 
trom garlands of evergreen branches in a 
border design; “Holly,” a design of bright 
green holly sprays entwined with red poin- 
settias; and “Peppermint Stick,” a fantasy 
of red and white striped candy canes com- 
bined with bright colored Christmas tree 
ornaments. 

J. H. Rasmussen & Co., Merchandise Mart, 
Chicago, is the national sales agent. 


construction, 





Cromwell Heads Display 
For Lindner Coy 


Cogswell Cromwell has joined The Lind 
ner Coy, Cleveland, as display director. H¢ 
assumes his new duties, which will include 
display for the W. B. Davis Company, ot 
October 15. 

For the past vear Cromwell has_ beer 
associated with I. K. Stevenson, Land 
O'Lakes, Wis., covering the Eastern terri 
tory. Prior to that time he was display 
director for H. & S. Pogue Company, Cin 
cinnati, for several years with time out for 
army duty, and was at one time in charge 
of display for J. N. Adam & Co., Buffalo 
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DISPLAY CLUB EXTRAORDINARY 
[Continued from page 66] 


Despite the fact that this is the world’s 
argest display club, the organization is not 
ontent to rest on its laurels. At present a 
drive is under way, with a 
television set leading the list of alluring 
rizes for those obtaining the most mem- 
ers. It is impossible to predict at this 
vriting what the total membership will be 
when the drive is concluded. 

The position of the Southern Calitornia 
splay Club = in 
nhanced by the attraction of the 
atural assets for outstanding display ex- 


from all over the country And 


nembership 


display is of course 


state’s 


cutives 
isitors come here from every cofner of the 
ition to view the innovations which are 
eing presented one after another by the 
new, outstanding built 
mult —in Los Angeles and vicinity. 
Drawing trom Hollywood, which has been 


Tr being 


stores 


alled the source-spring of creativeness, the 
lisplaymen in Southern California 
the influence of the outdoor, care-free way 
if life which sets this state apart from the 
rest. Windows and interiors of department 
stores, specialty shops and other stores in 


show 


this area are cited as examples of the best 
in display. 
The Southern California Display Club is 
keeping pace with the growth of this area 
and the barometer points to 1949 as 
the best year in the history of the display 
profession in Southern California. 


Customers Approve 
Use Of Price Tickets 


The September issue of “Promotion Ex- 
hange”’, Sales Promotion 
Division of the National Retail Dry Goods 
\ssociation has the following item: 

The Dallas Retail Merchants Association 

ide a study of controversial points about 


organ of the 


lisplay. Here are some of the queries and 
r¢ plic 5. 

Some merchants place price tickets on the 
merchandise they show in their windows. 
From the customer's point of view, do you 
think it 
nerchants to 
he merchandise they 


business for all 
tickets on all 
This was 


would be good 
price 
display 


place 
inswered “yes” by 72.5 per cent of those 
jueried; 27.3 per cent answered “no” and 
1 per cent did not answer. 

“When you are 
tickets on 
windows | tre- 


The next question was: 
downtown, do_ price 
erchandise displayed in 
iently cause you to enter these stores (to 
xamine the merchandise) which you would 
obably not have entered had the merchan- 
se been displayed without price tickets ?” 


pping 


lis was answered “yes” by 81 per cent; 
per cent answered in the negative, and 
per cent did not answer. 
‘Do you think ladies’ high quality wear- 
x apparel displayed in show’ windows 
uuld be priced?” was the third question, 
which 49.2 per cent answered “yes”, 49.3 
cent answered “no”, and .5 per cent 
| not reply. 


Wedding Bells 

For Hopf 
Davis O. Hopf, display manager for 
icCoy’s Department Store, Waukesha, Wis., 
is married recently to Margaret Krueger. 
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BONWIT 
TELLER |} 


Philadelphia 
chooses... 


Acsidatron? 





PARIS INSPIRED 


eeulmonide 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


...the manikins 
of fashion 
Significance 





athe! 


ORPORATION 


BALTIMORE, MARYLAND 


exclusive distributors... 


WILLTAM 


| 4 SOUTH LIBERTY ST. 


ost ‘PEE WEE” SPOTLIGHT 


HITS THE MARK 


e@ Compact and lightweight, the Best “Pee Wee” 
100 watt spotlight makes an ideal, handy spot 
for top lighting, side lighting or high lighting 
for interior displays or theatre lobbies. 








The Best “Pee Wee” spotlight comes com- 
plete with polished mirror, Fresnel lens, uni- 
versal mounting bracket. one gelatin color 
holder, and three sheets of assorted colored 
gelatin. Attractively finished in black and 


silver wrinkle. 
$7.95 
$8.95 


List price complete, less bulb 
List price complete, with bulb 
(Tax included) 


Write today for further information 
and discounts. 


Yj 


itt 




















USE THE 
Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 


lj EVERYTHING FOR DISPLAY I| 
JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 
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VISGPLAT Wei 


SEE NOVEMBER ISSUE 














VIVID 


Quad 
COLORS 


¢ Dramatic DEEP COLORS for back- 


grounds. 
¢ Non-streaking flat matte finish 


e One coat covers wallboards, show- 
card, plaster, wood, brick, concrete, 


etc. Dries in 40 minutes. 


e Re-coat repeatedly without sealers 


or unde rceoats 


e Convenient paste. Mix with water. 


e Rinse brushes 
with water. 


wipe up spots . 
¢ Brush or spray application 
FREE COLOR CARD ~ 


: ~/ ™— 
showing 17 deep colors, \ ? 
51 let-downs 





WESCO WATERPAINTS, INC., Dept. 
| DW-10, Trenton, N. J., Matteson, IIl., Good 
| Hope, La., Berkeley, Cal., Los Angeles, Cal., 

Seattle, Wash., Portland, Ore., Montreal, 
| Que., Sydney, Australia. 

Please rush us a color card showing 
| your new Vivid Decorators Colors. 
| Name 
| Address 
| City, Zone State 
| Type of Business 


In Canada, Wesco Vivid Colors ore available 
through the Wesco Montreal factory. 


ianiaeaaanaeae 





Gestrine Returns 
To Butler's 


Carl Gestrine, who for many years headed 
Butler but 


who has been operating his own specialty 


display for Brothers, Chicago, 


shop in an outlying suburb for the 


18 months, has rejoined Butler's. 


past 


Switchboard Dimmer 
Line Produced 

The Superior Electric Company, Bristol, 
Conn., has announced the production of a 


line of interlocking ‘Powerstat’” dimmers 
for incorporation in  switchboards. They 
are of the continuously variable  auto- 
transformer type. Two ratings are avail- 
able. One has an output range of from 
Q to 1,700 watts, the other from 0 to 4,600 
watts. Both ratings are offered in_ five 


assembly arrangements. 





OCTOBER, 


1948 


Interlocking “Powerstat’ dimmers — are 
said to provide the same desirable char- 
acteristics of the non-interlocking units 
The manutacturer states that brilliancy ot 
individual lamps is unaffected by the num 
ber of lamps in the circuit; that lamps may 
be dimmed from full-on to black-out re 
gardless of the number of lamps in opera 
tion. Low operating temperatures are 
claimed and high efficiency is said to result 
in large power savings. 





Coro Offers $1,000 
First Prize 


Coro, Inc., 47 West 34th street, New York 
City, has announced a nation-wide display 
contest for display managers of department, 
specialty and jewelry stores. First prize is 
$1,000, followed by a second place award of 
$500, $250 for third, and 15 additional prizes 
of $50 each. The contest starts November 
1 and runs through December 1, with the 
awards to be made known shortly aiter the 
first of the vear. 
must be 
is by 


Coro’s pearls featured in the 

Entry means of a_ photo- 
graph and description of a given window or 
windows. As many different entries may be 
made as desired. All photographs must be 
8 by 10 inches or larger, with the contestant’s 
name, store name, address, city and state 
on the back of each picture. Entries, which 
must be postmarked not later than midnight 
of December 15, will be judged on originali- 
ty, beauty and sales appeal. 


windows. 


The judging committee will be announced 
later. Full details about the contest can 
be obtained trom Henry Altheimer, display 
director, Coro, Ine. 





—Pictured above is one of a battery of windows used by 


Bonwit Teller, Philadelphia. 


Marc Bieler, display director for 


Each window was handled in the same manner with dramatic light- 


ing and the background swathed in shimmering folds of transparent cellulose sheeting 


(Photograph by courtesy of Korrect-Way Displays, St. Louis) — 
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Natural Forest Products 
Offered By Brothers 


Timberlore is the 
stablished at Cook, 
natural 
Jay and related General 
daniel L. Lappala, who attended the Uni- 
rsity of Minnesota school of horticulture, 
and architecture, who 
prior to 


name olf a companys 
Minn., by two brothers 
» process forest products for dis- 


use. manager is 


landscape 
perated his own florist business 
e war, and who spent several 

\laska engaged in plant material work. 


yrestry 


has years 
ie other brother is a research chemist and 


engaged in preservative treatments of 
rest products, packaging and related work. 
He is a graduate of the University of Wis- 
msin and has engaged in chemical research 


the past 15 years. 


Geiger Appointed 
For Branch Store 
\ssociated with the display department ot 
Famous-Barr Company, St. Louis, for many 
ars, Clarence Geiger has been named dis- 
ay manager for the branch 
by the firm in Clayton, a suburb 


store opened 





PADI Spokesman Says 
Market Week Success 


The Philadelphia Associated 
istries celebrated its first annual Display 
Market Week September 7-11. Although the 
iumber of out-of-town buyers visiting show 
rooms was disappointing, a spokesman fot 
the PADI said that from a public relation 
the week-long had been 


Display In 


point of view show 


successful. 


Plastic Hand Announced 

By Zeppen-Field 
Zeppen-Field Studios, 

tacturer of Hollywood, has developed a new 


Mannequin manu- 


plastic hand. According to W. M. Zeppen- 
Field the hand, developed after vears of 
esearch, is unbreakable, is life-like, will 
ist indefinitely, and will withstand any 
window temperature since its manufacture 
calls for a treatment under 400 degrees 
Fahrenheit. The hand has been made so 
hat it is interchangeable with any other 


ind on Zeppen-Field female mannequins 


Mich Announces Line 
Of Die-Cut Letters 
Descriptive literature been prepared 
the Harry Mich 1627, South 
\ichigan avenue, Chicago 16, on the firm’s 
of die-cut display letters. Included are 
rk letters, felt, “Trans-Decal”, and num 
ous other Copies of the’ folders 
company 


has 
Company, 


types. 
available on request to the 


Dennen Leaves Post 

With Buffalo Store 

Dennen has resigned as display 
Flint & Kent, Buffalo No 
cessor has been appointed as yet. 


\ incent 


inager of 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








DISPLAY WORLD 


Shrink-Proof 
Flexible Mold 


THE 
ONLY 
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For Perfect, Low Cost DISPLAY CASTS 


Amazing New Pliatex Saves Times and Money — Only 


Mold 


Making Rubber That WILL NOT SHRINK OR DISTORT! 


ing Flaver 
~ Mort C4 


+, See 


SCHENLEY 





We have just made this statuette for 
Schenley Distillers Corp. Pliatex Rubber is 


ilready in daily use for display produ 
tion by the Borden Company, National 
Distillers and Hart, Schaffner & Marx 


PLIATEX RUBBER LABORATORIES 


i flexible mold that will reproduce the finest de 
models without danger of shrinkage or 
NO HEAT CURING IS NECESSARY 


las 
PL sits of 


distortion 


original 


AND 


Casts in Plaster, Stone, Liquid Marble, Low Temperature 
Metals, Cement, Wax, and Plastic 


Pliatex molds will cast hundreds of more times than any 
other rubber mold you’ve ever used. And, Pliatex molds are 
exact down to the finest detail because they are made 
from an amazing non-shrinkable rubber that gives greater 
tensile strength and flexibility 

You Don't Need Skilled Labor 

PLIATEX 3S EASY TO USI No previous experience 
is needed. Pliatex molders can be tained in one day to make 
perfect rubber molds of any object made of clay. pasteline, 


wood, metal, glass, stone, porcelain, etc 


Send For Trial Offer 
rRIAL KIT, 
directions for and a generous 
Rubber, Separator, Filler, and mold dividing 
it arrives, deposit $4.85 plus a few cents C.O.D. charges with 
the postman. Use TRIAL KIT and a credit of $4.85 will be 
given on first quantity order received from you. If not com 
pletely delighted, your money will be refunded. Send _ for 
your PLIATEX TRIAL KIT today! (Catalogue of Sculpture 


House Products included.) 


DIVISION OF SCULPTURE HOUSE 
304 W. 42nd St., New York 18, N. Y. 


intormation and 
supply of Plhiatex 
Brass. When 


Write for including full 


easy use 


also 





we 





Distinctive, neat and uniform SIGNS produced easily on 


SHOWCARD MACHINE 


Proved "The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 


1196 


MERCHANDISE 


MART CHICAGO 54, ILL. 








USE THE 


For any WANT AD purpose: 
POSITION WANTED 


REPRESENTATIVES WANTED 





OPPORTUNITY EXCHANGE 


$3.00 Per Column Inch — CASH WITH ORDER 


THAYER & CHANDLER AIPBRUSH 


POSITION VACANT “ Sama 
USED DISPLAY EQUIPMENT FOR SALE 


\— THAYER & CHANDLER 
O10 W VAN RUREN ST CHICAGO.ILL 
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— Displays with 


"Rotosho 


- - mean More Business! 


Model ’'712” for 
motion with 
lighting effects 





Whether for re- 
volving merchan- 
dise displays or 
to turn a lighted 
Christmas Tree, 
Kasson ROTO- 
PRODUCTS are 
unbeatable! Turn 
3 times a min- 
ute, carry up to 
200 Ibs. A.C. 
only. 





Model “A” 
world over. 


— Standard the 
18” disk. 


= 







KASSON 
Electric 
Christmas 
Tree 
Turner 


jobbers stock 


Display 
Write us for complete turntable catalog! 


GENERAL DIE & STAMPING COMPANY 
Dept. 


‘em countrywide. 


O, 262 Mott St., New York 12, N. Y. 


| the parents of a son 








HAMBERGER 


More and more displaymen every- 
where are learning that they can 
depend on Hamberger for the most 
up-to-date display decorations in 


the industry. 


If you need last minute 


CHRISTMAS display props, call on 


Hamberger and he will turn heaven 


some 


and earth to see that you get what 


you need and get them in time. 


We'll bet our reputation on 
HAMBERGER quality and service. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST.. NEW YORK CITY | 
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Kwastel Is Added 
By Macmullen 


Macmullen Associates, Inc., 


street, New York City, announces the ap- 
| pointment of Irving Kwastel as account 
executive. The firm designs and builds 
| exhibits, interiors and displays. Kwastel 
was formerly with Cleon Throckmorton, 
Inc.> and since his discharge from the army 
in January, 1946, has served as display con- 
sultant to various advertising agencies. 
McNichol Representing 
Firm On Coast 
Jim MeNichol, connected with Crown 
Mark Paper Corporation, New York City, 
since the firm was formed about two years 
igo, is now located on the West coast as 
representative of the company He has 
opened an office at 124 West Fourth street, 
Los Angeles 13 
Son Is Born 
To Thompsons 
James Thompson, display manager tor 
Kline's, Detroit, and Mrs. Thompson are 


who has been named 


John 


Randal 


THE DISPLAY PARADE 10. 1:3 


360 West 11th | 
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Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Il. 





/ 











COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Tel. 1756 


Write for circular of photos. 














@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 





by Tony Brinker 


































LYON 1S 50 YEARS OLD AND HAS 
BEEN IN DISPLAY POR THE PAST 
30 YEARS WITH A NUMBER OF 
WELL- KNOWN FIRMS IN OHIO 
AND PENNSYLVANIA. HE LIKES 
BOXING AND FOOTBALL AND HIS 
WORK AS MANAGING DIRECTOR 
OF THE LOCAL AMERICAN LEGION 
ORUM AND BUGLE CORPS. 





08 HAS A CHILDREN, 3 SONS AND 
ONE DAUGHTER. Two oF HIS Boys 
ARE VETERANS OF WORLD WAR TWO, 
ONE AS A PARATROOPER AND THE’ 
OTHER IN THE AIR CORPS, THE 
DAUGHTER HAS BEEN A PROFESSION-| 
AL TAP AND ACROBATIC DANCER 
FOR THE PAST THREE YEARS. 
His BEST HOBBY... BOB 
LYON TIT, NOW ONE YEAR 

OLD. 


RoliCA. 


DISPLAY DIRECTOR , 
WRIGHT- METZLER Co., 


UNIONTOWN, PA. 


















YY, STUDY 
WINDOW DISPLAY 
AT HOME 
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CALIFORNIA MENSWEAR DISPLAY 
[Continued from page 60] 


vear held by Los Angeles clothing manu- 
acturers at the famed resort town. Both 
he specialty shops and the department 
tores usually come through with outstand- 
ng promotions in honor of the event. Large 
olored photographs of the Palm Springs 
otel were framed in a light colored, grained 
mstruction board frame and placed in the 
ackground. Live plants, palm _ fonds, 
loshua trees and desert shrubs were used as 
props to point up the Palm Springs theme. 
For a vacation series at Desmond's, Dis- 
play Director Harold Kelly used the Cali- 
fornian’s love of outdoor sports. The two 
big windows at Desmond’s Broadway store 
were separated into individual units, although 
actual dividers were used. Each unit 
portrayed a different sport. On the green 
back wall an irregularly shaped panel had 
it-out figures of a particular sport, with 
the mannequins shown participating in the 
sport—golf, tennis, bicycling and swimmi.ig 
Display Director Charles M. Art used a 
large construction board cut-out map of the 
West, with the State of California made of 
plastic, to emphasize the “Made in Cali- 
yrnia” styles in a recent Mullen & Bluett 
promotion. The map was set in a textured 
green trame and behind it was a live potted 
lant. The map of California was drybrushed 
gold. The display card read, “Calitornia, 
e Golden State of Fashion.” 
Large construction board suitcases formed 
main background prop for a vacation 
ries at Silverwood’s. Each suitcase had 
in irregular opening cut out of the front 
Qn the inside was a colored sketch of a 
ommended vacation spot. The floor and 
background in this series were both painted 
igua—adding a touch of gay color suitable 
carefree vacation days. 
Irvin Walden did an attractive and color- 
| series at Harris & Frank. Old King 
Neptune himself kindly consented to serve 
the featured player. An imposing portrait 
Neptune holding his trident was painted 
blue seamless paper and mounted on the 
hackwall of one of the windows. Other 
vindows in the series featured brightly 
lored sketches of unusal fish, seashells 
the mythological North Wind—all done 
irregular sheets of blue seamless paper. 


neths of fish netting with glass floats 
re strung across the top of the sketches 
iid allowed to fall to the floor. In each 
indow, the netting was draped across 
oden trident. Dried seawood was cate 
to the net. Needless to say, the merchan- 
featured was recommended for seashore 
ort and beach wear 


Displayer Revolves 
In Two Directions 
\ display stand invented by Joe Ubel, 
Fixit Shop, 2219 Central avenue, N. E., 
nneapolis, contains three platforms, the 
s at the top and bottom revolving to the 
and the center platform turning to the 
t Electrically operated, the displayes 
1) inches tall and measures 24 inches in 
meter at the base. 
ach platform is divided into small com- 
tments, with every other compartment 


Iving on each turn of the displayer. 
watches or other small items can_ be 
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Something New! Plastic Mache’ Sculpture | 





No. 80 No. 84 No. 81 

No. 84 — GRADUATED CANDLES — 2” diam. No. 80 WIRE-SHELF CANDLE DISPLAYER — 
full round plastic mache sculptured candle in 28” x 20°° — Wire and board construction, 
gold and white, dimensional gold drippings. shelves 6%" and 5!2", white and gold, full 
Self standing. Removable flame to permit round candles in gold, green metallic holly, 
wiring for lighting. Graduated heights. assorted metallic balls $8.75 ea. 

12”. $1.25 ea. 16”. $1.50 ea. No. 81 ORGAN DISPLAYER — 20” x 20” — 

20 $1.75 ea. 24 $2.00 ea. Full round gold organ pipes, wood construc- 
Make your own arrangements or settings. tion in gold and white, shelf 3° deep, green 
Use singly or in graduated groupings. pine, cones, berries $9.75 ea. 


DISPLAY PRODUCTION CENTRE, INC. 


"Headquarters For Display” 
51 WEST 35TH STREET NEW YORK 1, N. Y. BR. 9-3625 
























BONWIT 
TELLER 


Philadelphia 
chooses. 





PARIS INSPIRED 


ea monde 


MANIKINS WITH MAGNETISM 
| | BY KORRECT-WAY 





.the manikins 
of fashion 
Significance 





exclusive distributors... 


MELVIN §. ROOS AND COMPANY 


i81 PRYOR STREET, S. W. ATLANTA, GEORGIA 
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Special for Limited Time Only — Until December 31st, This Amazing $22.50 Value, 
regularly sold for $17.50, Now Only... $4 3-50 Per set F. O. B. Chicago. 


Sturdy and lightweight construction of Palestic, complete with 7" crystal disc shelves. 


Get yours now and save — Send check or money order today for one or more sets 
of the attention getting Perky Baby Displayers. 


THE SKOME WINDOW DISPLAY 22re coe: 


PERKY BABY DISPLAYERS 
AT DRASTICALLY REDUCED PRICES! 














“UP POPPED” S.ui: 


Popping out of a silver and green velva box with 
white angel hair is SANTA cupping his hands to shout 
“Merry Christmas.’ Distinctive ... NEW... hand- 
worked papier mache head and mittens lacquered in 
full rich colors. 


Complete (overall 36 x 50 in.) 
(Head ... 26x 16x 5 in.) $19.50 


Write for special Christmas Brochure 


" UNL STUDIO 


148 S. LAKE STREET AURORA, ILLINOIS 














SEE NOVEMBER ISSUE 





BOND OPENS NEW STORE view of the entire main floor. The limestone 

7 Tae Oe ee ,] lacade is broken only by the distinctive sign, 
designed by Lapidus in an actual Glenn 

bank of windows, which are framed wit] plaid, photographed, enlarged, and baked in 
narble walls and the red granite piers colors of porcelain enamel. Framed in stain- 
Phrough plain double glass doors custom less steel, the form is the traditional script 


ind passers-by have an uninterrupte | used by the company for all its stores. 
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The trafhe problem which besets larg: 
stores has been solved in a striking manne 
The customer who enters through the Fift 
avenue doors finds himself at what amount 
to a tour-corner street intersection, with fou 
aisles radiating to the diflerent sections 
men’s furnishings on the right, women’s a¢ 
cessories on the left. The most. striking 
feature are the two broad main aisles which 
run diagonally from the doors, one leading 
to the four main elevators at the left, the 
other to the terrace which connects this main 
part of the building with its adjoining shop 
Cross aisles connect with radiating aisles to 
make circulation of customers a simple mat 
ter. Because of the new tvpe of aisle ar 
rangement each of the islands formed by the 
counters is irregular and novel in shape 
custom-designed throughout by Lapidus, as 
were the fixtures in the entire store. 

The second most striking feature on the 
main floor are the structural columns, 
massive in shape, which dominate the room 
Each column is finished in highly polished 
red scagliola, a material used for hundreds 
of years to simulate marble, but here gives 
the effect of tortoise shell in several colors 
These columns rise to a plaster ceiling, 
painted in a soft blue, rather than the usual 
off-white, broken only by huge, circular 
louvred light sources, one at each column 
head. The center of the columns, therefore, 
appears to pierce the circles of light which 
conceal incandescent and fluorescent illum 
ination which floods the entire first floor 
area, supplemented by incandescent lighting 
to pin-point special displays and “Slim-Line” 
fluorescent and cold cathode, with a new 
type of G.E. warm tint lamp giving the il 
lusion of daylight. 

Other unusual design features on the main 
oor include the entrance wall finished in 
French rose marble, in which 1s set a large 
clock. At the opposite end of the store there 
are four main passenger elevators. The ele 
vator walls (which differ on each floor, in 
keeping with the merchandise sold there) 
are finished in sloping, dark, mahogany-like 
koa wood paneling which extends from. the 
Hoor to the light cove below the ceiling. 

Art plays a prominent part in the design 
of this store. On the main floor abstract de 
signs, said to be the first used for a depart 
ment store, consist of two large forms com 
prising planes and openings in space, pat 
tially in and partially out of the curving wall 
above the women's department in which 
gloves, blouses, cosmetics, ete. are sold 
Here plywood, plastic and cold cathode 
lighting combine to give a three-dimensional 
effect of interlocking forms which house the 
wall displays. On the opposite side, above 
the men's furnishings, the wall area ts 
broken into a series of saw-toothed display 
decks, painted bright cerise, which emphasiz 
divisions of the stock. 

\ colorful deck, in tones of all variations 
of rose and red, juts out irregularly frot 
the mezzanine at the rear. It is wide enoug 
for full-sized mannequins to be seen from 


n 
} 
{ 


any point on the main floor. 

Colors on the main floor include a gra) 
background wall to give sharper contrast to 
the vivid coloring of the accented sections 
and a floor paved with Venetian travertin 
in a light cream terrazzo. 

The second floor is characterized by con 
tinuity of merchandise, highlighted with dis- 
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bins, piiys in oak, walnut and teak which set off 
heskines men’s clothing sold here. No stock is 


e Fift! cealed. Spacious fitting bays and com- 
mount i rtable furniture make this a pleasant, light 







th fou ce to shop, since illumination is chiefly 
ions - through the square coffers in the ceiling, out- 
n’s ac ed in “Slim-Line” fluorescent lighting, THELULER 
triking both direct and indirect which floods the en- 3 
which t floor. 2 : 
leading Here the structural columns, which of Philadelphia 
ft. the necessity go through the entire building, | 
s mai: ve been made square, faced with plastic- - 
y rat ited fabrics in burnt orange. The walls chooses es 
sles to pick up the cocoa and burnt-orange and gray 
e mat tones. The carpet is in a rich blue, high | PARIS INSPIRED 
sle ar loop pile. 
by the The third floor will be given over to | 
shape, yvomen’s street clothes, including coats, as | Gall iI ride 
lus, as vell as casual wear and sportswear, the lat- 

ter sold in a special shop paneled in walnut. | 
mn the The main selling space is large and open, | MANIKINS WITH MAGNETISM 
lumns. with curved sweeping lines forming the BY KORRECT.WAY 
room walls. Colors used here are shades of rose, 
shia pink, and gray on the walls. The ceiling is Z . 
— a soit green whose painted beams house es . the manikins 
gives lighting which runs completely across the 


sede floor, giving the unusual effect comparable of fashion 
eiling. to a valance of light. 

aaial \gainst a putty-gray background on one si nificance 
cout wall adjacent to the elevator is a mural de g 

ofamn picting women’s clothing from the time of 

the cave-woman to the hobbled skirts of the 

which 1920s 

‘Hum \ll structural columns on this floor are exclusive distributors... 


floor mirrored, corresponding in effect to the an- 
vhting tique mirrors reaching from floor to ceiling ) \/ \ \ \ \ \ 
Line” which form the elevator wall. The floor is ‘ e 


new arpeted in the same new high loop pile as 


he il used on other floors, this time in rose | 5) KNEELAND STREET BOSTON 11, MASSACHUSETTS 


Olot 


‘efore, 











sii On this floor also, reached by an open 
stairway, 1s the beauty parlor. Here the col- 


he ring designed by architect Lapidus simu- ONLY 
thre ates cosmetics in eyeshadow purples, bluish 
o ok powder tones and lipstick reds, with the de- AMBER TRANSPARENT 
sign of the elevator wall in gray suede glass 
"n vhich throws no reflections. PLASTIC SHADES 
ee Qn the fourth floor are the dressmaker 
irocks and coats for the luxury trade which 


nd’s has not handled heretofore. Selling give 


vill be set against a background of rose and 


esign ; : . 
he leep green, with a carpeting of rose and 


gray. Here is a shoe department of the 


n the 





bon salon type, characterized by sweeping curv- P b f f 
pat ing walls, separating this department from roven tests by manutacturers o 
wall he rest of the floor, plastic shades over many years 
Scot, Walls are a deep red, dark plum = and show that amber transparent 
ail gray, with gray wallpaper used as a_ back- plastic shades give the most 
ocd ground to pick up the other colors, while the efficient protection against sun 
cia’ ceiling is a forest green. Sweeping, undulat- fading. 
» ee ing walls separate the selling area into in- 2 ss ; : No. 953 CANDLE DISPLAYER 
‘i lividual “shops within a shop.” Extravagant claims that promise ral 
“_— . e fifth and sixth floors are reserved for miracles will not stand up against Handsome Christmas unit in white 
play ee and girls and their older brothers and the experience of thousands of lacquer featuring wrought iron and silver 
aAsize Pee Phe fitth floor will be tor girls storekeepers. Make your own 
¢. Here pale pinks, gray-greens, light test — compare clear and amber candles set in cerise sconces 
si and light mauve mark off the age cities. 
Prom groups, becoming brighter for the older 12" glass shelf . . . size, 28" x 20" x 12" 
ug! ps. Gay trellises are suspended trom Manufacturers of the original 
tw eiling, a regular “models’ promenade transparent plastic sun-shade. Each 10-95 
orm” where little girls will parade new i a } 
_ es, and columns covered in an easy to For estimate and further infor- 
e ' fabric, with two sides in modern mir- mation, WRITE NOW to: 


are outstanding features. 

ons ° 

a e sixth floor where boys’ clothes and PLAS C C0 DOERR tui tésactatie~ 
oa t Varsity Shop” are housed is character Tl SHADE . 

by predominating colors in terra cotta, 83-52 TALBOT STREET - 

cocoanut and green, with large photo- KEW GARDENS I5.N. Y Portsmouth, Ohio 


ls of laughing lads on the wall. | 
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Extra Money for YOU 
“THE ART OF DISPLAY” 


by Samuel B. Faier 


wv #00 


important 


the art of 


Covers every 
phase of window and in- 
terior displays — design, 
color, lighting, mannekins 
papier mache, etc. Fascinating, easy to understand. 


Other Commercial Art Books at $1.00 each 
Use of Photography in Layout 
Use of Heads in Commercial Art 
Modern Lettering Simplified 
Fundamentals 6f Layout in Advertising 
How to Draw the Horse for Commercial Art 
Art and Use of the Poster 
Art of Lettering for Reproduction 
Photo Retouching for Commercial Use 
Clay Modelling 
Fashion Illustration 
Creative Design 


Working in Leather 
Dress Designing 
Working in Plastics 


Write for Complete List 


Art Dealer or Book Shop or Order Directly trom 


see Your 


HOUSE OF LITTLE BOOKS 


80-C East 11th Street, New York 3, N. Y. 








KINGITE™ 
High Relief Santas 


$675 


EACH 


. 444 
High 
Wide 

5" Deep 





FINISHED IN DURABLE FIRST 
QUALITY LACQUER 


See your dealer or write 


*Moulded Plastic 





O10 King Cole Displays 
FACTORY: LOUISVILLE, omio 


CANTON, OHIO e 








DISPLAY WORLD 


| Holiday Greeting Lamps 


Available In Color 
Visual 


colors are 


greeting in 
available through the 
Sheldon Electric Company’s latest develop- 
ment in R-40 lamps. These attractive lamps 


holiday 
use of 


are designed for use prior to and during 
the year-end season, and can be used in 
any convenient light socket. 

“Merry Christmas” and “Happy New 
Year” are emblazoned on the face of the 


When illuminated, 
the wording appears as green or red letters 


lamp in red or green. 
against a green or red background. 
The two lamps are available as 10-watt, 


110-125 volt, aluminized, gas-filled bulbs 
with a rated average life of 5,000 hours. 
They are weather-proof and can be had in 
both red and green. 


Murel E. Painter Joins 

Dealers Sales Builders 
Popularly known in the display industry 

with 


display merchandising, Murel E. Painter has 


and well acquainted syndicate store 


joined Dealers Sales Builders Company, of 


San Francisco Prior to his present posi- 


Painter consultant for 
The Reyburn Manufacturing Company, Inc., 


tion, was display 


Royerstord, Pa., sales promotion manager 


tor Butler Brothers in the Ben Franklin 
Distributor Store Division, and also man- 
aged several stores for the F. W. Wool 
worth Company 

With Painter as an associate, Dealers 
Sales Builders offers a new = service to 


syndicate stores, and na- 
tional advertisers in planning and executing 


their 


department stores, 
merchandising campaigns. 


Introduces New Showcase 
Lighting Units 
The 


announces — the 


Wiremold Company, Harttord, Conn., 
addition to its line of a 


series of fluorescent showcase 


The \ 


sizes for one. 


comple te 


lighting units will be available in 
four, and five 
lamps They 


continuous reflectors 


five two, three, 


fluorescent will be 
d with 


broke 1 line Ss of 


15-watt 


CQUIPp for un- 


light, and 3-inch conductor 


leads at one end 


Display Firm Acauires 
Vita-Vision" Rights 
| he 


] 
thires 


rights to “Vita-Vision” 
dimensional photography 
Beck “ \\ ail, [ine . 


specializes In 


commercial 
been 


Cleveland. 


have 
mhbtained by 
hie 


and national advertiser display 


California Clubs 


Hold Joint Meeting 
Me mbers of the 


firm producing exhibits 


Southern California Dis 


play Club and the San Diego Display Club 
got together the evening of October 1 at 
the Imig Manor, San Diego, for a joint 
meeting Ralph Dickey is president of the 
former club, with L. E. Wright heading the 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





illuminated | 


| 
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SLEEVE FORMS | 
SHIRT DICKIES | 


Also Detachable Ties 


Top quality — Made entirely of virgin 
material — but at no extra cost. 


THERE ARE NONE AS GOOD 


S. BENDER 


Established Over Thirty Years 
215 West 40th St., New York City 18 














Americas Lowes Prices! 
GIANT SIZE Photographic 





BLOWUPS 


Mace from Your OWN Negatives or /rints J 


PHOTOCRAFT coves 


3543 BROADWAY 
KANSAS CITY, MO. 








FABRICS 


for 


IT KY dd 0G 


PRICE FABRICS CO. 
67 WEST 44TH STREET 
NEW YORK CITY 18 
















SHOW-TIE IS CLO 
COVERED ~ SLIPS INSIDE 
TIE -CAN BE BENT 
AND REBENT 
MANY TIMES 







Som FOR CAPALOGUE! 
3°G St. 














Nothing like these new sparkling SNOWFLAKES 
at $10.00 per dozen assorted. 
Samples sent promptly. 





412 Bay Bldg., Seattle 1, Wash. 














@ PLEASE MENTION DISPLAY WORLD WHEN 
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Lentheric Awards Prizes 
In Intra-Store Contest 
in a display contest confined to the 
ck & Kuhl group of department stores 
New York City, 
to Stanley 
Eddie M. 
Glassford 


and Miller 


d sponsored by Lentheric, 
have been awarded 
Aurora, Ill, and to 
liller, of the Quincy, IIl., store. 
1 the window display contest 


st prizes 


that for interiors. 
Second prize in the window classification 
nt to Kay Muehlemeyer, of the Rockford 
store, with Stanley Glassford winning sec- 


| place in the interior division. 
was held during a 
among 


promotion 
the stores 
Harold C. 
Lentheric. 


1e contest 
Lentheric’s perfumes 
in the Block & Kuhl 


Mar display 


group. 


is director for 


tins 


Cleveland Model 
Has House Organ 


The first issue of “Display Ideas’, pub- 
lished by the Cleveland Model & Supply 
ompany “in the interest of better inex- 
pensive displays anyone can quickly and 
easily install” has made its appearance. 
The eight-page brochure devotes one page 
to editorial comment on display, and much 
# the remaining portion of the booklet is 
given over to sketches and suggestions for 
omplete displays. \lso illustrated and 

cribed are many of the display items 
irried in stock by the firm. Copies of the 
brochure may be obtained from the firm at 
$506 Lorain avenue, Cleveland 2 


Eight-Year-Old Article 


Inspires Inquiry ° 


Frank G. Bingham, sales representative 
for Schack’s, Inc. in the Southwest territory, 
recently received the following letter from 
William R. Phillips, Clearwater, Fla.: 

“lL wrote you at Robertson Brothers in 
South Bend, hoping I could get some in- 

rmation concerning your article in a copy 


DISPLAY WORLD dating back to 1940. 
[ was looking through this old 
1 | found your article entitled 
hat Divide in Thirty Seconds’. 
“Robertson’s gave me your present 

and hence this letter. | 
interested in these 
would like to get some 
window plan if it is available.” 
able to supply the 
fact that he left 


ago. 


magazine 


‘Windows 


ad- 


ITess very 


am 
dividing windows 
information on 


Bingham was informa- 
despite the 


ral 


ke ybe rts¢ yn’s 
vears 





Displayman's Wife Dies 
rings ang Illness 
illness months, 
Good 
on Octo- 
Frank D 
the Alms 


same city 


several 

died at 
Cincinnati, 
the wife of 
director for 
the 

(arove 


I I wing an ol 
per S M 
Samaritan hospital, 
10. She 


Be hrens 


Was 
ns, CO display 


loepke Company, of 


Spring 
the 


nent was in cemetery. 


survived by husband, the parents, 


sister 


English Displayman 
Plans U. S. Visit 

\\ 
CSter. 
to the 


Poyser, head of the | Studio, 
England, is planning a lengthy 
United States the 


¢ yvser 


in neal 


DISPLAY WORLD 


BONWIT 
TELLER, 


Philadelphia 
chooses. 


PARIS INSPIRED 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


...the manikins 
of fashion 
Significance 


| exelusive distributors... 
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WRAY WILLIAMS DISPLAY C0. 


| 21-23 So. Second Street 


‘MEMPHIS, TENNESSEE 


535 Gravier Street 
NEW ORLEANS, LA. 














MEAKINS and SONS LIMITED, Hamilton, Ontario 


Our scintillating displays include: 





@ PINE TREES Manufactured to give a life-like 
effect. Loaded with heavy snowy flocking. Stow it 
away ’tween seasons and use for years to come! 

@ REINDEER Full or half round life size or 
smaller. Natural colour or white. 

@ PINE SPRAYS (3 sizes). Loaded with snow. 
Modern Bells (4 sizes). White with gold highlights. 

@ PLASTIC SNOW In handy bushel cartons or 
blocks. 


ALSO, Holly Leaf Displayers, Tree Stumps, Glass 
Floss, Ornaments, Diamond Dust, Crepe Foils, Papier 
Mache Cupids, Foil Holly Sprays, Poinsettias, Base 
Metal, etc. 











USE THE 


Opportunity Exchange 
For any WANT AD purpose: 

POSITION WANTED 

USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 

$3.00 Per Column Inch — CASH WITH ORDE 





POSITION VACANT 


made in the latest Fifth Ave- 
nue fashions —-or your own 
description. Perfect fitting. 


Phone 2-9224 
Wholesale and Retail 


For particulars write 


WINDOW MANNEQUIN, INC. 


R 449 West 30 St. New York 1, N. Y. 
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The Night 
Before Christmas 


This very attractive display is 29'' wide and 48" 
high. The net weight is around nine pounds. 


It is printed in eight brilliant colors on heavy 
cardboard and mounted on a wooden frame to 
prevent warping. The wooden frame also pro- 
tects the display in transit. 


The subject matter is very appealing. The chil- 
dren are looking up the chimney watching for 
Santa to come down. 


The motion is Santa Claus listening at the 
chimney with his hand to his ear bending close 
to the chimney and then forward again as if in 
doubt that he heard a noise downstairs. 


The cost of this display with motor attached 
ready to plug in is $20.00, F.O.B. Brooklyn. 


GREGORY MOTORS INC. 


320 Bridge Street Brooklyn |, N. Y. 














SEE NOVEMBER ISSUE 








SCROLL-TEX 


(Reg. T. M. applied for U. S. Pat. Of.) 
The ultimate for scroll signs, window cards, art sketches, paper sculp- 


ture, show-case trimming, etc. 
SHEETS—SIZE 26" x 40" 
(Assorted 
Peach 


v1) Turquoise 


Nu-Yellow 
Blue-Gray 
White 


wW. €. 


123 E. BALTIMORE AVENUE 


(ove) Ke) 4. Claret 


Samar 


Cocoa 
Moss Green 
Terra Cotta 


$18.00 PER 100 
as desired) 
Wild Rose 
Silver Gray 
Powder Blue 
Old Gold 
Teal Blue 


India 
Marine Blue 
Lemon 
Flame 


Black 


Awleck Duc. 


LANSDOWNE, PENNA. 














ARTIFICIAL FLOWERS 


for all trades and purposes 
Large stocks on hand for 


IMMEDIATE DELIVERY 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORE 18, N. Y. 


USE THE 
Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch 








POSITION VACANT 


- CASH WITH ORDER 











| jammed the 20-block parade 





OCTOBER, 


Fall Festival 


By ROSEMARY McNULTY 


O'Brien Dry Goods Company 
Fond du Lac, Wis. 


AYRACKS were transformed int 
H attractive floats for the parade of 

Saturday, October 2, that climaxed 
Fond du Lac’s Fall Festival. Farmers fron 
the rich Wisconsin farmlands surrounding 
Fond du loaned their tractor-draw1 
hayracks to the 62 businessmen 
ticipated in the event. The modern, sub 
stantial farm vehicles proved to be = ad 
mirably adapted to display purposes. Meas- 
uring 16 feet in length and 8 feet in width, 
the smooth platforms of the racks afforded 
thousands who 
route. Sophis- 
ticated apparel fashions, appliances, custom- 
built furniture, floral group- 
ings, and a wide variety of other merchan- 


1948 


Lac 
who. par- 


excellent views to the 


automobiles, 


dise were presented in the colorful, hour- 
and-one-half parade. Twelve bands 
drum corps from the city and nearby 
smaller communities, marching at the heads 


and 


| of the various sections, added to the festive 





| atmosphere. 


The Fond du Lac Commonwealth Reporter 
put out a special Fall Festival newspaper 
on September 28 and each store’s display 
department executed display windows. at 
that time that tied in with the theme 
on its float on Saturday. 

Fall Festival planning was centered about 
the slogan, “You Can Buy It In Fond du 
Lac’, and with the name of 
the merchant, appeared on 10-foot signs 
attached to the sides of each hayrack. The 
name and address of the farmer-driver were 
printed on signs fastened to both sides of 
his tractor. Float 
mainly of natural cornstalks, pumpkins and 
corn brought in directly from the 
fields by the farmers cooperating. 

These were some of the float ideas: Mem- 
bers of the Fond du Lac football team on a 
simulated gridiron with men’s sport clothes 
by the T. E. Ahern Company; a complete 


used 


these words, 


decorations consisted 


ea&s, 


bridal party in a garden setting by Edith’s; 
actual square dancing with a caller and 
barn dance music by Gamble’s; and _ three 


half-com- 
Wisconsin 


pretty girls nailing boards on a 
pleted miniature 
Lumber Company. 
The float of the O’Brien Dry Goods Com- 
pany bore a mock garnet 5 feet in diameter 


house by the 


| that served as a background for two lovely 


costumes. The 
window 


models wearing garnet 
garnet theme further the 
displays and color ad produced earlier 1n 


carried 


| the week. 


| experienced crowds the size of the 
| tional 


The influx of customers tremendous, 
and in the hours following the parade stores 
tradi- 
Spectators were 
over the 


Was 


Christmas “crush”. 


unanimous in their enthusiasm 


| event, stating it was the city’s best parade 


in history, bar none. 


Kent Appoints 
Palay Display 

It has been known by the Roger 
Kent Company, St. Louis, that Palay Dis- 
Industries, 308 South Third _- street, 


made 


play 











ed int 


rade of 
limaxed 
rs fron 
ounding 
r-drawt 
ho par- 
“"n, sub 
be ad 
Meas- 
1 width, 
afforded 
Is who 
Sophis- 
custom- 
group- 
erchan- 
|, hour- 
ds and 
nearby 
e heads 
festive 


feporter 
wspaper 
display 
OWS at 
ne used 


d about 
ond du 
ame of 
t signs 
k. The 
Cr were 
ides ot 
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ins and 
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Mem- 
m on a 
clothes 
»mplete 
“dith’s; 
er and 
1 three 
[f-com- 
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; Com- 
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lovely 

The 
vindow 
lier in 


>ndous, 


stores 
tradi- 
5s were 
er the 
parade 
Roger 
y Dis- 
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irand Forks, N. D., has been appointed an 
jobber representative, covering 
he entire North Dakota and the 
orthwestern part of Minnesota. 

Palay will travel two salesmen and will 
iaintain complete showroom facilities in the 
eart of the 
Samples of the 


iuthorized 
state of 


Grand Forks business section. 
Kent line of plastic 
direct Ccus- 


Roger 
fixtures will be on display for 


mer service. 


Credit File Set Up 
By NADI 


\ central file is being organized by the 
National Association of Display Industries 
it the Chicago headquarters at 11 East Wal 
ton Place covering delinquent accounts, slow 
accounts and others with whom credit ex- 
perience has been untavorable. 

The file will be confidential and 


NADI on 


main purpose will be 


available 
a contract 
to protect 


mly to members of the 
hasis. The 
members through 
counts, and members of the organization are 
John Bowman, man 
account informa 


advice on uncertain ac 
now being requested by 
aging director, to forward 
tion which will help make the file more com 
plete 

No fee tor the 
anv fee involved will be based on actual cost 
of operation of such a file. If it is at all pos- 
sible the service will be included in the an- 

According to Bowman, how- 
indicated volume of the reports 
will probably require the services of a full- 
time attendant whose function has not been 
budgeted in the annual fiscal expenditures. | 
The association will provide all 
general account 


service has been set and 


] 


nual dues. 


ever, the 


possible 


tunds from. the accruing 


from dues 


Gruen Makes Available 
Five New Displays 

Phe Gruen Watch Company, 
new display 
firm’s line. 


Cincinnati, is 
making available five units to 
jewelers handling the They are 
furnished at considerably less than cost. Two 


are motion displays, one showing tour 
watches mounted on velvet pads which seem 
to float in 
mirror, 
One of the static units, 
natural maple 
Another is a four-in-one 


mounted national 


a circular motion against a solid 
which displays six 


watches, uses wood as_ its 
principal element. 
with four 


reprints so that the 


lisplay adver- 
tisement 
tie in at the 
lational advertising 


and with the 


jeweler can 
point-of-sale with Gruen’s 
both with the ad_ re 
prints merchandise featured 
Fillmore Lash Visits 
New York City 

Fillmore Lash, display director tor The 
(lobe Department Store, Los Angeles, is in 
New York City on a combined vacation-buy- 
Waldort 


trip. He is stopping at the 


wwers, 








Don’t forget—send in your news 


items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 


ing to display or displaymen anywhere. 





...-the manikins 


exclusive distributors... 


541 MARKET STREET 
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Lee 


KEHOK DISPLAY rN 0 


SAN FRANCISCO 5, CALIFORNIA 











THE “INVISIBLE” SHOE FORM! 
FITS ANY SHOE! 


One Form for all sizes and styles... 


FITS EITHER 


casuals, high heels, slings, 


etc. Looks like human foot, yet does not hide trade mark on insole! 


ROGtH ACN COMPANY 


. Seventh St. 


211 N 


It’s universal— multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 

Flexible. Springy. 


Shoes can be suspended in 
window. 


$1 5.00 per dozen pair 


Orders for 6 pair 
or less sent C.O.D. 


See your local jobber or order direct. 


Write for catalog, ‘‘Modern Design 
on Display”, illustrating individual 
SHOE! plastic display fixtures. No obliga- 
tion, of course. 


ankle straps, 


* Trade mark registered. 


ae DPicstics 











Opportunity Exchange 


POSITION WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 








USE THE 


For any WANT AD purpose: 
POSITION VACANT 








FOIL and FANCY 


PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 




















America's most wanted 


Snowflakes 


of beautiful, translucent Fiberglas 


ORDER NOW For 


Immediate Delivery 
co 
FLAT “ON-THE-GLASS" TYPE 


5 interesting styles, assorted — in 


pastel colors or white — sizes range 


from 4° to 11%". 


$18.00 gross 
9.50 '% gross 


NEW 3-DIMENSIONAL 
SNOWFLAKES 


packed flat—open them —hang 


, from a thread —Presto!—a Winter 


“Wonderland of frosty beauty. 


3 styles — 3 sizes — 9° — 12" — 
13'' diam. assorted—white or pastel 


$11.50 doz. 


colors. 
8 
Wonderful for 


Winter Sports 
Promotions. 


Christmas — 
and January 


ARKOW-LEWIS 
ASSOCIATES 


705 Arch Street Phila. 6, Pa. 











for the 


new look... ;, 
display WIZS 


Ve fucoly 


nilelalthielaitie-l¢Meh i 


arranjayS Wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 
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Leslie Gibbs Is Speaker 
Before School Group 


Leshe J. 
Frank & Seder, Philadelphia, was a recent 
speaker before the students of Northeast 
school, of the city. At the re- 
quest of the Schools Committee he discussed 


A con 


Gibbs, Jr., display director for 


high same 


“Considering Display as a Career” 


densation of his talk is given below 


My suggestion to the young man ot 


woman wishing to enter display as a 
career would be to secure a position in a 
department store or large specialty shop 
and secure as varied a background as _ pos- 


sible By working in all branches of dis- 


play interior, windows, construction shop 
and sign shop—vyou can adapt yourself to 


your work and your fellow workers 

The background and educational require- 
field As for a 
sufficient. 
visual 


nents to enter the display 


formal education, high school 1s 


You will learn by listening, a sense, 
shopping displays of windows and interiors 
than the one in which 
work, studying your current display maga- 
in the display 


field for a time you decide to choose display 


or stores othe you 


zines, etc. If, after working 
as your career, then you should attend night 
classes in art, color, and merchandising. 

In the 
displavmen wall be 


future —as in some stores now 

given more recognition 
and will be allowed to play a more important 
and 


proven 


part in store planning, management, 


merchandising because it has been 


that “An entire store is on display.” 


Retail management in a large number of 


stores has come to realize that display 1s 
more than “pretty windows”. Management, 
too, has taken a new view of visual mer- 


chandise presentation and has become more 


display conscious 


Here are ten basic rules for an appren 


tice in display to keep in mind and follow 


when he is planning his displays. 
1. Displays should contain dominating 
ideas 
2. Emphasis on balance for a_ pleasing 
display 


3. Use proper colors to attract attention 


and create interest 

4+, Caretul planning. 

5. Displays should be strategically placed 
Displays, when possible, should be 
eve-level, 

7. Let your displays tell their sales story 

8. Give your merchandise the display 

space that its earning power deserves 


Display related items when possible 








INSIST ON 


GENUINE 
RUBBERLITE 
DISPLAYS 










@ EASILY WASHED with 


castile soap and water. 


e@ BEAUTY through skinlike 


appearance. 
@ ECONOMY through last- 
ing quality. 


e WORLD'S LARGEST 
MANUFACTURERS AND 
ORIGINATORS OF 
RUBBERLITE DISPLAYS. 


Contact your jobber or write: 


RUBBER PRODUCTS INC. 


2066 Canalport Ave., Chicago 8, Ill. 




















10. Make well 


word d 


with 
signs and 


talk 
laid out 


yout displays 


and well 
read¢ rs. 

There is no given time for an apprentice 

a displayman, as 

and depends entirely on 


in display to quality as 
is creative 
the individual. 
But after the apprentice is qualified as a 
five important facts he 


display 


displavman, here are 
or she should know : 
1. Storewide promotions, buying of dis- 
play material, stvle, fashion, and some store 
planning. 
a. Carpentry, painting, composition 
color and lighting. 
b. Holidays and seasonal events. 
2. The functions of display: 
a. To sell merchandise. 
b. Add prestige to the store 








1948 








4 


There is one fact a displayman_ should 
ever lose track of, and that is to display 
merchandise for the public and his own | exelusive distributors... 
ndividal store —not to out-shine the other | 








well 
and 


itice 


tore 
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c. Attractiveness. 

d. Effectiveness. 

e. A good display must create a desire 
on the part of the observer to buy. 

Elements of effective displays : 

a. Arrangements. 

b. Balance. 

c. Proportion. 

d. Rhythm. 

Planning your window display : 

a. Importance of having an interesting, 
effective window display. 

b. Plan your window display well in | 
advance. 
Tie up your windows with national 
advertising when possible. 

Interior displays: 

a. Importance of an appealing store in- 
terior. 

b. The store interior should carry out 
the favorable impression created by 





the windows. 
Walls, ceiling lighting, color scheme, 
displays, should make your store a 
pleasing place in which to buy. 

d. Your interior display should be a 


powerful silent salesman. 

\ttractive interior displays create a 
desire in the customer's mind to 
purchase. 


layman across the street. 


Store Modernization Lighting | 
Discussed At Clinic 


One of the subjects taken up at the | 
Vermont Store Modernization Clinic, at | 
Burlington, Vt., was that of illumination in 
odernization programs. The following is 

i condensation of the address made on the 
ubject by L. S. Cooke, district engineer 
soston) of the lamp department of the 
General Electric Company. 

Lighting can be applied in’ stores to 
lieve three results. 


\ttraction. 

By means of eye-catching brightness, 
compelling contrasts, appealing colors 
and animation, light can be applied to 
attract customers into the store and 
attract their attention to featured items 
of merchandise. 

Lighting can be applied to aid appraisal 
of merchandise. The spectral quality, 
the quantity and the quality of lighting 
can assist the buyer in making a prompt 
decision and in reducing return mer- 
chandise and assuring satisfied cus 
tomers. 

Lighting can be applied to create at- 
mosphere in the form of architectural 
lighting in the application of color and 
in creating patterns, the lighting engt- 
neer can create an atmosphere in keep 
ing with the store’s clientele. These 
ire known as the “Three A’s of Store 
Lighting” and if properly applied, be- 
come a sales investment rather than an 
overhead expense. 


ither fluorescent or incandescent lamps 


be used in any of the four following 


es of lighting—direct, semi-direct, semi- 


rect, and totally indirect. Usually a 
bination of these types as well as a 
bination of fluorescent and incandescent 
ised to achieve the 1-3-5-10 formula. 
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MIDWEST DISPLAY EQUIP. 60. 


2310 LOCUST STREET ST. LOUIS 3, MISSOURI 


This tormula calls for varying levels of 


lighting in accordance with the function of 
opie VISCA TREES 
Level “1l”—usually 15-20 footeandles is 
applied evenly throughout the store for 
circulation areas. 
Level “3°—45-60 footcandles is locally 














Bushy, full, and lustrous. Available in 
both green and white. Complete with base. 


Specially Low Priced. 


applied to the active merchandising areas 20" high $ 1.45 ea. 
or the point of sale. 30" high 2.75 ea. 

Level “5”’—usually 75-100 footcandles is 4! high 8.50 ea. 
locally applied to display cases and counters 6’ high 12.90 ea. 


where merchandise is available in the cus- TRIM RITE co 
oe ° 


tomer’s field of view. 











Level “10°—reserved for high lighting of 315 CLINTON AVENUE 
featured items in which a large volume is NEWARK 8, N. J. 
desired — usually reserved for luxury or 





so-called impulse items. 

In the past, store lighting has been sured in footcandles, and quality, which is 
measured in two dimensions—quantity, con- made up of such factors as distribution 
sisting of the level of illumination mea- brightness and direction of light. 
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HANCOCK & SOMERSET STS. 








HK 215 
WIRE HORSE 
Total height is 24". 


White lacquer finish, 
$6.00 


Gold lacquer finish, 
$6.50 


HK 216 
WIRE DEER 
Total height is 26". 


White lacquer finish, 
$6.00 


Gold lacquer finish, 
$6.50 


Prices F.O.B. Factory, 
Philadelphia 


JOBBERS INQUIRIES INVITED — WE EXPORT 


HERMAN J. KLEINER 


Designer & Manufacturer 


PHILADELPHIA 33, PA. 











NEW MANNIQUINS 


They Sit—They Bend—They Stand 
WHAT A SELLING JOB THEY DO! 
See the FREE Catalog 





pain in all 

Manniquins \ 

Man and ile, ¢ angeabe 
xible $ 9.50 uP- 


styles from 6 


XTURES 


new Zephy' 





ling aie. 
appe? _% finishe 
Write yee modern stores 
Today | or°'™ ‘ons 
for Decorate 
Catalog eXmas . 2 to create the holi- 
on Just everything © reriors and win 
items doy spirit in your i 
You dowss Prompt deliveries— 
Desire Order today 


















MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 











Attractive Lucite 


Blouse and Lingerie 


Drape Stand 


Adds the modern touch 
to your merchandise 


THE FIXTURE MART, INC. 


314 W. Jackson Blvd. 
Branch Showroom: 
9-122 Merchandise Mart 
Chicago, Illinois 


@ Mannequins e@ Display Fixtures 
@ Showcases 














SNAP-IN TAG NEEDLE 


U. S. Pat. No. 2416117 
Threads string, cotton and yarn 
in a jiffy with your eves shut 

DISPLAY TICKET HOLDER 

Price Card Holders 


Write for illustrated price list. 
RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N. Y. 


Window Trimmer's Tool, etc. J 
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P : 
| Your 
Column 
It goes without saying that DISPLA} 


WORLD is one of the top, outstanding trade 


journals. It really is a _ business-getter, 


| especially 1f vou are trying to reach out for 


customers. Many years have 
since the Merchants Record and Show Win 
dow was in existence and was later taken 
DISPLAY WORLD; the latter has 
become the “buy-word” in the display field 
Incidentally, it is a pleasure to anticipate 
and receive each monthly issue, which, just 


Passe d 


over by 


like old wine, improves with age. 
I personally have recommended your par- 
ticular medium to many manufacturers in 


| our field seeking to put their products be- 


fore the display fraternity, store manage- 
ment, and kindred lines. 

Bennie Allaun, General Display Studios, Los 
Angeles. 


pre ducers of 


We have been reading your magazine with 


| great interest and have benefitted by your 


| been far 


now. planning 
on enlarging our department store and we 
are interested in contacting a qualified mer- 


many suggestions. We are 


chandise engineer who is capable of a com- 
plete store. We presume 
that the sources best suited for our require- 


analysis of the 


ments would be known to you, and if you 
would be kind enough to let us hear from 
you we would be most grateful.—Kaplan’s 
Department Store, Linden, N. J. 


I know you will be happy to learn that 
the response to our advertisement in the 
September issue of DISPLAY WORLD has 
beyond our expectations. We are 
now planning to do a great deal of advei 
DISPLAY WORLD.—Bob Men 


\ssociated Displays, 


tising in 
chin, Brooklyn. 


\s one of your new. subscribers [ am 
writing to advise that 
zine for its comprehensive coverage of all 
display matters.—Alan Glen Wil 
liams, Ont., Canada 


I enjoy your maga- 


Dawson, 


It has indeed been a pleasure to receive 


my issues each month and to pass on to my 


| department the fine work that 1s being done 


over the country by the many wonderful 
displavmen and women.—William L. Utter- 
back, S. A. Barker Company, Springfield, Il 


We have been subscribing to DISPLAY 
WORLD for as long as we have been in 
the business, and admire the wonderful job 
your publication has done tor the display 
field.—Al 
Way Display, Inc., 


secretary-treasurer, Nu- 
Brooklyn 


Gsreene, 


Several years ago I held a subscription 
to your magazine and enjoyed it monthly. 
At the time my subscription ran out I was 
leaving for the service, and have since 
attended the Ray-Vogue Schools of Art 1! 
Chicago for a study of display. Presently I 
am employed at the M. L. Parker Compat 
in Davenport, and although our display 
director DISPLAY 


receives a copy of 
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WORLD I would like very much at thts 
time to open a subscription for my own 
versonal use and enjoyment. 

Therefore you will find enclosed $3 tor 


one-year subscription, beginning as soon 


is possible. 


Thanking attention 


you not only for your 


viven to this letter, but for publishing the 
vreatest Magazine about news and views of 
i wonderful field display.—Roger L 


Clark, Davenport, lowa. 

Have been reading and enjoying DIS 
LAY WORLD for the past 14 or 15 years 
believe me in that time I’ve got a lot 
ideas trom what the other 
doing. Yochim, 


ind 
it good seeing 


fellows are Clarence J. 


lrask’s, Erie, Pa. 

\s avid regular readers of DISPLAY 
WORLD, we first of all turn to what 1s 
showing in the windows of New York City 


windows of the rest of the 
gratified on occasion 
that our country can hold up its head 
just as high as those other where 


shop-keeping and window displays are 


and then in the 
world ... and we are 
to see 
places 
jobs 
centuries old. 

In this town of 
window displays 
with the hawkers’ wheelbarrows of London’s 
East End or the blitzed black market 
shops of Germany today. 

In August, 1948, 
windows were really tops; if 
doubt, ask your American Trade 
sioner, a very friend of the 
retailing community. Among the tops we 
would like to include our window for 
the week ending August 21, “Mas- 
terpieces of Millinery” hats 
being New York designed and produced). 


ago 


par 


ours, some 50 
were not 


years 


even Ona 
poor 


Johannesburg's 
are in 


some of 
you 
Commis- 
good local 
own 

featuring 


(some of these 


B. Farnold, manager, Paramount Stores, 
Johannesburg, South Africa. 
Enclosed is a money order tor the sum ot 


$3 for which I'd like a year’s subscription 
to DISPLAY WORLD. In my estimation 
it is a wonderful magazine for anyone in 
us field. Keep up the work.—Dale 
Brittingham, Thomas Sign Company, Brem- 


Wash. 


] 
+} 
good 


erton, 
of this opportunity 
highly 


May we take advantage 
to let you know that we 
interested in taking over the 
{ American display material 
irticles of decoration, special tools for the 


would be 
representation 
such as 


display branch, ete. 
We would therefore much 
vou if you could put us in touch with such 


feel obliged to 


firms as you would esteem disposed to deal 


with us in this matter—Emanuel Martin 
Postal Box Transit), Buchserstrasse 15, 
Berne, Switzerland. 

We often encounter in different issues of 


our magazine articles which appear ot 
several of the employes of our 
We should like to publish 
entirely or abridged—in our 
ercial and publicity house-magazine. Of 


surse we shall not fail to mention that the 


literest to 
mcern. such 


rticles — com- 


irticles were admittedly taken from DIS- 
LAY WORLD. 
We kindly request you to grant us your 


ermission.—T. K. Hoenveld, general ad- 
ertising division, N. V. Philips’ Gloeilamp- 
nfabriken, Eindhoven, Netherlands. 
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OL. EL HTER DISPLAY EQUIP. CO. 


= N. SIXTH STREET 


MINNEAPOLIS, MINNESOTA 














Stores specializing in quality merchandise 
prefer Northern Display Fixtures. 


Complete lines are available in two styles. 
Solid maple fixtures in clear blond finish. Solid 
oak fixtures in limed oak finish. 


Distributors: There are still some territories 
available. Write for illustrated folder. 


NORTHERN 





Du FIXTURES 


IVISION 


3524 MARTENS ST. 


OF NORTHERN MILL & TURNING 


FRANKLIN PARK, itt. 





Here’s a 


Staple Puller 
= FOR DISPLAY MEN! 


Speed up your display work — 
staples and thumb 
jiffy with this 
Pull staples and 












remove 
tacks in a 
handy tool. 
tacks without marring sur- 
All steel with hard- 
ened point, nickel plated. 


face. 
Repeat 
orders from Nothing to break or get 


out of order. 
Satin Nickel 


65c 


leading de. 
partment 
stores and 


other display 


users attest te Polished 
the worth of this 75¢ 

staple puller. Quantity 
Shipping rooms Discounts 


save time, too, in 
opening cartons. 
Send for a trial sam- 
ple today — satisfac- 
tion guaranteed or 


your money back. 





Exclusive Manufacturer 


American Machine Works, Inc. 
1320 Clark Street 
Available through our distributors or write direct 


Racine, Wisconsin 
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WHERE CAN | GET 
A GOOD DOLL DISPLAY 
STAND AT LOW COST? 











MODERNAGE HAS 
A BEAUTY - SINGLE DOLL 

STAND - ADJUSTABLE AND 
REALLY INEXPENSIVE ! 













Dolls walk right off 
your counter and 
into tots’ hearts 
when displayed 
standing upright in 
this all-metal, rigid 
fixture. Gleaming 
chrome finish; 4 
sizes; adjustable 
from 7/11°’ to 
16/28”. Write, wire, 
call for price today! 


MODER NAGE 


DISPLAYS, INC. 


101 WEST 31st STREET 
NEW YORK 1,N. Y. 











Unique Displayer for jewelry, cos- 
metics, etc. All shelves moveable 
in any direction. Highly polished, 
crystal clear, acrylic plastic. 


Nothing similar on the market. 


Specifications: 
Upper Shelf 7 x 7'' — 1%" material 
Middle Shelf 9x 9° — 4" material 
Lower Shelf 12x 12" — 14" material 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 
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OCTOBER, 1923 

Carl Shank resigned as display manager 
for Wm. R. Zollinger & Co., Canton, Ohio, 
in order to become first assistant to Hans 
H. Tarrasch, display director for Stix, Baer 
& Fuller, St. Louis. 

James W. Foley resigned as editor of 
DISPLAY WORLD. 

Succeeding L. E. Tourjee, Richard Doug- 
herty became display manager for Stewart 


& Co., Fifth avenue specialty shop in New | 
York City. He had been with Bedell’s and | 


Lerner Chain Stores, of the same city. 
\fter a year as manager of the Mode 


\rt Company, Tacoma, Bert Smyser re- | 


turned to display as director of the display 
department of Stone-Fisher Company, of the 
same city 

Kk. W. Samsel was named display man- 
ager for Young-Quinlan Company, Minne- 
apolis. Succeeding A. W. Laylan, Samsel 
was formerly in a_ similar position with 
M. L. Parker Company, Davenport, Iowa. 

Representatives of the International Asso- 
ciation of Display Men met in Buffalo to 
plan the convention for the following year 


\mong those present were: John J. Cronin, 
Bamberger’s, Newark, president of the 
group; L. A. Rogers, secretary of the 
IADM; Charles Wendel, J. L. Hudson Com- 
pany, Detroit; E-. Dudley Pierce, Sibley- 


Lindsay & Curr, Rochester, and I. L. Brad- 
ford, secretary of the Chicago Fixture 
Manufacturers Association. 





OCTOBER, 1938 

\ national display contest for blouses 
was won by Peter Kuempel, Chandler & Co., 
Boston. Second place went to D. M. Tice, 
Tepper Brothers, Plainfield, N. J., and third 
to Richard A. Staines, Vandever’s, Tulsa 

W. Bayard Okie, Jr., was retained by 
Wallach’s, New York City, as display con 
sultant 

\t the annual election of officers, Clyde 
Burnett, Domby Boot Shop, lowa City, was 
named head of the Crandic Display Club, 
an organization made up of displaymen from 
Cedar Rapids and lowa ( ity. He succeeded 
Moie Hamburger. Ray Smart, The Killian 
Company, Cedar Rapids, was reelected vice 


president, Cliff Teeple. Morris Sanford 
Company, Cedar Rapids, secretary, and 
Mrs. A. Sturtz was named treasurer. 


forty-nine members of the St. Paul and 
Minneapolis display clubs met at Stillwater, 
Minn., to participate in a program arranged 
by “Bud” Bennett, Kolliner’s, Inc. 


Harold Reed joined the Stearn Company, 


(Cleveland, as display manager. He had been 
with Kaufmann Department Stores, Pitts 
burgh, and with Livingston's, Youngstown, 
Ohio 

John L. King, S. Kann Sons, was elected 
president of the National Capital Display 


Club at a meeting of the Washington group. 
N. Van der Linden, Woodward & Lothrop, 
was named vice president, Marcia Wolff, 
Becker's Display Materials, secretary, and 
Henry Lindemann, Lansburgh & Brother, 
was appointed treasurer. The retiring presi 
dent was W. Arthur Gray, Lansburgh’s 
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s THE BEST IN BOARDS 





THE GREGGORY LINE HA 





Bend Flexit into almost any curve 
desired...the curve will stay in! 
Use it flat for smart ribbed effect. 
Heavy 28-ply board. Write today 
for a free catalog describing this 
and other Greggory boards; Striped 
and Block Bevy Board, Curvo 
Wallboard and 28-Ply Curvo. 










GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 














BELMONT PRODUCTS 


Headquarters 


FOR 


Frosted or Base Metal 
BELLS and STARS 


ALL SIZES 
ALL SHAPES 


x» fl x 
JOBBERS ONLY 
x* fl * 


Belmont Products Inc. 


DELAWARE & SOUTH STREETS 
PHILADELPHIA 47, PA. 
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John Honold Addresses 
Display Students 


John Honold, who is in charge of Straw- 
bridge & Clothier fashion floors, addressed 
the student body of the National Display 
Institute, Philadelphia, on September 30. 
Formerly display manager of Bonwit Teller, 
Philadelphia, and traveling manager for 
sears, Roebuck & Co., Honold sketched the 
atest fashion trends and the highlighting 
if the featured colors. 

The speaker included methods of caring 
for mannequins and traced the creation of 
lisplays from start to finish. A question and 
inswer period followed. 

Honold’s address was the first of a series 
if lectures to be delivered to the student 
ody of the school. 
leal with silk screen process, the use oft 


Other discussions will 


ighting, interior displays, and the mer- 
handising of various articles of apparel. 


Weavers In Window 
Attract Attention 

lo the customary drawing power of live 
figures in a window display was added the 
ittraction power of a demonstration of an 
incient handicraft when a group of Georgia 
mountaineer spinners and weavers made 
their appearance in a window of Davison- 
Atlanta, recently. Hand- 
spun cotton and woolen fabrics made from 


Paxon Company, 


otton and wool produced in Georgia were 
material into 
finished cloth by the workers during the 
three days they were the principal display 
ittraction. 
window constantly while they were at work. 
Dudley B. Pope is display 
Davison-Paxon 


onverted from the raw 


Large crowds stood before the 


director for 


Testimonial Dinner 
For Jack Greenberg 

\ testimonial dinner will be held for 
ick Greenberg on Saturday, October 23, 
inder the sponsorship of the New York 
Display Club. 
he organization. 


Greenberg is the founder ot 
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FOX DISPLA 


1515 BROADWAY 















USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 

















Men’s, Women’s and Children’s Forms made 
of Papier Mache and NATEX molded 
rubber. Write for catalog. Jobber’s inquiries 
invited. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, III. 
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Opportunity Exchange 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. 


THE KOESTER SCHOOL 
30 W. Adams St., Chicago 








WANTED 


Outstanding opportunity avail 
able with New York manu- 
facturer for man with thor 
ough knowledge of the manu 
facture of artificial paper 
flowers and foliage for home 
and window decoration. Oun 
employees know of this ad 
vertisement \ll replies will 
be held in strictest confidence 


\ddress Box BMT 
Care of DISPLAY WORLD 





DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 


A complete line of Mache Sculpture, Papier 
Mache, Hand Finished Cardboard Construction. 
A new high in style! The 
Write today 
Spring 


A new low in price! 
perfect line for jobber distribution. 
for a complete set of 8 x 10 photos free. 


line ready next month. 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 Graham Ave. Brooklyn 6, N. Y. 
EV 7-6108 


FOR SALE 


2 ADLER JONES 
FAIRYLAND UNITS 


1 FLIGHT TO 
FAIRYLAND 


(with dreamers) 


1 STARMAKER 


(with boy and girl 
dreamers) 


Used once; as new condition; 
F.O. B. Chicago. Both cost 
$550.00 WILL SELL FOR 


$175.00. 


Address “Box DJW”’ 


DISPLAY WORLD 


Care of 











Salesmen Wanted 


tor out 
Exclusive Flower and 
Novelty Line 


call on Department and 


Specialty Stores Territories 
ivalilable (sreater New York, 
Philadelphia, Baltimore, Wash 


Southern States. Top 


1 
to 


Mmgton 


CommMiss1on rates State CcX- 
perience 

Address “Box BLW’” 
Care ot DISPLAY WORLD 








SALESMEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
Decalcomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 


WANTED 


WINDOW TRIMMER, 
DISPLAY MAN and 
CARD WRITER 


SOUVENIRS, ANNIVERSARIES, ; etaberntiel ts , : 
OPENINGS. Collect large cash de y iach sieieeer* ge and tull in 
posits — 25% — which you keep. formation and submit samples 
Repeat profits guaranteed yours. in first letter: also. salary 
Send only $2.00 deposit, refund wanted 


\pply : 
guaranteed, for impressive money 
making sample kit, which is worth 
more than $10.00 and sent postage 
paid. 
ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 


The Hub Department 
Store 


Farmville, Va. 























DISPLAY JOBBERS 


Wi have the facilities tor 
manutacturing a complete line 
of artificial flowers and foliage 
lor every season 

If vou want a_ profitable line 
of attractive units at com 
petitive prices—combined with 
dependable service—write to 


Harry Mich Company 
(Estab'ished 1930) 
1627 So. Michigan Avenue 
Chicago 16, Illinois 


SALESMEN 
WANTED 


Experienced in Plastic 
Display Field 

We manutacture a full line of 
modern Plexiglas and Lucite 
display fixtures and have 
openings tor a number of ex- 
perienced salesmen with a 
following in this field. Choice 
territories open. <All replies 
held in strict confidence. 


Address “Box CPR”’ 


DISPLAY WORLD 


Care ot 




















WANTED 


Combination display and ad 


vertising Mall Ot Wotan Ol 
better grade 


Specialty Store handling wom- 


1 


large progressive, 
en's, children’s and — men’s 
wear and accessories, located 
11)soTarie tv pr Midwest city of 
100,000 population, SO miles 
trom Chicago. In reply give 
age, education, experience and 
salary expected 


Address “Box FLR”’ 


DISPLAY WORLD 


C are Ot 








DISPLAY SALES REPRESENTATIVES 


(No jobbers or distributors) 


MEN OR WOMEN of good appearance, interesting and aggres- 
sive personality; preferably with a successful record of display 
selling; or a far-seeing display executive who seeks a_ future 
with security and endless possibilities. 


Directors of chain, specialty 


This person will call on Display 
exclusive, dramatic line of 


and department stores with an 


decorative and promotional units 


Qur company is nationally known. Its products have played an 
important role in) the window and interior displays of the 
country’s top stores. We are in the process of expansion and 
are building a sales organization to fit the plan. 
Territories now open imelude The South—Southwest— Midwest 
West Coast New England and New York State. 


Very liberal commissions with a substantial draw- 
ing account to cover travel and other expenses. 


Write IMMEDIATELY giving a complete outline of your 


qualifications, experiences, sales record (if any) and_ territory 
you wish to coves \ll replies held in confidence 


Address ““BOX ALA” 


Care of DISPLAY WORLD 


SALESMAN—to sell complete line 
of display material and _ fixtures. 
Some territories open Excellent 
earnings possible. Drawing account 


and liberal commission 


Address BOX MW7 
Care of DISPLAY WORLD 








WANTED 


Resident Sales representatives 
covering the display _ field 
wanted by New York concern 
manufacturing popular priced 
artificial paper flowers and 
foliage for Display and Home 
decoration. Please furnish full 
details in first letter. All re- 
plies will be held strictly con 
fidential. 


Address “Box IRT” 


Care of DISPLAY WORLD 














Home Study—Lessons In Window 
Display—Newly revised and en 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.’ 
Of value to the experienced trim- 
mer or beginner. Write for circulars 
W. H. Bates, Box D, Ellsworth, Ill. 
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POSITION. ee 

| POSETION WANTED FOR SALE cee, sdvertiaing, dieviny ond she 





Display manager available. 
15 years’ experience, will go 
anywhere. Extensive ex- 
perience in designing, build- 
ing and installing displays 
of all types. Also experi- 
enced in store designing and 
layout. Best references. 


Address “Box HLW” 


Care of DISPLAY WORLD 


accounts already 


Come in and take over a profitable and established 
Display Jobbing Business In Downtown Los Angeles! 


A sweet business, 1,500 sq. ft., doing a fine volume, with reorder 
established with stable Los Angeles depart- 
ment stores. 

Lines handled completely service stores of all sizes 
staff with experience in the field at vour disposal 


Address “BOX FVC’”’ 


Care of DISPLAY WORLD 


Competent 


Ing and experience in all phases 
of the work in best department and 
men’s stores in the Southeast. 


Address “BOX CBR” 
Care of DISPLAY WORLD 














SHOWCARD 
WRITER 


Kor leading department store 
in Canton, Ohio. Window ex- 
Permanent 


perience helpful. 
position. State age, past ex- 
perience, marital status and 


salary expected. 


STARK’S 


201 E. Tuscarora 
Canton, Ohio 


SALES REPRESENTATIVES 


available tor top- 
No objec 


tion to non-conflicting display on associated lines. Write. 


Exclusive and protected territories 


notch men to carry quality mannequin line. 
giving full details covering experience, territory covered, 
lines carried, ete. 


Address “BOX APS” 


Care of DISPLAY WORLD 











SALESMEN WANTED 
Manufacturers of high 
line papier mache mannequins 
secking commission salesmen 
in following territories : 


class 


1—Carolina, Georgia, Tenn., 
Florida, Ala., Miss 
2—Louisiana, Texas, New 


Mexico. 
3—Pacific Coast states, includ- 
ing Nevada and Arizona. 
\pply in writing, giving age, 
experience and lines carried. 
ALLCOCK 
MANUFACTURING CO. 
Ossining, N. Y. 


LEARN 
MANNEQUIN REPAIR 
Take Advantage of this 

Unusual Offer Now! 
\ll material has been com 
piled to give vou helpful and 
profitable information. This 
simple and direct method can 
be easily learned by anyone. 
For complete detailed instruc 
tions send $10 m/o or check 


Connecticut Manikin 
Repair Co. 


555 Old Post Road 
Fairfield, Conn. 


WANTED 
WINDOW TRIMMER 


Top man tor outstanding 
clothing store in North- 
eastern Ohio. Must be an 
excellent window trimmer 
and layout man. 
starting salary 


Address “Box OWO” 


DISPLAY WORLD 


(;00d 


Care of 




















CAREER BUILDERS 
\ Placement Agency specializing 
trained Personnel for the Dis 
lay field. 


FRANKLYN C. WISKOW, Lic. 
35 West 53rd St., New York 19, N.Y. 
Plaza 7-6385 








FOR SALE 


Established 
Mannequin Renovating 
Business 
Ixcellent territory. 5300 sq. 


iect floor space, long lease at 
very reasonable rent. Reason 
selling, other interests. 


Address Box 9AM 
DISPLAY WORLD 


( re of 


FOR SALE 


Profitable and Established 
Display Business in Large Midwest City 


Here is a rare opportunity for an experienced man in the display 
jobbing business to purchase an old established and_ profitable 
display jobbing concern in a large midwest city. Loyal and 
dependable following. Must dispose of business because of 
health. Write or wire. 


Address “BOX 714” 


Care of DISPLAY WORLD 

















POSITION WANTED 


By Mannequin Refinisher 
and Wig Maker 


Address Box 9CT 
DISPLAY WORLD 


re of 








DISPLAY SALESMEN WANTED 


We have a few choice territories available for top flight men. 
We offer a high quality line of papier mache, wood compo- 
ORIGINALS. NO 


known and_ established. 


novelties and fixtures LLL 


ITEMS. We are well 


sition 
JOBBED 


Straight 25% commission. No 


Address “BOX A.A.O.” 


Care of DISPLAY WORLD 


objection to conflicting lines 








DISPLAY’S 
QUICK 
ACTION 
MARKET 
PLACE 


... it’s the 


Opportunity 
Exchange 


Use it for 
e POSITIONS Wanted 
e POSITIONS Vacant 
e SALESMEN Wanted 


e USED DISPLAYS 
FOR SALE 


e USED EQUIPMENT 
FOR SALE 


Get Quick Action At 
LOW COST! 


$3.00 


Per Column Inch 


Forms For 
OCTOBER ISSUE 
CLOSE 
OCTOBER 5 











DISPLAY WORLD 





SEPTEMBER, 











Advertising Index --- Oct., 1948 


A 


Acme Bulletin Co 

\dvertising Displays & Decorations 
\etna Plywood & Veneer Ce 
Ahrens, Inc., Milton S. 
Allied Display Materials, Inc 
\lpern’s 

American Machine Works, Inc. 
Arkow-Lewis Associates 
Arranjav's Wig Co. 

Art Products Co., The 

Arts & Flowers Displays, In¢ 
Associated Fabrics Co. 

Audit Bureau of Circulations 
Austen Display 


Ballou ¢ "tae I: ( 
Baltimore Display Industries 


Barrango Co ( 64.605 


Becker Sign Supply Co 
Bell Photo AN Display NErvice 
Belmont Products, Inc 
Bender = 

Best Devices Co., Inc 

Black Light Products 

Bliss Display Corp 


roice-€ rane Co 


( 


arolina Foliage Co 


entury Lighting, Inc. 
hain Corp. Eddi 
Chicago Cardboard C« 


( 
Karrata: $30 
( 
( 


Chicago Display Mirs. Group 20, 21 


Cohen Co., Art R 

Cohen Display Equipment Co., 
Harry ( 

Cote Co,,. Jas: A 

Columbia Display Materials Co 

Corsillo, Ine., Emil 


D 


Darling Co., lL. A Back Covet 


Dazian’s, Inc 

Decorative Plant Co 

Decter Mannikin Co 

Display Craft 

Display Mirs. Mart, In 
Display Production Centre, Inc 
Doerr & Associates 

Dunlap Studios, Th 

Dutch & Son, Samuel ( 


E 


astern Displays, Inc 


F 
Kastner Corp 
Fitzgerald Display Co 
Fixture Mart, Inc., The 
Kleming, Katherine B 
Fox Displav Co 
Franzen Studios 


Frostec Sno Co 


G 
Garrison-Waener Co 
General Die & Stamping Co 
General Display Corp 
Glo-Brite Products, Inc 


GoldE Mie re 


Garant & Sons 

Greenwich Nursery Co 

Gsreggory, Inc 

(sregor\ Motors, Tri 17 





ts NT 
Cos tn 


H 


Hamberger, Inc., David 
Hammond Mannequins, Inc. 
Hansen Mfg. Co., 

Hecht Fixture Co. 
Hotchkiss koa, i. Ea. 

Hier Display Equipment Co., 
House of Cedrela, The 
House of Little Books 
Hurlock, Inc., W. C. 


Jay Displays 
Jinkins Display 


K 
Kehoe Display Fixture Co 
Kent Co., Roger 
Kiemer, Herman J 
Koester School 
Korrect Way Products 


i 
Los Angeles Display Market 
Committe 
Lurline of Seattle 


M 
McGraw-Hill Book Co. 
Macton Machinery Co., Inc 
Madisonia, Inc. 
Maharam Fabric Corp. 


Malina Co Inside Back Covet 


Manhattan Mannequins, Ine 
Meakins & Sons, Ltd. 
Merchandisplay Services 
Meverecord Co., The 

Mich Co., Harry 

Midwest Display Equipment Co 
Midwest Manniquin Display 
Midwest Manutacturing Co. 
Mileo Mannequins 

Mitten’s Display Letters 
Modernage Display, In¢ 
Morgan Co., The 

Multi-Fit Wig Co., The 
Mutual Display Mfg. Co., The 81, 


N 

National Art Studios 
National Association of 

Display Industries 
National Display Institute 
National Electric Products Corp. 
National Card, Mat & Board Co. 
National Hanger Co., Ine. 
National Sawdust Co., Ine. 
Naythons Display Fixture Co. 
New England Decorators Supply Co. 


New York Display Mfrs. Group 10, 11 


New York Mannequin Co. 
Northern Display Fixtures 


O 


Ohlhorst, R.A. 

Old King Cole Displays, Ine 
Opportunity Exchangt 138, 
Orthwine Corp., Rudolt 


P 


Pacific Bamboo Products, Inc 
Pacific Promotions 

Park Lane Fabrics, Inc 
Photocraft Display Co 


TO W BG Ww 
ee ae ee 





Pliatex Laboratories 
Plastic Fabricators Co. 
Plastic Fabricators 
Plastic Shade Co. 
Plastic Star: ‘Co. 
Podgor Co., Ine., Jos. E. 
Price Fabrics Co. 


E 


Pusecker Artist Studios, Ivan 
Quensell Displays, Inc. 

R 
Radiant Glass Fibers Co. 
Rapid Copy Service 
Redikut Letter Co., The 
Reeve Co., Hurum 
Research Products Corp. 
Reyburn Mfg. Co., The 
Roehl, Virginia 
Roos AN Co. Melvin Ss 
Roval Photo Murals 
Rubber Products, Ine. 
Rubner, Inc., Gustave 

S 
Scheuer Creations, 

Inc. Inside front 


Segall & Sons 


Shannon Luminous Materials Co 


Sherman Paper Products Corp. 
Shoe Form Co., Ine. 
Showeard Machine Co. 

Shur Nuff 

Silvestri Art Mig. Co. 
Silvestri Studios 

Skome Window Display, The 
Spindler & Sauppe 

Starkman Display Center 
Stensgaard & Assoc., Inc., W. 
Sun-Shade Co., The 

Sylvania Electric Products, Inc 


Taffel Bros. 
Tanzer Display Co. 
Thayer & Chandler 


Thigpen, Mac 
Timbertone Decorative Co., Inc. 


Transparent Shade Co., The 
Transplastics Products Co. 
Tri-Allied Creative Displays 
Trim-Rite Co. 


U 
Universal Braid & Cord Co., Ine. 
LS: Plywood Corp. 


V 
Valley Decorating & Mfg. Co. 
Vogue Wig Co. 


W 
Wesco W aterpaints, Inc. 
Western Costume Co. 
Williams Corp. 
Williams, Ine., D. G 
Wray Williams 


Window Mannequin, Inc. 


Z 


Zeppen-Field Studios, W. M 
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NOW 


PEARL GREY 
GOLDEN WHEAT 


| For the first time...a STANDARD COLOR CARD 


° for the MANNEQUIN AND WIG TRADE! 


BUTTERSCOTCH BLONDE 


HONEY BLONDE 
NORGE BLONDE 


STRAWBERRY BLONDE 


MISTY BLONDE 
BEACH SAND 
GINGER SPICE 
AMBER BEIGE 
TROPICANA 
COFFEE BROWN 
HAVANA BROWN 
CUB AUBURN 
CHESTNUT BROWN 
DARK TITIAN 
TITIAN RED 
COCOA BROWN 
SAND BROWN 
INCA BROWN 
NATURAL BROWN 
BURMUDA BROWN 
GYPSY BROWN 
BURNT BROWNETTE 
DARK BROWNETTE 
DARK AUBURN 
JAVA BROWN 

JET BLACK 


Pao) ) am 
furnishe 


ards 
d free 


on request 


Suppliers of Artifi 


111 EIGHTH AVENUE « NEW YORK 


ay woe is 7 3 
* air « 


A MALINA innovation—a standard color — 
card which permits your customers to 
see at a glance, 28 lovely colors of 
ARTIFICIAL HORSEHAIR YARN 
for their selection . . . finest 
yarn with that well known 

MALINA finish. 


Following our custom, we 

will dye up any spe- 

cial shade at no 
additional cost. 


Phone WAtkins 9-7200 





Displaym aii ’s Ma HL. 6 © designed to increase sales of men’s apparel and decrease trimming 


time. Bold manly features, natural poses and perfect form show apparel to its best advantage. All 
features which cut trimming time are incorporated in these figures. Papier-mache construction, split 
waist and wrists. all rubber hands, permanently attached heads, removable arms and complete 
enamel finish. M765 (above) Price S148.50. Eighteen men and prep models to choose from. For 
information, see your Darling Displays Distributor. Visit our displayrooms: New York, 47 West 
34th Street; Chicago, 222 West Adams Street; Los Angeles Office. 3111 West 75th Street (Telephone 
TWinoaks 8231). L. A. Darling Company. Bronson. Michigan. 


DARLING < Your one dependable source for 


everything in display equipment. 





